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RESUMO 

 

A inovação social é entendida como um processo de mudança de relações sociais e no contexto 

do turismo pode ser aplicada como uma nova forma de pensar a transformação da atividade. 

Tem sido tema de pesquisa acadêmica desde 1970 e apesar de sua importância pode ser vista 

como uma área emergente. O presente trabalho, por meio de uma revisão da literatura, visa 

explorar pesquisas científicas que abordam o tema das inovações sociais na atividade turística. 

Os resultados apontam um crescimento da produção de estudos ao longo dos anos, sendo 2019 

com o maior resultado de publicações e de incidência das palavras-chave. A produtividade por 

autor é abaixo da média, confirmando o caráter incipiente do tema, que até o momento, possui 

o maior número de publicações na revista Sustainability. A partir da análise das informações 

obtidas, conclui-se que o tema de inovação é uma área de crescente interesse e o turismo 

consiste em um cenário único e representativo para pesquisa e aplicabilidade dessas inovações. 

Palavras-chave: Turismo – Inovação social – Inovação – Revisão sistemática – Revisão - 

Literatura 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



ABSTRACT 

 

Social innovation is understood as a process of social change and, in the context of tourism, it 

can be applied as a new way of thinking about the transformation of the activity. Social 

innovation has been a subject of academic research since 1970 and despite its importance, it is 

still considered an emerging area. This document, through a literature review, aims to explore 

scientific research that addresses the topic of social innovations in tourism. The results show a 

growth in the studies produced over the years, with 2019 having the highest result in 

publications and keyword incidence. Productivity per author is below average, confirming the 

incipient nature of the topic, which so far has the largest number of publications in the source 

Sustainability. From the analysis of the information, it is concluded that the theme of social 

innovation is an area of growing interest and tourism is a unique and representative scenario 

for research and applicability of these innovations. 

Key-words: Tourism - Social innovation - Innovation - Systematic review - Review – 

Literature 
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1 INTRODUÇÃO 

O interesse pela invocação social tem sido crescente nos últimos anos e expõe uma área de 

pesquisa emergente e de grande importância. Esta inovação extrapola os conceitos 

exclusivamente ligados aos tecnológicos e começa a ser utilizada em 1970 pelos pioneiros 

Gabor e Taylor (1970). 

Ao contrário do que acontece com a inovação tecnológica que é impulsionada pela 

concorrência, a inovação social é alavancada pela necessidade de colaborar e vencer 

adversidades, com desdobramentos que vão além do contexto dos mercados e com menor 

intervenção do Estado, em sua maioria (ANDRÉ e ABREU, 2006). 

Como Howaldt et al (2015) pontua, a inovação social engloba novos conceitos, métodos, 

processos, práticas, instrumentos de política, formas de cooperação e organização, que são 

aplicados para atender as demandas sociais e propor uma resolução mais assertiva do que as já 

existentes.  

Em suma, pode ser entendida como um processo de mudança de relações sociais, que envolvem 

novas maneiras de fazer, conhecer, organizar e conceber em quatro conjuntos distintos: entre 

os indivíduos dentro de iniciativas de inovação social; entre iniciativas de inovação social e 

suas redes; entre inovação social e a mudança institucional e entre a inovação social e o contexto 

socio-material (PEL, et al, 2020). 

A definição de turismo na literatura é ampla e diagonal, podendo assumir desde os conceitos 

mais técnicos até os mais holísticos. De Vasconcelos (2005) assume que a base do conceito é a 

viagem, onde existe o deslocamento e o retorno ao local de origem. Por outro lado, tem-se 

testemunhado no turismo um movimento de transformação e surgimento de novas ramificações 

da atividade, como o turismo sustentável, o ecoturismo, o turismo de base comunitária, entre 

outros.  

Essas mudanças são especialmente representativas de como o turismo é constantemente 

desafiado por novas demandas e necessidades sociais, econômicas e ambientais, tais como a 

preservação do meio ambiente, a busca pela satisfação do viajante e do autóctone, a busca pelo 

lucro e o equilíbrio entre seus impactos negativos e positivos. Desta forma, o turismo constitui 

um contexto único para pesquisa e aplicação de inovações sociais como um processo de 

mudança das relações sociais, ou seja, a inovação social é menos entendida como um novo 

turismo e mais uma nova forma de pensar a transformação da atividade. 

A despeito da importância das inovações sociais na atividade turística, as tentativas de explorar 

as relações entre esses domínios ainda são escassas na literatura. O presente trabalho procura 



então explorar essa lacuna que relaciona inovações sociais e turismo com o intuito de identificar 

a precedência, dinâmica e o mapa atual das pesquisas. 

Portanto, propõe-se identificar o estado da arte entre pesquisas científicas a respeito da inovação 

social e turismo, a partir de uma busca sistemática da bibliografia com as palavras-chave social 

innovation e tourism. Após eliminação de artigos duplicados, a pesquisa resultou em 98 artigos 

encontrados entre as plataformas Web of Science e Scopus. Os resultados sistemáticos relativos 

ao conjunto de documentos foram obtidos com o auxílio do pacote bibliometrix do R e, por 

meio do app biblioshiny. 

Os resultados mostram um crescimento significativo ao longo dos anos, mas a produtividade 

por autor é abaixo da média, o que indica um tema novo e emergente. Sustainability é a fonte 

de publicação mais relevante com seis trabalhos publicados e a Itália o país mais relevante em 

termos de produção científica e país de correspondência dos autores. Os termos mais 

frequentemente utilizados são tourism, management, innovation e social innovation. 

 



2 METODOLOGIA 

 

O método de pesquisa utilizado neste trabalho foi guiado visando responder à pergunta 

problema: “Qual o estado da arte entre pesquisas científicas que integram as temáticas inovação 

social e turismo?”.  

Para tal o processo iniciou-se com a busca pelas palavras-chave “social innovation” e “tourism” 

nas plataformas Web of Science e Scopus. A escolha dos termos em inglês fez-se conveniente 

uma vez que, mesmo documentos em outros idiomas possuem o abstract com as palavras-chave 

em língua inglesa. 

No Web of Science o filtro utilizado foi “tópico”, que inclui na busca o título, resumo, palavras-

chave do autor e o Keywords Plus. No Scopus o filtro foi título do artigo, abstract / resumo e 

palavras-chave. As imagens abaixo exemplificam como foi realizado o preenchimento dos 

campos em ambos os portais na data de 28 de setembro de 2021 (dia em que as bases foram 

baixadas). 

 

Figura 1: Processo de pesquisa no Web of Science. 

 

Fonte: própria autora a partir do Web of Science. 

 

 

 

 

 

 



Figura 2: Processo de pesquisa no Web of Science. 

 

Fonte: própria autora a partir do Web of Science. 

 

Figura 3: Processo de pesquisa no Scopus. 

 

Fonte: própria autora a partir do Scopus. 

 

Figura 4: Processo de pesquisa no Scopus. 

 

Fonte: própria autora a partir do Scopus. 



Após o download das bases de dados – 84 documentos no Web of Science e 73 no Scopus – 

realizou-se por meio do software R e R studio a conversão para o formato bibtex; a eliminação 

dos artigos duplicados e o agrupamento dos documentos em uma única base, dando origem a 

uma base de dados com 98 documentos a serem analisados.  

 

Figura 5: Query da pesquisa no R studio. 

 

Fonte: própria autora a partir do R studio. 

 

A base de dados foi analisada no pacote bibliometrix do R e, por meio do app biblioshiny foram 

gerados os resultados sistemáticos relativos ao conjunto de documentos. A figura 6 apresenta 

um detalhamento do esquema utilizado na pesquisa. 

 

 

 

 

 

 

 

 

 

 



Figura 6: Esquema da metodologia utilizada. 

 

 

Fonte: própria autora a partir do Canva. 

 

 

 



3 CONTEXTUALIZAÇÃO 

3.1 Inovação Social 

A importância de se discutir sobre inovação vem sendo ressaltada por autores como Bignetti 

(2011) nos contextos de competitividade e desenvolvimento econômico. Ainda assim, o próprio 

autor evidencia que grande parte dos estudos são voltados para inovação tecnológica, de 

processos e produtos. 

Cloutier (2003) aponta com base em suas pesquisas que um dos pioneiros a utilizar o termo 

inovação social foi Taylor (1970), concomitantemente com Gabor (1970) que dispunha de um 

ponto de vista mais ligado ao desenvolvimento territorial. Enquanto para Taylor (1970) a 

inovação social objetiva atender as necessidades sociais com uma nova forma de fazer as coisas. 

Gabor (1970) entende que a inovação social visa o desenvolvimento de um novo arranjo social, 

sendo um instrumento contra desigualdades econômicas, violência, poluição, urbanização, 

corrupção e crimes.  

André e Abreu (2006) afirmam que após um período em que o conceito de inovação estava 

estritamente ligado à tecnologia, tem-se destacado a importância da inovação social. Bignetti 

(2011) esclarece o conceito como uma ferramenta de buscar alternativas mais viáveis para o 

futuro, impulsionada por uma gama de problemas aglomerados por anos ainda com poucas 

respostas por parte da sociedade. 

Bignetti (2011) introduz uma dualidade interessante em sua pesquisa: mesmo com o aumento 

dos problemas e questões relacionadas com as falhas de mercado que geram desigualdades, o 

número de estudos acadêmicos sobre inovação social ainda não é muito significativo e 

consolidado.  

Neste contexto, André e Abreu (2006) afirmam que as necessidades de vencer adversidades e 

riscos se tornam uma alavanca para inovação social (não a concorrência como na inovação 

tecnológica convencional), embora ainda haja incentivo em aproveitar as oportunidades e 

responder a desafios. 

Mehmood e Parra (2013), baseados em Moulaert et al. 2005, descrevem três características 

interconectadas da inovação social como uma abordagem para o bem-estar individual e 

coletivo: (1) a satisfação das necessidades humanas sendo elas as materiais como as não 

materiais; (2) as relações sociais entre indivíduos e grupos em diferentes escalas e (3) o 

empoderamento, com iniciativas de nível micro trazendo o nível macro positivo na mudança. 

Smith et al. (2012) complementam o conceito no sentido de incorporar o desenvolvimento 

sustentável com mais três dilemas associados à inovação: (1) atender as necessidades locais; 



(2) ser apropriada para situações na busca da transformação social e (3) trabalhar com projetos 

baseados em soluções para objetivos – de justiça social – que requerem mudanças estruturais 

(CORREIA, et al. 2018). 

André e Abreu (2006) conseguem sintetizar em sua pesquisa como a inovação social se 

desenvolve fora do mercado e majoritariamente sem a intervenção do Estado para o combate 

da exclusão social e a conexão com terceiro setor. Os autores discorrem também sobre a 

diferenciação entre inovação tecnologia e social - entre os anos de 1960 e 1980 estava ligada 

com domínios de aprendizagem, tais como ensino e formação, bem como com emprego; e como 

a partir da década de 1980 o conceito de surge relacionado com as políticas sociais e de 

ordenamento de território, o que demonstra compatibilidade com Cloutier (2003), Taylor 

(1970) e Gabor (1970). 

Percebe-se que os estudos mais atuais tendem a afastar a inovação social da tecnológica, 

conforme salienta André e Abreu (2006, p. 125), “atribuindo-lhe uma natureza não mercantil, 

um caráter coletivo e uma intenção que não só gera, mas também visa, transformações das 

relações sociais”. 

Howaldt et al (2015), considera que a inovação social engloba novos conceitos, métodos, 

processos, práticas, instrumentos de política, formas de cooperação e organização, que são 

aplicados para atender as demandas sociais e propor uma resolução mais assertiva do que as já 

existentes.  

Castor (2007), traz em seu texto considerações importantes no que concerne à aplicabilidade da 

inovação social e suas modalidades como instrumentos de políticas desenvolvimentistas. Entre 

as iniciativas o autor cita o trabalho realizado no Terceiro Setor, em organizações ad-hoc, 

trabalhos cooperativos, ações desenvolvidas por organizações da sociedade civil e a ação de 

organizações de vigilância cívica. 

Pode-se testemunhar com base no autor que há consonância entre a aplicabilidade e as 

modalidades da inovação social com a orientação de objetivos que transbordam os econômicos, 

como a busca pela justiça, solidariedade, equidade, inclusão de minorias, minimização de 

impactos ambientais, entre outros. (CASTOR, 2007). 

Pel et al 2020 trabalha em sua pesquisa a inovação social no turismo a partir da noção de 

inovação social transformativa (transformative social innovation – TSI), definida como um 

processo que altera ou substitui instituições dominantes em um contexto sociomaterial 

específico. Ainda de acordo com Pel et al 2020, a inovação social transformativa pode ser 

percebida a partir de quadro relações principais: 1) Relações dentro das iniciativas de inovação 



social – como as iniciativas de inovação social e seus membros que procuram desenvolver 

coletivos empoderados; 2) Relações na formação de redes – como procuram formar redes mais 

amplas; 3) Relações com a mudança institucional – como procuram desafiar, alterar ou 

substituir as instituições dominantes ao mesmo tempo que são moldadas por elas; e 4) Relações 

com o contexto sociomaterial – como essas tentativas de transformação estão sendo moldadas 

por mudanças mais amplas no contexto sociomaterial. 

Em síntese, a inovação social é conceituada nos termos de mudança nas relações sociais, 

alterando ou substituindo instituições e, em sua existem quatro conjuntos distintos nas relações-

chave: entre os indivíduos dentro de iniciativas de inovação social; entre iniciativas de inovação 

social e suas redes; entre inovação social e a mudança institucional e entre a inovação social e 

o contexto socio-material (PEL et al, 2020). 

 

3.2 Turismo 

É conhecido para acadêmicos e pesquisadores da área que o conceito de turismo é amplo e de 

difícil definição, considerando sua natureza tão interdisciplinar e diagonal. As diversas 

abordagens passam desde preceitos técnicos e econômicos até holísticos e sistêmicos.  

De Vasconcelos (2005), apresenta uma perspectiva inerente ao turismo que nos ajuda a 

delimitar esta atividade: a base no conceito de viagem, onde existe o deslocamento e o retorno 

ao local de origem. Contudo o autor insere neste contexto o obstáculo no que tange a sua origem, 

uma vez que existem dúvidas sobre a precisão de quando o ser humano começou a viajar, muito 

provavelmente a milhares de anos ligado ao estilo de vida nômade.  

Beni (2001) aponta três tendências para a definição do turismo, sendo elas a econômica, a 

técnica e a holística. A primeira reconhece apenas as implicações econômicas ou empresariais 

da atividade, como a definição de Herman von Schullern (1910). A perspectiva técnica surge 

impulsionada por organizações governamentais e empresas do setor no contexto de distinguir 

o turista de outros viajantes e ter uma base comum para coligir estatísticas comparáveis; 

manifesta-se aqui os conceitos de turistas versus excursionistas.  

Ainda segundo Beni (2001), as definições holísticas procuram abranger a essência total desta 

atividade, tais como a de Hunziker e Krapf (1942) e Jafar Jafari (1977). Para Jafari (1977), o 

turismo se configura como o estudo do homem longe de seu habitat, da indústria que atende a 

essas necessidades e, por fim, dos impactos que ambos geram no espaço sociocultural, 

econômico e físico dos lugares visitados. 



Acompanhando a tendência de uma abordagem mais holística para a atividade turística, temos 

o turismo sustentável que, para além de se fundamentar na dimensão econômica, integra as 

dimensões ambiental, social e cultural (CANDIOTTO, 2009). 

A Organização Mundial do Turismo (OMT), tem como um de seus enfoques o desenvolvimento 

sustentável no contexto do turismo, delimitado como uma atividade que leva em consideração 

seus impactos econômicos, ambientais e sociais atuais e futuros, atendendo às necessidades da 

indústria, dos visitantes, do meio ambiente e das comunidades locais (OTM, 2021). 

 Este movimento vem acompanhando a tendência de se considerar o turismo como um fator de 

desenvolvimento, o que corrobora para conscientização sobre a necessidade de reduzir os 

impactos negativos e potencializar os positivos, de maneira a garantir uma atividade sustentável 

(OLIVEIRA e MANSO, 2010). 

Marujo e Carvalho (2010) salientam que as práticas de planejamento sustentável na atividade 

turística são imprescindíveis para sustentabilidade dos destinos e viabilidade do turismo, uma 

vez que, quando mal gerido, o turismo pode culminar na degradação ambiental, na 

desorganização do setor empresarial e no estímulo de conflitos sociais.  

Incentivado pelo aumento da população, da complexidade humana, decorrente também do 

capitalismo e seus modos de produção e pela busca da satisfação pessoal, o turismo tem sido 

cada vez mais fonte de ideias e ações. Para além disto, o exercício do turismo se converte na 

materialização da evasão, do sonho, da saída do cotidiano e da mesmice, extravasando as 

necessidades básicas, mas, concomitantemente, deixada de ser vista como um capricho 

(MEDEIROS e MORAES, 2013). 

Ainda segundo Medeiros e Moraes (2013), o turismo sustentável vai ao encontro de a uma 

atividade que expressa e procura satisfazer a consciência humana com seus efeitos, evitando 

ocultar o vínculo humano com a tradição e cultura, de forma a contestar a organização social 

constituída na heterogênea sociedade atual. 

Marujo e Carvalho (2010) fazem um apontamento interessante no contexto amplo do 

planejamento do turismo sustentável a nível regional: deve-se levar em consideração todos os 

diversos atores presentes na atividade, inclusive, encorajando a participação da comunidade 

local, pois apenas desta maneira se conseguirá diminuir impactos negativos e maximizar os 

positivos. 

Esta abordagem vai de encontro com o Programa de Regionalização do Turismo, em vigor no 

Brasil, que pontua como duas de suas grandes diretrizes (2018-2022), o fortalecimento da 

regionalização na atividade turística do país, e a promoção da sustentabilidade (BRASIL, 2019). 



Por fim, Oliveira e Manso (2010) sinalizam que, por seu caráter dinamizador de atividades 

econômicas, passível de gerar lucros, bem como custos, o desafio do turismo sustentável é 

acentuado por sua natureza transversal, que envolve várias indústrias, e pela dualidade expressa 

em seus efeitos. 

3.3 Inovação social e turismo 

O presente trabalho propõe uma conexão entre a inovação social com o turismo, especialmente 

aquele sustentável, em contraponto ao turismo de massa, que se distingue dos padrões mercantis 

e se propõe a maximizar seus impactos positivos em uma localidade como forma de solucionar 

problemas sociais. 

Autores como Correia et al. relacionam o turismo de base comunitária com a inovação social 

uma vez que ambas são direcionadas ao desenvolvimento local sustentável, considerando que 

a inovação social se configura como um desdobramento macro deste desenvolvimento e o 

turismo de base comunitário, por outro lado, se caracteriza por um desdobramento micro da 

referida inovação. 

Por alinhar princípios de conservação ambiental, de valorização cultural do patrimônio e das 

comunidades, o turismo de base comunitária encontra seu lócus na caracterização do turismo 

sustentável, abrangendo tanto os termos econômicos, como os sociais e ambientais (CORREIA 

et al.; DOS SANTOS PINHEIRO, 2016). 

Lacerda e Malvestiti (2020) atestam, com base em sua pesquisa, que aquele turismo com foco 

na sustentabilidade (tal como o turismo de base comunitária), pode ser considerado um dos 

expoentes de uma atividade turística com enfoque na inovação social. 

Após análise de alguns estudos que relacionam os dois temas, Lacerda e Malvestiti (2020) ainda 

apontam que a inovação social se manifesta ao direcionar as ações de inovação para a realização 

de mudanças positivas na sociedade. Os autores ainda concluem que, no contexto do turismo, 

isto implica em um processo de tomada de decisão que considere aonde ir e quanto gastar, para 

uma realização satisfatória pessoal, social, motivacional, econômica, cultural, ecológica e de 

aprendizado. 

Ao comparar a inovação tecnológica como fomentadora do turismo de massa versus a inovação 

social relacionada com o turismo de base comunitária, Silva (2018) indica que a inovação social 

se adequa mais as singularidades e complexidades da atividade turística sustentável. Por fim, a 

autora ainda expõe que o turismo de base comunitária encontra seu espaço na inovação social 

ao procurar novas maneiras de solucionar demandas sociais coletivamente, implementando 

metodologias comunitárias.  



O turismo é, portanto, constantemente desafiado por novas demandas e necessidades sociais, 

econômicas e ambientais, tais como a preservação do meio ambiente, a busca pela satisfação 

do viajante e do autóctone, a busca pelo lucro e o equilíbrio entre seus impactos negativos e 

positivos. 

Desta forma, a transformação da atividade turística constitui um contexto único para pesquisa 

e aplicação de inovações sociais como um processo de mudança das relações sociais, ou seja, a 

inovação social é menos entendida como um novo turismo e mais uma nova forma de pensar a 

transformação da atividade. 

 



4 RESULTADOS E DISCUSSÃO  

 

Atualmente qualquer tipo de análise sobre determinado tópico encontra um grande desafio: o 

crescente aumento da produção científica nas mais diversas áreas. As revisões de investigação 

se tornam, neste enquadramento, métodos úteis para encarar tal multiplicidade de 

conhecimento. A revisão sistemática, meta análise, narrativa, integrativa e síntese são apenas 

algumas das ferramentas que podem ser aplicadas numa investigação. (RIBEIRO, 2014). 

Liberati et al. (2009) expõem que a revisão sistemática busca agrupar todas as evidências 

empíricas que se encaixam em critérios de elegibilidade pré-estabelecidos, para responder uma 

questão de pesquisa específica.  Ainda segundo Liberati et al. (2009), este tipo de revisão usa 

métodos explícitos e sistemáticos selecionados, objetivando a minimização do viés e o 

fornecimento de resultados mais confiáveis, a partir dos quais conclusões possam ser tiradas e 

decisões tomadas. 

Este trabalho de conclusão de curso optou pelo uso da revisão sistemática para responder à 

pergunta: “Qual o estado da arte entre pesquisas científicas que integram as temáticas inovação 

social e turismo?”. 

Com a aplicabilidade do software R, R studio, bibliometrix e biblioshiny, foi analisado 

sistematicamente e quantitativamente 98 documentos encontrados nas plataformas Web of 

Science e Scopus, seguindo os parâmetros de pesquisa detalhados na metodologia. 

Os resultados encontrados são apresentados abaixo, abarcando os tópicos: informações 

principais; produção científica anual; média de citações por ano; fontes mais relevantes; fontes 

locais mais citadas; lei de Bradford; crescimento da fonte; autores mais relevantes; lei de Lotka; 

impacto por autor; afiliações mais relevantes; país de referência dos autores; produção científica 

por país; países mais citados; documentos mais citados mundialmente; palavras-chave mais 

frequentes; dinâmica por palavra-chave; trend topics; rede de co-ocorrência; mapa e evolução 

da temática e mapa de colaboração por país. Ao final desta pesquisa, em anexos, encontram-se 

tabelas de referência para os gráficos analisados. 

No total, foram analisados 98 documentos, com 278 autores, datados entre os anos de 2007 a 

2021. Destes, a maior parte são artigos (66), seguidos de anais de eventos (13) e capítulos de 

livros (7). A média de publicações por ano é 3.4, enquanto a média de citações por ano é de 

6.98. A tabela 1 apresenta as informações principais encontradas a partir da base de dados: 

 

 



Tabela 1: Informações Principais 

 

Fonte: própria autora a partir do biblioshiny. 

 

Já no gráfico abaixo, é possível perceber que a produção anual teve seu pico em 2019. E apesar 

da inconstância de crescimento, uma vez que os números mostram um aumento seguido de uma 

diminuição entre os anos de 2007-2008, 2009-2010, 2013-2014, 2016-2017, 2019-2020, a 

produção anual indica uma intensificação da temática se considerarmos o número total de 

documentos produzidos. 

 

 

 

 

 



Gráfico 1: Produção Científica Anual 

  

Fonte: própria autora a partir do biblioshiny. 

 

A média de citações por ano se mostra muito variável, com seu pico em 2007. Os anos de 2008, 

2010 e 2011 são os que apresentam menor valor no que tange este tópico. Houve um aumento 

entre os intervalos de 2015 – 2016, e um ainda mais expressivo nos períodos 2017-2018 e 2018-

2019 (Gráfico 2). 

 

 

 

 

 

 

 

 

 

 

 

 



Gráfico 2: Média de citações de artigos por ano 

 

Fonte: própria autora a partir do biblioshiny. 

A fonte de publicação mais relevante é a Sustainability (6), seguido por Pasos-Revista de 

Turismo y Patrimonio Cultural (2), Revue de Geographie Alpine-Journal of Alpine Research 

(2), Social Enterprise Journal (2), Tourism (2) e Tourism and Entrepreneurship: Internatiol 

Perspectives (2). Como observado no gráfico 3, podemos constatar a Lei de Bradford, com uma 

fonte de publicação como mais relevante, seguida por duas grandes áreas, uma de mediana e 

uma de menor relevância. 

Gráfico 3:  Fontes mais relevantes 

 

Fonte: própria autora a partir do biblioshiny. 



 

Fica claro no gráfico abaixo, a existência de três grandes áreas no que concerne às fontes de 

publicação. A primeira delas e de maior importância é a fonte Sustainability, seguida de fontes 

numa área de importância mediana (Pasos-Revista de Turismo, Revenue de Geographie Alpin, 

Social Enterprise Journal, Tourism e Tourism and Entrepreneurs). Abaixo (Gráfico 4), nota-

se uma grande área de menor importância caracterizada por outras diversas fontes de 

publicação. 

 

Gráfico 4: Lei de Bradford 

 

Fonte: própria autora a partir do biblioshiny. 

 

A fonte que mais obteve crescimento ao longo dos anos foi a Sustainability, o que vai ao 

encontro com a hipótese de maior interesse e produção científica a respeito de temas que 

envolvam sustentabilidade. Fontes como Tourism and Entrepreneurship: international 

perspectives, Pasos-Revista de Turismo y Patrimonio Cultural e Revenue Geographie Alpine 

Journal mantiveram os números estáveis de 2019 a 2021 (Gráfico 5). 

 

 

 

 

 



Gráfico 5: Crescimento da fonte 

 

Fonte: própria autora a partir do biblioshiny. 

 

Quanto às fontes locais mais citadas, as duas maiores fontes de citações possuem cinco 

documentos cada, Buhalis e Chen. Já Brown, Wang e Webster possuem quatro documentos 

citados (Gráfico 4). Abaixo destes, nove fontes têm seus documentos entre os mais citados a 

nível local, com três cada um (Forlani, Hall, Kim, Law, Lynch, Morris, Moulaert, Routledge e 

Wall).  

 

 

 

 

 

 

 

 

 

 

 



Gráfico 6: Fontes locais mais citadas 

 

 

Fonte: própria autora a partir do biblioshiny. 

 

Em relação aos autores mais relevantes, Page (2009, 2018 e 2019) contabilizou o maior número 

com três documentos publicados a respeito do tema estudado. No gráfico 7, também é possível 

observar um grupo de autores com a mesma relevância, duas publicações cada: Booyens (2018), 

Chiodo (2019), Connell (2018 e 2019), Hall (2016), Micera (2015 e 2021), Milwood (2019 e 

2020). No entanto, a maioria dos autores tiveram a contribuição de apenas um documento, o 

que indica que não se pode apontar autores com dedicação de pesquisa sobre o tema. 

 

 

 

 

 

 

 

 

 

 



Gráfico 7: Autores mais relevantes 

 

Fonte: própria autora a partir do biblioshiny. 

 

Quase 100% dos autores têm apenas um documento publicado e, uma porcentagem pequena 

dos autores possuem dois documentos (Gráfico 8). Em comparação com outras áreas (linha 

pontilhada), o número de acadêmicos com dois ou três artigos publicados é abaixo da média. 

Com isto, pode-se inferir que, por ser um tema emergente e muito novo, se considerarmos o 

primeiro documento datado de 2007, os pesquisadores da área ainda não tiveram um período 

prolongado para se especializarem e fidelizarem ao tópico, como acontece em temáticas mais 

tradicionais. 

 

 

 

 

 

 

 

 

 

 



Gráfico 8: Lei de Lotka: Distribuição da frequência da produção cientifica  

 

Fonte: própria autora a partir do biblioshiny. 

 

Acompanhando o resultado de autor mais relevante, Page (2009, 2018 e 2019) é também o com 

maior impacto, o que aponta, como esperado, que o autor mais relevante também é aquele com 

maior impacto entre os demais. Booyens (2018), Chiodo (2019), Connell (2018 e 2019), Hall 

(2016) aparecem em seguida no que diz respeito a esta mensuração. 

Gráfico 9: Impacto por autor 

 

Fonte: própria autora a partir do biblioshiny. 

 



A Australian Natl Univ e a Univ Johannesburg se mostraram como as universidades com 

afiliações mais relevantes sobre o tema turismo e inovação social integrados (Gráfico 10). A 

Cheng Shiu Univ e Yasar Univ aparecem em seguida. A Univ Grenoble Alpes, Univ Maribor, 

Univ Molise e Univ Pádua aparecem numa terceira área de relevância nas afiliações. 

Interessante notar que as afiliações mais relevantes extravasam os países da Europa Ocidental 

(como França e Itália), e coloca em evidência universidades da África do Sul, Taiwan, Turquia 

e Eslovênia. 

Gráfico 10: Afiliações mais relevantes 

 

Fonte: própria autora a partir do biblioshiny. 

 

O país mais relevante considerando a correspondência do autor é a Itália, com 16 documentos 

no total. A Espanha aparece em segundo lugar (com 6 documentos), apresentando uma grande 

diferença da Itália em número de documentos. Em seguida temos a China (5), França (5), 

Estados Unidos da América (4), Brasil (3), Colômbia (3), Portugal (3), África do Sul (3) e Reino 

Unido (3), como é possível observar no gráfico 11. 

 

 

 

 

 



Gráfico 11: País de referência dos autores 

 

Fonte: própria autora a partir do biblioshiny. 

 

A Itália é o país com maior produção científica, o que vai ao encontro com o país de referência 

dos autores. A França e a Espanha ficam empatados na frequência de produção. A China 

aparece em quarto lugar, seguido pelo Brasil, África do Sul, Estados Unidos da América, Reino 

Unido, Colômbia e Austrália. É possível atestar que, apesar de pequenas variações, os países 

com maior produção repetem aqueles citados como países de referência dos autores (Figura 7).   

 

 

 

 

 

 

 

 

 

 



Figura 7: Produção científica por país 

 

Fonte: própria autora a partir do biblioshiny. 

 

Contudo, o país com mais citações é a Dinamarca, com 120, seguido pela Itália com 119. A 

Nova Zelândia tem 63 citações, Espanha 60 e Canadá 58. Alguns países que aparecem antes 

como grandes produtores científicos ou país de referência dos autores, aparecem aqui com um 

número mais baixo, caso do Reino Unido (43 citações), Estados Unidos da América (34), 

França (23), África do Sul (20) e Brasil (15). A Itália mantém aqui sua soberania acompanhando 

a tendência já exposta pelo país de referência e pela produção, ficando atrás apenas da 

Dinamarca em número de citações. 

 

 

 

 

 

 

 

 

 

 



Gráfico 12: Países mais citados 

 

Fonte: própria autora a partir do biblioshiny. 

 

Mundialmente, Srensen (2007) é o documento mais citado, com 120 no total. Scott (2016), fica 

em segundo lugar com uma diferença muito significativa, com 58 citações. Aquino (2018), 

aparece em seguida com 32 citações. Alegre (2016) e Amore (2016) têm 31 citações cada. 

Ateljevic (2009) tem 29 citações; Pollese (2018) e Lavorel (2019) tem 22 citações cada. 

 

Gráfico 13: Documentos mais citados mundialmente 

 



Fonte: própria autora a partir do biblioshiny. 

 

Ainda sobre a relação das publicações com seus países de referência, foi observado que os 

países com maior frequência de colaboração são Finlândia e Nova Zelândia; Finlândia e Suécia; 

Itália e Brasil; Itália e Reino Unido; África do Sul e Finlândia; África do Sul e Nova Zelândia; 

África do Sul e Suécia; Suécia e Nova Zelândia. Em menor frequência, o Brasil apresenta ainda 

colaborações com Paraguai, Portugal e Estados Unidos da América (Figura 8). 

 

Figura 8: Mapa de colaboração por país 

 

Fonte: própria autora a partir do biblioshiny. 

 

Quanto aos estudos das palavras-chave, considerou-se a variável Keywords Plus. Por meio 

desse indicador, pode-se notar no gráfico 14 que a palavra-chave com maior número de 

ocorrências (11 – 7%) entre os documentos analisados é tourism, seguido de management, 

innovation e social innovation. Palavras que aparecem com uma ocorrência menor são 

governance, policy, sustainable tourism, systems, tourism development e challenges. O mapa 

de nuvem (Figura 9) e o mapa de árvore (Figura 10) das palavras-chave abaixo amparam a 

compreensão do uso, frequência e ocorrência das palavras a partir de uma ferramenta visual 

que sintetiza estas informações. 

 

 



Gráfico 14: Palavras mais frequentes 

 

Fonte: própria autora a partir do biblioshiny. 

 

Figura 9: Nuvem de palavras-chave. 

 

 

Fonte: própria autora a partir do biblioshiny. 

 

 



A partir da nuvem de palavras-chave, é possível perceber que os termos tourism e innovation 

são os que têm maior centralidade, seguido de social innovation e policy. Termos como 

technology, economy, future, complexity, impact e service são exemplos de palavras que se 

encontram conectadas com a temática central do presente trabalho. As porcentagens em relação 

a frequência do uso de cada palavra serão apresentadas no mapa de árvore na Figura 10.   

 

Figura 10: Mapa de árvore das palavras-chave. 

 

Fonte: própria autora a partir do biblioshiny. 

 

O termo mais frequentemente utilizado na bibliografia analisada é tourism com 7%, como é de 

se esperar dado que esta palavra foi aplicada nos filtros de pesquisa das plataformas Web of 

Science e Scopus. Management aparece com 6% seguido de innovation com 5%. O termo social 

innovation, que também foi escolhido como keywords no procedimento de pesquisa das 

plataformas supracitadas, aparece em quarto lugar com 4%. Uma hipótese levantada a partir do 

mapa de árvore é que as pesquisas que relacionam turismo e inovação social integram também 

temas como gerenciamento, inovação, governança, política e turismo sustentável (palavras 

comumente usadas, como verificado com o mapa acima).  

O gráfico 15 demonstra a dinâmica das palavras-chave ao longo dos anos. É possível notar 

innovation começa sua ascensão no ano de 2014 com um aumento contínuo entre os anos de 

2015 e 2016 e 2018 a 2021. Management apresenta uma crescente considerável entre 2018 e 

2019, bem como tourism com uma disparada entre 2018 e 2020. Social innovation apresenta 



sua maior crescente a partir de 2019, o que ampara a hipótese de ser um tema emergente e novo 

entre os pesquisadores. 

 

Gráfico 15: Dinâmica por palavra: crescimento – frequência 

 

Fonte: própria autora a partir do biblioshiny. 

 

Tourism surge como uma tendência em 2019 com um dos maiores números de documentos e 

citações, enquanto management surge como tendência em 2018, com maior número de 

ocorrências em documentos também em 2019. Social innovation, sustainable tourism e 

governance aparecem como tendência no ano de 2019. Innovation e system têm maior 

ocorrência em 2018, sendo que system mostra tendência até 2019 e innovation se mantém de 

2015 a 2020. Por fim policy surge como tendência de 2016 a 2018 com maior aparição em 

documentos em 2017 (Gráfico 16).  

 

 

 

 

 

 



Gráfico 16: Tendências (Trend Topics) 

 

Fonte: própria autora a partir do biblioshiny. 

 

As conexões da rede ficam claras com a figura 11. Tourism apresenta co-ocorrência com social 

innovations, sustainable development, sustainable tourism e tourism development. Social 

innovation está no cluster de management, que tem conexões com governance, technology, 

impact, framework, entrepreneurship, barriers, design e ecosystem services. Innovation tem 

relação com tourist destination, stakeholders, implementation e collaboration. 

 

 

 

 

 

 

 

 



Figura 11: Rede de co-ocorrência 

 

Fonte: própria autora a partir do biblioshiny. 

 

Na tabela abaixo é apresentada a ocorrência das palavras divididas pela rede pertencente. É 

possível observar a presença de oito clusters, sendo eles challenges, model, policy, tourism, 

economic-development, management, innovation e system. Já o gráfico 17 demonstra como os 

campos se entrelaçam e criam outros. De 2007 a 2018 temos três: complexity, innovation e 

management. De 2019 a 2021 nota-se que complexity passa a integrar management e este se 

deriva também em knowledge. Innovation é a única área que se mantém inalterada quanto a 

este tópico nos dois períodos analisados. 

 

  

 

 

 



Tabela 2: Dados sobre Mapa da temática 

 

Fonte: própria autora a partir do biblioshiny. 

 

 

 

 



Gráfico 17: Evolução temática 

 

Fonte: própria autora a partir do biblioshiny. 

 

A realização de uma revisão bibliográfica por meio do bibliometrix permitiu analisar o número 

de publicações, as fontes de publicações, a autoria, os países de referência e o uso de palavras-

chave. Com isso, foi possível identificar a evolução do tema ao longo dos anos, assim como as 

tendências e impactos, além de apontar os destaques da área, suas conexões, variáveis com 

menor importância e lacunas a serem exploradas. 

Por fim, apresenta-se uma ficha resumida das principais conclusões a respeito dos resultados. 

 

 

  

 

 

 

 

 

 

 

 



Figura 12: Ficha resumida dos resultados 

 

Fonte: própria autora a partir do Canva. 

 

 

 

 

 

 

 

 

 

 

 

 



Figura 13: Ficha resumida dos resultados  

 

 

Fonte: própria autora a partir do Canva. 

 

 

 



5 CONCLUSÃO 

Este trabalho teve como objetivo investigar o estado da arte de pesquisas que integram os temas 

turismo e inovação social. Para isto se utilizou de uma revisão da literatura com base nas 

plataformas Web of Science e Scopus e os resultados submetidos a uma análise no software 

biblioshiny. 

A partir da contextualização apresentada é possível perceber que a inovação social tem sido 

fonte de crescente interesse e atenção nos últimos anos. Ela se configura como um potencial de 

promover mudanças nas relações sociais em um contexto específico e é incentivado pela 

natureza não mercantil e de caráter coletivo, ou seja, com maior envolvimento dos cidadãos. 

Em suma, a inovação social surge como uma opção impulsionada pelos problemas sociais ainda 

sem solução, objetivando atender as demandas sociais e propor uma resolução mais assertiva 

do que as já existentes. 

O turismo é uma área transversal que pode adotar diversos conceitos dependendo do 

pesquisador. As definições podem adotar perspectivas mais técnicas, econômicas, holísticas ou 

sistêmicas. Acompanhando a pluralidade de conceitos no turismo, tem-se testemunhado uma 

transformação na atividade, que busca integrar, além do fator econômico, as dimensões 

ambiental, social e cultural, procurando atender às necessidades da indústria, dos visitantes, do 

meio ambiente e das comunidades locais, através do turismo sustentável e outras vertentes, 

como o turismo de base comunitária, entre outros. 

No contexto deste trabalho, assumiu-se o pressuposto de que essas mudanças são especialmente 

representativas de como o turismo é constantemente desafiado por novas demandas e 

necessidades sociais, constituindo um contexto único para pesquisa e aplicação de inovações 

sociais como um processo de alteração das relações sociais, ou seja, da inovação social menos 

como a criação de um novo turismo e mais como uma nova forma de pensar a transformação 

da atividade. 

Pelas análises realizadas é possível concluir no que tange a revisão de literatura que a produção 

científica anual teve seu pico em 2019 e vem apresentando uma crescente significativa ao longo 

dos anos. Interessante notar que neste mesmo ano, termos relevantes constatados com a 

pesquisa (tourism, management, social innovation, sustainable tourism e governance) 

aparecem com maiores números de documentos e citações no gráfico de tendências - trend 

topics. 



Constatou-se que a média de citações de artigos por ano apresenta maiores números em 2007, 

o que se pode relacionar com a hipótese de que com um número menor de artigos publicados, 

as opções para citações sobre o tema eram mais escassas.  

Sustainability é a fonte de publicação mais relevante quando considerado o número de 

documentos (6), bem como a fonte com maior crescimento ao longo dos anos. Outras quatro 

fontes seguem com 2 artigos cada. A Lei de Bradford pode ser visualizada mais claramente 

aqui, com três grandes áreas relacionadas às fontes, uma primeira de maior relevância, seguida 

de uma região intermediária e uma de menor relevância. 

Em relação aos autores, Page é o mais relevante em número de documentos (3) e o de maior 

impacto, sendo que todos os outros autores apresentam 2 ou menos artigos publicados. Aqui, a 

Lei de Dotka nos mostra que a produtividade por autor é abaixo da média, indo ao encontro da 

hipótese que, por ser um tema novo e emergente, os pesquisadores deste campo ainda não 

conseguiram publicar um número maior de documentos. 

A Itália é o país com maior produção científica e o país com maior correspondência dos autores, 

bem como o segundo com mais citações, ficando atrás apenas da Dinamarca. Outro país que 

tem consonância nestas duas análises é a Espanha, que segue em segundo lugar em país de 

correspondência e produção científica. 

Srensen, 2007 (Dinamarca) é o documento mais citado mundialmente, o que se relaciona 

diretamente com o país de maior citação.  

Em relação às palavras-chave, podemos notar que o termo mais frequentemente utilizado na 

bibliografia analisada é tourism com 7%, seguido de Management com 6%, innovation com 5% 

e social innovation com 4%. Interessante notar aqui que, apesar das palavras-chave escolhidas 

terem sido tourism e social innovation, outros dois termos aparecem com maior ocorrência que 

social innovation, o que pode indicar que os trabalhos integrativos de turismo e inovação social 

também tratam de temas como gerenciamento e inovação. 

Existem 8 clusters relacionados à pesquisa, sendo o cluster tourism o que apresenta o termo de 

maior ocorrência. Ainda analisando esta rede, podemos perceber que se integram as palavras 

tourism, sustainable tourism, tourism development, social innovations e sistainable 

development. 

Concluiu-se com base no gráfico 17 que innovation se prova ainda mais como uma área de 

crescente interesse também uma vez que a evolução da temática indica que o único campo 

inalterado nos anos analisados foi inovação.  



Nas afiliações, as mais importantes são Australian Natl Univ e a Univ Johannesburg, seguidas 

das Cheng Shiu Univ e Yasar Univ. Ainda sobre colaborações, o Brasil mantém em menor 

frequência, com países como Paraguai, Portugal, Estados Unidos, além da Itália. 

As sugestões para trabalhos futuros que abordem o mesmo campo estão descritas em tópicos, 

bem como sua justificativa e possível aplicabilidade: 

- Monitorar se o tema continua com uma crescente de interesse nos próximos anos, a fim de 

apontar com maior clareza se a área mantém significância na produção científica. 

- Acompanhar as fontes de publicação e suas relações com potenciais tópicos que surjam da 

associação do turismo com a inovação social. 

- Submeter a literatura já existente a uma análise qualitativa para investigar mais intimamente 

o estado da arte atual. 

- Verificar como as colaborações brasileiras com outros países pode favorecer a aplicabilidade 

de inovações sociais no turismo. 

- Verificar como as pesquisas nacionais podem ser utilizadas como um modelo ou amostra para 

aplicação das temáticas analisadas. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



REFERÊNCIAS BIBLIOGRÁFICAS 

 

ANDRÉ, Isabel; ABREU, Alexandre. Dimensões e espaços da inovação social. Finisterra, v. 

41, n. 81, 2006. Disponível em: <https://revistas.rcaap.pt/finisterra/article/view/1465> Acesso 

em 30 de agosto de 2021. 

 

BENI, Mário Carlos. Análise estrutural do turismo / Mário Carlos Beni – 6ª ed. – São Paulo: 

Editora SENAC. São Paulo, 2001. 

 

BIGNETTI, Luiz Paulo. As inovações sociais: uma incursão por ideias, tendências e focos de 

pesquisa. Ciências Sociais Unisinos, v. 47, n. 1, p. 3-14, 2011. Disponível em: 

<http://revistas.unisinos.br/index.php/ciencias_sociais/article/view/1040> Acesso em 30 de 

agosto de 2021. 

 

CANDIOTTO, Luciano Zanetti Pessôa. Considerações sobre o conceito de turismo 

sustentável. Formação (Online), v. 1, n. 16, 2009. Disponível em: 

<https://revista.fct.unesp.br/index.php/formacao/article/view/861> Acesso em 18 de outubro 

de 2021. 

 

CASTOR, Belmiro Valverde Jobin. Inovação social e desenvolvimento. Inovações sociais. 

Curitiba: SESI/SENAI/IEL/UNINDUS, 2007. Disponível em: 

<http://arquivos.portaldaindustria.com.br/app/conteudo_18/2012/05/15/569/20130904104218

759870i.pdf#page=71> Acesso em 22 de setembro de 2021. 

 

CLOUTIER, Julie. Qu'est-ce que l'innovation sociale?. Montréal: Crises, 2003. Disponível em: 

<http://base.socioeco.org/docs/et0314.pdf> Acesso em 04 de setembro de 2021. 

 

CORREIA, SUZANNE ÉRICA NÓBREGA et al. Turismo de Base Comunitária como 

Inovação Social: congruência entre os constructos. Disponível em: 

<https://www.engema.org.br/XVIENGEMA/228.pdf> Acesso em 10 de novembro de 2021.  

 

https://revistas.rcaap.pt/finisterra/article/view/1465
http://revistas.unisinos.br/index.php/ciencias_sociais/article/view/1040
https://revista.fct.unesp.br/index.php/formacao/article/view/861
file:///C:/Users/USER_LG/Documents/TCC/Versões/%3chttp:/arquivos.portaldaindustria.com.br/app/conteudo_18/2012/05/15/569/20130904104218759870i.pdf%23page=71
file:///C:/Users/USER_LG/Documents/TCC/Versões/%3chttp:/arquivos.portaldaindustria.com.br/app/conteudo_18/2012/05/15/569/20130904104218759870i.pdf%23page=71
http://base.socioeco.org/docs/et0314.pdf
https://www.engema.org.br/XVIENGEMA/228.pdf


CORREIA, Suzanne Nóbrega et al. Inovação Social para o Desenvolvimento Sustentável: um 

caminho possível. Administração Pública e Gestão Social, v. 10, n. 3, p. 199-212, 2018. 

Disponível em: <https://www.researchgate.net/profile/Veronica-Oliveira-

2/publication/326107662_Inovacao_Social_para_o_Desenvolvimento_Sustentavel_um_cami

nho_possivel/links/5b87f41f4585151fd13c7cdd/Inovacao-Social-para-o-Desenvolvimento-

Sustentavel-um-caminho-possivel.pdf> Acesso em 04 de setembro de 2021. 

 

DA CÂMARA MEDEIROS, Lindenberg. Turismo e sustentabilidade ambiental: referências 

para o desenvolvimento de um turismo sustentável. Revista Meio Ambiente e Sustentabilidade, 

v. 3, n. 2, p. 197-234, 2013. Disponível em: 

<https://www.revistasuninter.com/revistameioambiente/index.php/meioAmbiente/article/view

/181> Acesso em 23 de outubro de 2021. 

DANDOLINI, Gertrudes Aparecida et al. Inovação social, negócios sociais e desenvolvimento 

sustentável. Disponível em: <https://d1wqtxts1xzle7.cloudfront.net/65283911/ebook-with-

cover-page-v2.pdf?Expires=1636598125&Signature=I094SiRpN5EiuIG98MZUrDgr-

XkqBVfhm0PbPyLyNxWfoXETF7zqJh8dHtf1K-HXgxYl1gw-

4cNa44MNo73R34X7egyC8R6i~C2JO5QesDdGal4N-

XzVn9gnsrdTSY5Qt5A8pNwz2SK8B6IsJrKsfjPqZWOm95OFDxxLIyNDE2kw9LZsxArxn4

WGHKG08Kcdpr~MS~BGGSCnDa~x0UfTdLfBWp6jyZ1RPOqJqqyJj7yill9heLtNSwJ6FF

waLlh4iLy5mOa-

Y6MgxDs6N1zkEwhXPVnmiYkm0J7jqAC9VI5PqNZWwTg2gSqNUscMq1PlXNttEgVfMu

FEzW3cFy22xQ__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA>  Acesso em 10 de 

novembro de 2021. 

 

DE JANEIRO, ESPM RIO. Global and Regional Research on Sustainable Consumption and 

Production Systems: Achievements, Challenges and Dialogues. Disponível em: 

<https://assets.publishing.service.gov.uk/media/57a09ddae5274a31e0001aaa/60956_GRFFina

lReportRio2012.pdf>  Acesso em 04 de setembro de 2021. 

 

DE VASCONCELOS, Daniel Arthur Lisboa. Conceitos e Modelos em Turismo: uma evolução 

do reducionismo aos sistemas turísticos. Turismo-Visão e Ação, v. 7, n. 1, p. 155-171, 2005. 

Disponível em: <https://www.redalyc.org/pdf/2610/261056110007.pdf> Acesso em 17 de 

setembro de 2021. 

https://www.researchgate.net/profile/Veronica-Oliveira-2/publication/326107662_Inovacao_Social_para_o_Desenvolvimento_Sustentavel_um_caminho_possivel/links/5b87f41f4585151fd13c7cdd/Inovacao-Social-para-o-Desenvolvimento-Sustentavel-um-caminho-possivel.pdf
https://www.researchgate.net/profile/Veronica-Oliveira-2/publication/326107662_Inovacao_Social_para_o_Desenvolvimento_Sustentavel_um_caminho_possivel/links/5b87f41f4585151fd13c7cdd/Inovacao-Social-para-o-Desenvolvimento-Sustentavel-um-caminho-possivel.pdf
https://www.researchgate.net/profile/Veronica-Oliveira-2/publication/326107662_Inovacao_Social_para_o_Desenvolvimento_Sustentavel_um_caminho_possivel/links/5b87f41f4585151fd13c7cdd/Inovacao-Social-para-o-Desenvolvimento-Sustentavel-um-caminho-possivel.pdf
https://www.researchgate.net/profile/Veronica-Oliveira-2/publication/326107662_Inovacao_Social_para_o_Desenvolvimento_Sustentavel_um_caminho_possivel/links/5b87f41f4585151fd13c7cdd/Inovacao-Social-para-o-Desenvolvimento-Sustentavel-um-caminho-possivel.pdf
https://www.revistasuninter.com/revistameioambiente/index.php/meioAmbiente/article/view/181
https://www.revistasuninter.com/revistameioambiente/index.php/meioAmbiente/article/view/181
https://d1wqtxts1xzle7.cloudfront.net/65283911/ebook-with-cover-page-v2.pdf?Expires=1636598125&Signature=I094SiRpN5EiuIG98MZUrDgr-XkqBVfhm0PbPyLyNxWfoXETF7zqJh8dHtf1K-HXgxYl1gw-4cNa44MNo73R34X7egyC8R6i~C2JO5QesDdGal4N-XzVn9gnsrdTSY5Qt5A8pNwz2SK8B6IsJrKsfjPqZWOm95OFDxxLIyNDE2kw9LZsxArxn4WGHKG08Kcdpr~MS~BGGSCnDa~x0UfTdLfBWp6jyZ1RPOqJqqyJj7yill9heLtNSwJ6FFwaLlh4iLy5mOa-Y6MgxDs6N1zkEwhXPVnmiYkm0J7jqAC9VI5PqNZWwTg2gSqNUscMq1PlXNttEgVfMuFEzW3cFy22xQ__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/65283911/ebook-with-cover-page-v2.pdf?Expires=1636598125&Signature=I094SiRpN5EiuIG98MZUrDgr-XkqBVfhm0PbPyLyNxWfoXETF7zqJh8dHtf1K-HXgxYl1gw-4cNa44MNo73R34X7egyC8R6i~C2JO5QesDdGal4N-XzVn9gnsrdTSY5Qt5A8pNwz2SK8B6IsJrKsfjPqZWOm95OFDxxLIyNDE2kw9LZsxArxn4WGHKG08Kcdpr~MS~BGGSCnDa~x0UfTdLfBWp6jyZ1RPOqJqqyJj7yill9heLtNSwJ6FFwaLlh4iLy5mOa-Y6MgxDs6N1zkEwhXPVnmiYkm0J7jqAC9VI5PqNZWwTg2gSqNUscMq1PlXNttEgVfMuFEzW3cFy22xQ__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/65283911/ebook-with-cover-page-v2.pdf?Expires=1636598125&Signature=I094SiRpN5EiuIG98MZUrDgr-XkqBVfhm0PbPyLyNxWfoXETF7zqJh8dHtf1K-HXgxYl1gw-4cNa44MNo73R34X7egyC8R6i~C2JO5QesDdGal4N-XzVn9gnsrdTSY5Qt5A8pNwz2SK8B6IsJrKsfjPqZWOm95OFDxxLIyNDE2kw9LZsxArxn4WGHKG08Kcdpr~MS~BGGSCnDa~x0UfTdLfBWp6jyZ1RPOqJqqyJj7yill9heLtNSwJ6FFwaLlh4iLy5mOa-Y6MgxDs6N1zkEwhXPVnmiYkm0J7jqAC9VI5PqNZWwTg2gSqNUscMq1PlXNttEgVfMuFEzW3cFy22xQ__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/65283911/ebook-with-cover-page-v2.pdf?Expires=1636598125&Signature=I094SiRpN5EiuIG98MZUrDgr-XkqBVfhm0PbPyLyNxWfoXETF7zqJh8dHtf1K-HXgxYl1gw-4cNa44MNo73R34X7egyC8R6i~C2JO5QesDdGal4N-XzVn9gnsrdTSY5Qt5A8pNwz2SK8B6IsJrKsfjPqZWOm95OFDxxLIyNDE2kw9LZsxArxn4WGHKG08Kcdpr~MS~BGGSCnDa~x0UfTdLfBWp6jyZ1RPOqJqqyJj7yill9heLtNSwJ6FFwaLlh4iLy5mOa-Y6MgxDs6N1zkEwhXPVnmiYkm0J7jqAC9VI5PqNZWwTg2gSqNUscMq1PlXNttEgVfMuFEzW3cFy22xQ__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/65283911/ebook-with-cover-page-v2.pdf?Expires=1636598125&Signature=I094SiRpN5EiuIG98MZUrDgr-XkqBVfhm0PbPyLyNxWfoXETF7zqJh8dHtf1K-HXgxYl1gw-4cNa44MNo73R34X7egyC8R6i~C2JO5QesDdGal4N-XzVn9gnsrdTSY5Qt5A8pNwz2SK8B6IsJrKsfjPqZWOm95OFDxxLIyNDE2kw9LZsxArxn4WGHKG08Kcdpr~MS~BGGSCnDa~x0UfTdLfBWp6jyZ1RPOqJqqyJj7yill9heLtNSwJ6FFwaLlh4iLy5mOa-Y6MgxDs6N1zkEwhXPVnmiYkm0J7jqAC9VI5PqNZWwTg2gSqNUscMq1PlXNttEgVfMuFEzW3cFy22xQ__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/65283911/ebook-with-cover-page-v2.pdf?Expires=1636598125&Signature=I094SiRpN5EiuIG98MZUrDgr-XkqBVfhm0PbPyLyNxWfoXETF7zqJh8dHtf1K-HXgxYl1gw-4cNa44MNo73R34X7egyC8R6i~C2JO5QesDdGal4N-XzVn9gnsrdTSY5Qt5A8pNwz2SK8B6IsJrKsfjPqZWOm95OFDxxLIyNDE2kw9LZsxArxn4WGHKG08Kcdpr~MS~BGGSCnDa~x0UfTdLfBWp6jyZ1RPOqJqqyJj7yill9heLtNSwJ6FFwaLlh4iLy5mOa-Y6MgxDs6N1zkEwhXPVnmiYkm0J7jqAC9VI5PqNZWwTg2gSqNUscMq1PlXNttEgVfMuFEzW3cFy22xQ__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/65283911/ebook-with-cover-page-v2.pdf?Expires=1636598125&Signature=I094SiRpN5EiuIG98MZUrDgr-XkqBVfhm0PbPyLyNxWfoXETF7zqJh8dHtf1K-HXgxYl1gw-4cNa44MNo73R34X7egyC8R6i~C2JO5QesDdGal4N-XzVn9gnsrdTSY5Qt5A8pNwz2SK8B6IsJrKsfjPqZWOm95OFDxxLIyNDE2kw9LZsxArxn4WGHKG08Kcdpr~MS~BGGSCnDa~x0UfTdLfBWp6jyZ1RPOqJqqyJj7yill9heLtNSwJ6FFwaLlh4iLy5mOa-Y6MgxDs6N1zkEwhXPVnmiYkm0J7jqAC9VI5PqNZWwTg2gSqNUscMq1PlXNttEgVfMuFEzW3cFy22xQ__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/65283911/ebook-with-cover-page-v2.pdf?Expires=1636598125&Signature=I094SiRpN5EiuIG98MZUrDgr-XkqBVfhm0PbPyLyNxWfoXETF7zqJh8dHtf1K-HXgxYl1gw-4cNa44MNo73R34X7egyC8R6i~C2JO5QesDdGal4N-XzVn9gnsrdTSY5Qt5A8pNwz2SK8B6IsJrKsfjPqZWOm95OFDxxLIyNDE2kw9LZsxArxn4WGHKG08Kcdpr~MS~BGGSCnDa~x0UfTdLfBWp6jyZ1RPOqJqqyJj7yill9heLtNSwJ6FFwaLlh4iLy5mOa-Y6MgxDs6N1zkEwhXPVnmiYkm0J7jqAC9VI5PqNZWwTg2gSqNUscMq1PlXNttEgVfMuFEzW3cFy22xQ__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/65283911/ebook-with-cover-page-v2.pdf?Expires=1636598125&Signature=I094SiRpN5EiuIG98MZUrDgr-XkqBVfhm0PbPyLyNxWfoXETF7zqJh8dHtf1K-HXgxYl1gw-4cNa44MNo73R34X7egyC8R6i~C2JO5QesDdGal4N-XzVn9gnsrdTSY5Qt5A8pNwz2SK8B6IsJrKsfjPqZWOm95OFDxxLIyNDE2kw9LZsxArxn4WGHKG08Kcdpr~MS~BGGSCnDa~x0UfTdLfBWp6jyZ1RPOqJqqyJj7yill9heLtNSwJ6FFwaLlh4iLy5mOa-Y6MgxDs6N1zkEwhXPVnmiYkm0J7jqAC9VI5PqNZWwTg2gSqNUscMq1PlXNttEgVfMuFEzW3cFy22xQ__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://assets.publishing.service.gov.uk/media/57a09ddae5274a31e0001aaa/60956_GRFFinalReportRio2012.pdf
https://assets.publishing.service.gov.uk/media/57a09ddae5274a31e0001aaa/60956_GRFFinalReportRio2012.pdf
https://www.redalyc.org/pdf/2610/261056110007.pdf


 

DOS SANTOS PINHEIRO, Rafaelle Camilla. Turismo de base comunitária como inovação 

social na gestão do turismo em espaços rurais. Ponta de Lança: Revista Eletrônica de História, 

Memória & Cultura, v. 10, n. 19, p. 146-165, 2016. Disponível em: 

<https://seer.ufs.br/index.php/pontadelanca/article/view/9576> Acesso em 10 de novembro de 

2021. 

 

HOWALDT, Jürgen; KOPP, Ralf; SCHWARZ, Michael. Social innovations as drivers of social 

change—Exploring Tarde’s contribution to social innovation theory building. In: New frontiers 

in social innovation research. Palgrave Macmillan, London, 2015. p. 29-51. Disponível em: 

<https://link.springer.com/content/pdf/10.1057%2F9781137506801.pdf> Acesso em 22 de 

setembro de 2021. 

BRASIL. Programa de Regionalização do Turismo. Regionalização Sensibilização e 

Mobilização, 2019. Disponível em: <http://www.regionalizacao.turismo.gov.br/images/mtur-

cartilha-promocional-final.pdf> Acesso em 12 de novembro de 2021. 

 

JAFARI, Jafar, La page du Redacteur-en-Chef, Annals of Tourism Research, Volume 5, 

Supplement 1, 1977, Pages 12-17, ISSN 0160-7383, https://doi.org/10.1016/S0160-

7383(77)80003-0. Disponível em: 

<https://www.sciencedirect.com/science/article/pii/S0160738377800030> Acesso em 17 se 

setembro de 2021.  

 

LIBERATI, Alessandro et al. The PRISMA statement for reporting systematic reviews and 

meta-analyses of studies that evaluate health care interventions: explanation and elaboration. 

Journal of clinical epidemiology, v. 62, n. 10, p. e1-e34, 2009. Disponível em: 

<https://www.sciencedirect.com/science/article/pii/S0895435609001802> Acesso em 25 de 

outubro de 2021. 

 

MARUJO, Noémi; CARVALHO, Paulo. Turismo, planeamento e desenvolvimento 

sustentável. 2010. Disponível em: <https://dspace.uevora.pt/rdpc/handle/10174/4146> Acesso 

em 23 de outubro de 2021. 

 

https://seer.ufs.br/index.php/pontadelanca/article/view/9576
https://link.springer.com/content/pdf/10.1057%2F9781137506801.pdf
http://www.regionalizacao.turismo.gov.br/images/mtur-cartilha-promocional-final.pdf
http://www.regionalizacao.turismo.gov.br/images/mtur-cartilha-promocional-final.pdf
https://doi.org/10.1016/S0160-7383(77)80003-0
https://doi.org/10.1016/S0160-7383(77)80003-0
https://www.sciencedirect.com/science/article/pii/S0160738377800030
https://www.sciencedirect.com/science/article/pii/S0895435609001802
https://dspace.uevora.pt/rdpc/handle/10174/4146


Mehmood, A. and Parra, C. (2013) ‘Social Innovation in an unsustainable world’, in F. 

Moulaert, D. MacCallum, A. Mehmood, and A. Hamdouch, (eds.) The International Handbook 

on Social Innovation: Collective Action, Social Learning and Transdisciplinary Research, 

Cheltenham: Edward Elgar, pp. 53-66 (ISBN: 978-1849809986). Disponível em: 

<https://d1wqtxts1xzle7.cloudfront.net/48510082/Mehmood_and_Parra_2013_SI_in_an_unsu

stainable_world-with-cover-page-

v2.pdf?Expires=1630791385&Signature=dmDLIqdeTB3NomY4shxtyGbL5Y7jzkS696qH4ni

LAK7MswhwSVlEhqpez2fqKp3nwm8GH2Qiq70iaweM1dBJQ4T~DvoDI~gccb4eftOKqfH

R2RLsgDnxvkwmXoOCXWn3qA-

U4twaHipzUcNFt7MvLL3y~ujcNSmtutILTQvhEDxJXEsHzhggPcIRndgFVSuQzZn7kP5rx

MjHP1~QvCPtj7CfDbH~PtcvtAHa3InrJ~V-

3T950ssrs2HIEHfCB3DAzcowmG0rEm6xgl41Rldd0LEkdjogfP6GRZmTm4hbWRh4K5Bm

XJ7QNM~ZBB67xLYoQ8QslR4OiEtSvVDu5qraJw__&Key-Pair-

Id=APKAJLOHF5GGSLRBV4ZA> Acesso em 04 de setembro de 2021. 

 

OLIVEIRA, Ermelinda; MANSO, José. Turismo sustentável: utopia ou realidade?. 2010. 

Disponível em: <http://bdigital.ipg.pt/dspace/handle/10314/2635> Acesso em 23 de outubro de 

2021. 

 

RIBEIRO, José L. Pais. Revisão de investigação e evidência científica. Psicologia, Saúde e 

Doenças, v. 15, n. 3, 2014. Disponível em: 

<https://www.redalyc.org/pdf/362/36232744009.pdf> Acesso em 25 de outubro de 2021. 

 

SILVA, ADRIANA MURARA. EDUCAÇÃO E TURISMO DE BASE COMUNITÁRIA 

PARA O DESENVOLVIMENTO TERRITORIAL SUSTENTÁVEL EM URUPEMA, SC.. 

Disponível em: 

<https://data.uniplaclages.edu.br/mestrado_educacao/dissertacoes/cf75fc25858ea537e088fee7

cd5266ed.pdf> Acesso em 10 de novembro de 2021. 

 

World Tourism Organization (UNWTO); Organização Mundial do Turismo (OMT). 

Sustainable Development. 2021. Disponível em: <https://www.unwto.org/sustainable-

development> Acesso em 18 de outubro de 2021. 

https://d1wqtxts1xzle7.cloudfront.net/48510082/Mehmood_and_Parra_2013_SI_in_an_unsustainable_world-with-cover-page-v2.pdf?Expires=1630791385&Signature=dmDLIqdeTB3NomY4shxtyGbL5Y7jzkS696qH4niLAK7MswhwSVlEhqpez2fqKp3nwm8GH2Qiq70iaweM1dBJQ4T~DvoDI~gccb4eftOKqfHR2RLsgDnxvkwmXoOCXWn3qA-U4twaHipzUcNFt7MvLL3y~ujcNSmtutILTQvhEDxJXEsHzhggPcIRndgFVSuQzZn7kP5rxMjHP1~QvCPtj7CfDbH~PtcvtAHa3InrJ~V-3T950ssrs2HIEHfCB3DAzcowmG0rEm6xgl41Rldd0LEkdjogfP6GRZmTm4hbWRh4K5BmXJ7QNM~ZBB67xLYoQ8QslR4OiEtSvVDu5qraJw__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/48510082/Mehmood_and_Parra_2013_SI_in_an_unsustainable_world-with-cover-page-v2.pdf?Expires=1630791385&Signature=dmDLIqdeTB3NomY4shxtyGbL5Y7jzkS696qH4niLAK7MswhwSVlEhqpez2fqKp3nwm8GH2Qiq70iaweM1dBJQ4T~DvoDI~gccb4eftOKqfHR2RLsgDnxvkwmXoOCXWn3qA-U4twaHipzUcNFt7MvLL3y~ujcNSmtutILTQvhEDxJXEsHzhggPcIRndgFVSuQzZn7kP5rxMjHP1~QvCPtj7CfDbH~PtcvtAHa3InrJ~V-3T950ssrs2HIEHfCB3DAzcowmG0rEm6xgl41Rldd0LEkdjogfP6GRZmTm4hbWRh4K5BmXJ7QNM~ZBB67xLYoQ8QslR4OiEtSvVDu5qraJw__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/48510082/Mehmood_and_Parra_2013_SI_in_an_unsustainable_world-with-cover-page-v2.pdf?Expires=1630791385&Signature=dmDLIqdeTB3NomY4shxtyGbL5Y7jzkS696qH4niLAK7MswhwSVlEhqpez2fqKp3nwm8GH2Qiq70iaweM1dBJQ4T~DvoDI~gccb4eftOKqfHR2RLsgDnxvkwmXoOCXWn3qA-U4twaHipzUcNFt7MvLL3y~ujcNSmtutILTQvhEDxJXEsHzhggPcIRndgFVSuQzZn7kP5rxMjHP1~QvCPtj7CfDbH~PtcvtAHa3InrJ~V-3T950ssrs2HIEHfCB3DAzcowmG0rEm6xgl41Rldd0LEkdjogfP6GRZmTm4hbWRh4K5BmXJ7QNM~ZBB67xLYoQ8QslR4OiEtSvVDu5qraJw__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/48510082/Mehmood_and_Parra_2013_SI_in_an_unsustainable_world-with-cover-page-v2.pdf?Expires=1630791385&Signature=dmDLIqdeTB3NomY4shxtyGbL5Y7jzkS696qH4niLAK7MswhwSVlEhqpez2fqKp3nwm8GH2Qiq70iaweM1dBJQ4T~DvoDI~gccb4eftOKqfHR2RLsgDnxvkwmXoOCXWn3qA-U4twaHipzUcNFt7MvLL3y~ujcNSmtutILTQvhEDxJXEsHzhggPcIRndgFVSuQzZn7kP5rxMjHP1~QvCPtj7CfDbH~PtcvtAHa3InrJ~V-3T950ssrs2HIEHfCB3DAzcowmG0rEm6xgl41Rldd0LEkdjogfP6GRZmTm4hbWRh4K5BmXJ7QNM~ZBB67xLYoQ8QslR4OiEtSvVDu5qraJw__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/48510082/Mehmood_and_Parra_2013_SI_in_an_unsustainable_world-with-cover-page-v2.pdf?Expires=1630791385&Signature=dmDLIqdeTB3NomY4shxtyGbL5Y7jzkS696qH4niLAK7MswhwSVlEhqpez2fqKp3nwm8GH2Qiq70iaweM1dBJQ4T~DvoDI~gccb4eftOKqfHR2RLsgDnxvkwmXoOCXWn3qA-U4twaHipzUcNFt7MvLL3y~ujcNSmtutILTQvhEDxJXEsHzhggPcIRndgFVSuQzZn7kP5rxMjHP1~QvCPtj7CfDbH~PtcvtAHa3InrJ~V-3T950ssrs2HIEHfCB3DAzcowmG0rEm6xgl41Rldd0LEkdjogfP6GRZmTm4hbWRh4K5BmXJ7QNM~ZBB67xLYoQ8QslR4OiEtSvVDu5qraJw__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/48510082/Mehmood_and_Parra_2013_SI_in_an_unsustainable_world-with-cover-page-v2.pdf?Expires=1630791385&Signature=dmDLIqdeTB3NomY4shxtyGbL5Y7jzkS696qH4niLAK7MswhwSVlEhqpez2fqKp3nwm8GH2Qiq70iaweM1dBJQ4T~DvoDI~gccb4eftOKqfHR2RLsgDnxvkwmXoOCXWn3qA-U4twaHipzUcNFt7MvLL3y~ujcNSmtutILTQvhEDxJXEsHzhggPcIRndgFVSuQzZn7kP5rxMjHP1~QvCPtj7CfDbH~PtcvtAHa3InrJ~V-3T950ssrs2HIEHfCB3DAzcowmG0rEm6xgl41Rldd0LEkdjogfP6GRZmTm4hbWRh4K5BmXJ7QNM~ZBB67xLYoQ8QslR4OiEtSvVDu5qraJw__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/48510082/Mehmood_and_Parra_2013_SI_in_an_unsustainable_world-with-cover-page-v2.pdf?Expires=1630791385&Signature=dmDLIqdeTB3NomY4shxtyGbL5Y7jzkS696qH4niLAK7MswhwSVlEhqpez2fqKp3nwm8GH2Qiq70iaweM1dBJQ4T~DvoDI~gccb4eftOKqfHR2RLsgDnxvkwmXoOCXWn3qA-U4twaHipzUcNFt7MvLL3y~ujcNSmtutILTQvhEDxJXEsHzhggPcIRndgFVSuQzZn7kP5rxMjHP1~QvCPtj7CfDbH~PtcvtAHa3InrJ~V-3T950ssrs2HIEHfCB3DAzcowmG0rEm6xgl41Rldd0LEkdjogfP6GRZmTm4hbWRh4K5BmXJ7QNM~ZBB67xLYoQ8QslR4OiEtSvVDu5qraJw__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/48510082/Mehmood_and_Parra_2013_SI_in_an_unsustainable_world-with-cover-page-v2.pdf?Expires=1630791385&Signature=dmDLIqdeTB3NomY4shxtyGbL5Y7jzkS696qH4niLAK7MswhwSVlEhqpez2fqKp3nwm8GH2Qiq70iaweM1dBJQ4T~DvoDI~gccb4eftOKqfHR2RLsgDnxvkwmXoOCXWn3qA-U4twaHipzUcNFt7MvLL3y~ujcNSmtutILTQvhEDxJXEsHzhggPcIRndgFVSuQzZn7kP5rxMjHP1~QvCPtj7CfDbH~PtcvtAHa3InrJ~V-3T950ssrs2HIEHfCB3DAzcowmG0rEm6xgl41Rldd0LEkdjogfP6GRZmTm4hbWRh4K5BmXJ7QNM~ZBB67xLYoQ8QslR4OiEtSvVDu5qraJw__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/48510082/Mehmood_and_Parra_2013_SI_in_an_unsustainable_world-with-cover-page-v2.pdf?Expires=1630791385&Signature=dmDLIqdeTB3NomY4shxtyGbL5Y7jzkS696qH4niLAK7MswhwSVlEhqpez2fqKp3nwm8GH2Qiq70iaweM1dBJQ4T~DvoDI~gccb4eftOKqfHR2RLsgDnxvkwmXoOCXWn3qA-U4twaHipzUcNFt7MvLL3y~ujcNSmtutILTQvhEDxJXEsHzhggPcIRndgFVSuQzZn7kP5rxMjHP1~QvCPtj7CfDbH~PtcvtAHa3InrJ~V-3T950ssrs2HIEHfCB3DAzcowmG0rEm6xgl41Rldd0LEkdjogfP6GRZmTm4hbWRh4K5BmXJ7QNM~ZBB67xLYoQ8QslR4OiEtSvVDu5qraJw__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/48510082/Mehmood_and_Parra_2013_SI_in_an_unsustainable_world-with-cover-page-v2.pdf?Expires=1630791385&Signature=dmDLIqdeTB3NomY4shxtyGbL5Y7jzkS696qH4niLAK7MswhwSVlEhqpez2fqKp3nwm8GH2Qiq70iaweM1dBJQ4T~DvoDI~gccb4eftOKqfHR2RLsgDnxvkwmXoOCXWn3qA-U4twaHipzUcNFt7MvLL3y~ujcNSmtutILTQvhEDxJXEsHzhggPcIRndgFVSuQzZn7kP5rxMjHP1~QvCPtj7CfDbH~PtcvtAHa3InrJ~V-3T950ssrs2HIEHfCB3DAzcowmG0rEm6xgl41Rldd0LEkdjogfP6GRZmTm4hbWRh4K5BmXJ7QNM~ZBB67xLYoQ8QslR4OiEtSvVDu5qraJw__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
http://bdigital.ipg.pt/dspace/handle/10314/2635
https://www.redalyc.org/pdf/362/36232744009.pdf
https://data.uniplaclages.edu.br/mestrado_educacao/dissertacoes/cf75fc25858ea537e088fee7cd5266ed.pdf
https://data.uniplaclages.edu.br/mestrado_educacao/dissertacoes/cf75fc25858ea537e088fee7cd5266ed.pdf
https://www.unwto.org/sustainable-development
https://www.unwto.org/sustainable-development


ANEXOS 

Produção cientifica anual – tabela 

 

Fonte: própria autora a partir do biblioshiny. 

 

Média de citações de artigos por ano – tabela 

 

Fonte: própria autora a partir do biblioshiny. 

 

 

 



Fontes mais relevantes – tabela 

 

Fonte: própria autora a partir do biblioshiny. 

 

 

 

 

 

 

 

 

 

 

 

 

 



Fontes locais mais citadas – tabela 

 

Fonte: própria autora a partir do biblioshiny. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Lei de Bradford – tabela 

 

Fonte: própria autora a partir do biblioshiny. 

 

 

 

 

 

 

 

 

 

 

 



 

Impacto local da fonte – tabela 

 

Fonte: própria autora a partir do biblioshiny. 

 

 

 

 

 

 

 

 

 

 



Autores mais relevantes – tabela 

 

Fonte: própria autora a partir do biblioshiny. 

 

 

Lei de Lotka: Distribuição da frequência da produção cientifica – tabela 

 

Fonte: própria autora a partir do biblioshiny. 

 

 

 

 

 

 



Impacto por autor – tabela 

 

Fonte: própria autora a partir do biblioshiny. 

 

 

 

 

 

 

 

 

 

 

 

 

 



Afiliações mais relevantes – tabela 

 

Fonte: própria autora a partir do biblioshiny. 

 

 

 

 

 

 

 

 

 

 

 

 

 



País de referência dos autores – tabela 

 

Fonte: própria autora a partir do biblioshiny. 

 

 

 

 

 

 

 

 

 

 

 

 

 



Produção cientifica por país – tabela 

 

Fonte: própria autora a partir do biblioshiny. 

 

 

 

 

 

 

 

 

 

 

 

 

 



Países mais citados – tabela 

 

Fonte: própria autora a partir do biblioshiny. 

 

 

 

 

 

 

 

 

 

 

 

 

 



Documentos mais citados mundialmente – tabela 

 

Fonte: própria autora a partir do biblioshiny. 

 

Palavras mais frequentes – tabela 

 

Fonte: própria autora a partir do biblioshiny. 

 



Trend topics – tabela 

 

Fonte: própria autora a partir do biblioshiny. 

 

Rede de co-ocorrência – tabela 

 

Fonte: própria autora a partir do biblioshiny. 
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TOURISM 
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UNIVERSITY OF 

OULU, FINLAND
TOUR. STUD.

THIS ARTICLE PROPOSES NEW INSIGHTS ON 

SUSTAINABILITY OF TOURISM THROUGH SOCIAL 

INNOVATIONS. THE UNDERLYING AIM IS TO FIND 

PRACTICAL WAYS TO ENHANCE SUSTAINABILITY IN 

AND THROUGH TOURISM, AS SUSTAINABILITY HAS 

BEEN CRITICIZED FOR ITS ABSTRACT NATURE. THE 

MARGINALLY STUDIED RELATIONSHIP OF 

SUSTAINABILITY OF TOURISM AND SOCIAL 

INNOVATIONS IS EXPLORED BY UTILIZING 

ETHNOGRAPHIC DATA ON TOURISM, WHICH IS 

EXPECTED TO GROW IN KEMI, FINLAND. TWO 

EXAMINED EXAMPLES OF SOCIAL 

INNOVATIONSRELATED TO SOCIAL INCLUSION, 

EMPLOYMENT, AND USING WASTE FOODOFFER 

INSIGHTS FOR TOURISM BY BRINGING OUT NON-

TRADITIONAL PUBLIC SECTOR PERSPECTIVES AND 

NOVEL, MULTI-SECTORAL GRASS-ROOT INITIATIVES 

FOR COPING WITH SOCIETAL CHALLENGES AT THE 

LOCAL LEVEL. THIS PAPER SUGGESTS THAT 

SUSTAINABILITY OF TOURISM CAN BE INFORMED 

THROUGH SOCIAL INNOVATIONS AS COOPERATIVE 

PROCESSES, WHICH RESPOND TO LOCAL NEEDS 

AND CREATE NOVEL SOLUTIONS AND SOCIAL AND 

OTHER VALUE AT THE DESTINATION. IT IS DISCUSSED 

HOW INSIGHTS FROM SOCIAL INNOVATIONS CAN 

WIDEN THE UNDERSTANDING OF WHAT CONSTITUTES 

A TOURISM STAKEHOLDER, BRING IN THE HOLISTIC, 

MULTI-SECTORAL DIMENSIONS OF SUSTAINABILITY, 

AND PROVIDE EXAMPLES ON THE USE OF 

COLLABORATIVE SPACES FOR PRACTICAL TOURISM 

PLANNING. THE AUTHOR(S) 2021.
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INSIGHTS FROM 
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AUTHENTICITY;  
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PARTICIPATION;  

PLACE 

ATTACHMENT;  
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UNIVERSITAS 

MERCATORUM, 

ROME, ITALY; 

UNIVERSITY OF 

NAPLES 

FEDERICO II, 

NAPLES, ITALY

SINERGIE.

PURPOSE OF THE PAPER: THE PAPER AIMS TO 

STUDY THE ROLE OF COMMUNITY PARTICIPATION IN 

AN ITALIAN MARGINAL AREA IN CONTRIBUTING TO THE 

SOCIAL INNOVATION PHENOMENON IN WHICH 

RESIDENTS FOCUS THEIR ECONOMIC EFFORTS ON 

TOURISM DEVELOPMENT. IT AIMS TO VERIFY IF 

COMMUNITY PARTICIPATION MAY ENHANCE THE 

TOURISTS' PERCEPTION OF AUTHENTICITY AND THE 

SAFEGUARDING OF LOCAL RESOURCES. 

METHODOLOGY: THE AUTHORS PRESENT A 

THEORETICAL FRAMEWORK AND A CASE STUDY OF 

MARETTIMO, AN ITALIAN VILLAGE. THE PAPER 

ANALYSES THE INTERRELATIONSHIPS BETWEEN 

AUTHENTICITY AND COMMUNITY PARTICIPATION AND 

THE COMMUNITY ROLE IN SAFEGUARDING LOCAL 

RESOURCES WITHIN THE TOURIST'S "LIVING LIKE A 

LOCAL" EXPERIENCE. FINDINGS: COMMUNITY 

PARTICIPATION IS SEEN AS A RELEVANT AND 

SIGNIFICANT FACTOR IN FACILITATING THE 

INTERACTION BETWEEN THE TOURIST AND THE 

PLACE, AND AS A MEANINGFUL DRIVE TO 

STRENGTHEN BOTH TOURIST PERCEPTION OF 

AUTHENTICITY AND ITS ATTACHMENT TO THE PLACE. 

PRACTICAL IMPLICATIONS: THE PAPER HIGHLIGHTS 

HOW LOCAL COMMUNITIES AND TOURISM ACTORS, 

MAY COORDINATE TO CREATE "AUTHENTIC" TOURIST 

EXPERIENCES. IN THIS CONTEXT, THE PAPER 

PRESENTS AND PRESCRIBES THE ROLE OF 

COMMUNITY PARTICIPATION AND AUTHENTICITY TO 

MAKE STAKEHOLDERS FEEL THE IMPORTANCE OF 

NOT ONLY BECOMING PLACE AMBASSADORS BUT 

ALSO PLACE RESOURCES SAFEGUARDS. 

LIMITATIONS OF THE RESEARCH: AS FOR ALL CASE 

ARTICLE SINERGIE ENGLISH
FONDAZIONE 

CUEIM

COMMUNITY 

PARTICIPATION AS A 

DRIVER OF 

SUSTAINABLE 

TOURISM THE CASE 
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INSTITUTE FOR 

COMPUTATIONAL 

SCIENCE AND 
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SBI BUILDING, 

QUANG TRUNG 

SOFTWARE CITY, 

TAN CHANH HIEP 

SUSTAINABILITY

IN THIS RESEARCH ARTICLE, WE AIM TO STUDY THE 

PROPOSED ROLE OF HUMANMACHINE INTERACTIVE 

(HMI) TECHNOLOGIES, INCLUDING BOTH ARTIFICIAL 

INTELLIGENCE (AI) AND VIRTUAL REALITY (VR)-

ENABLED APPLICATIONS, FOR THE POST-COVID-19 

REVIVAL OF THE ALREADY DEPLETED TOURISM 

INDUSTRY IN VIETNAMS MAJOR TOURIST DESTINATION 

AND BUSINESS HUB OF HO CHI MINH CITY. THE 

RESEARCHERS AIM TO GATHER PRACTICAL 

KNOWLEDGE REGARDING TOURISTS INTENTIONS FOR 

SUCH SERVICE ENHANCEMENTS, WHICH MAY DRIVE 

THE SECTOR TO ADOPT A BETTER CONCLUSIVE 

GROWTH PATTERN IN POST-COVID-19 TIMES. IN THIS 

STUDY, WE ATTEMPT TO FOCUS ON TRAVELERS 

WHO LOOK FOR PARAMOUNT SAFETY WITH THE 

ASSURANCE OF EMPATHETIC, PERSONALIZED CARE 

IN POST-COVID-19 TIMES. IN THE CURRENT STUDY, 

THE AUTHORS EMPLOY STRUCTURAL EQUATION 

MODELING TO EVALUATE THE INTENTIONS OF 

TOURISTS BOTH STRUCTURALLY AND EMPIRICALLY 

FOR DESTINATION TOURISM WITH DATA COLLECTED 

FROM TOURISTS WITH PREVIOUS EXPOSURE TO 

VARIOUS KINDS OF THESE DEVICES. THE STUDY 

SHOWS THAT HUMANMACHINE INTERACTIVE DEVICES 

ARE INTEGRATING AI AND VR AND HAVE A 

SIGNIFICANT EFFECT ON OVERALL SERVICE QUALITY, 

LEADING TO TOURIST SATISFACTION AND LOYALTY. 

THE USE OF SUCH SOCIAL INTERACTIVE GADGETS 

WITHIN TOURISM AND MOSTLY IN HOSPITALITY 

SERVICES REQUIRES AN ORGANIZATION TO MAKE A 

COMMITMENT TO FUTURISTIC TECHNOLOGIES, ALONG 

WITH BUILDING VALUE BY ENRICHING SERVICE 

QUALITY EXPECTATIONS AMONG FEARFUL TOURISTS. 

VAN, N.T.T.; 
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INTERNATIONAL 

RESEARCHES;  

MEDITERRANEAN 

AREAS;  MULTI-

SCALE 

APPROACHES;  

SOCIAL 

INNOVATIONS;  

SUSTAINABLE 

TOURISM;  

TOURISM 
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DIDA 

ARCHITECTURAL 

DEPARTMENT, 

UNIVERSITY OF 

FLORENCE, VIA S 

NICCOLO 93, 

FIRENZE, 50125, 

ITALY

IOP CONF. SER. 

EARTH ENVIRON. 

SCI.

IS IT POSSIBLE TO APPLY A MULTISCALE APPROACH 

TO IMPLEMENT A REALLY GREEN AND SUSTAINABLE 

REVITALIZATION OF HISTORICAL SETTLEMENTS? IS 

THERE A STRATEGY TO LINK THE NEEDS OF SOCIAL 

INNOVATION AND RESPONSIBLE TOURISTIC USE OF 

INNER TERRITORIES? HOW CAN WE SUPPORT 

TERRITORIES THAT REQUIRE STRATEGIES FOR 

INTERVENTION AND TOURISM DEVELOPMENT 

CAPABLE OF ENHANCING THE GEOGRAPHICAL 

CHARACTERISTICS OF PLACES, ENVIRONMENTAL 

FACTORS AND UNDERSTANDING OF ECONOMIC AND 

SOCIAL VALUES? THIS PAPER PRESENTS THE 

EXPERIENCE OF VIVIMED INTERNATIONAL RESEARCH 

PROJECT TO IMPLEMENT SUSTAINABLE TOURISM 

ACTIVITIES IN TUSCANY REGION AS DRIVER OF NEW 

OPPORTUNITY TO DEVELOP A NEW STORY-TELLING 

OF THE HINTERLAND TERRITORIES, STIMULATING THE 

NETWORKING OF NATURAL, ARCHITECTURAL AND 

CULTURAL RESOURCES TO BUILD A SUCCESSFUL 

TOURIST EXPERIENCE FOR NEW SCENARIOS OF 

GREEN AND SOCIAL INNOVATION. THE EXPERIENCE 

OF ALBERGO DIFFUSO WAS IMPLEMENTED IN TWO 

INNER VILLAGES, GUINADI AND SEGGIANO, 

STIMULATING A DEEP INVOLVEMENT OF LOCAL 

COMMUNITIES TO DEFINE DIFFERENT SCENARIOS OF 

SERVICES AND NETWORK, TESTING NEW AND 

TRADITIONAL BIOCLIMATIC TECHNOLOGIES FOR 

GREEN REHABILITATION. PUBLISHED UNDER LICENCE 

BY IOP PUBLISHING LTD.

TROMBADORE, A.; 
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THE SOCIAL INNOVATION PROJECT IN-CUL.TU.RE. 

INNOVATION IN CULTURE IN TOURISM AND IN THE 

RESTORATION ", HAS HAD THE AIM OF 

SAFEGUARDING AND PRESERVING THE INVALUABLE 

INDUSTRIAL HERITAGE LINKED TO THE RURAL 

CULTURE OF SALENTO. IN PARTICULAR, WE WANT TO 

HIGHLIGHT IN THIS CONTRIBUTION THE RESULTS OF 

THE MICRO-GEOPHYSICAL INVESTIGATIONS CARRIED 

OUT WITHIN THE STRUCTURE CALLED MOLINO 

CORATELLI. THE INVESTIGATION CAMPAIGN WAS 

AIMED BOTH AT IDENTIFYING THE REINFORCEMENTS 

AND ANY FORMS OF INSTABILITY (VOIDS AND /OR 

FRACTURES) POSSIBLY PRESENT INSIDE THE 

REINFORCED CONCRETE SLAB AND THEIR STATE OF 

CONSERVATION 2020 IMEKO TC-4 INTERNATIONAL 

CONFERENCE ON METROLOGY FOR ARCHAEOLOGY 

AND CULTURAL HERITAGE. ALL RIGHTS RESERVED.

CONFERENCE 

PAPER
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J. HOSP. LEIS. 

SPORTS TOUR. 

EDUC.

THERE IS GROWING IMPERATIVE FOR THE 

DEVELOPMENT OF INNOVATION COMPETENCIES TO 

ADDRESS BOTH ECONOMIC AND 

SOCIAL/ENVIRONMENTAL ISSUES IN THE TRAVEL 

SECTOR, WITHIN THE CONTEXT OF SUSTAINABLE 

DEVELOPMENT AND THE FOURTH INDUSTRIAL 

REVOLUTION. THIS PAPER EXPLORES A UNIQUE 

COMBINATION OF DESIGN-BASED AND VALUE-BASED 

LEARNING TO FOSTER STUDENTS' INNOVATION 

COMPETENCIES, UTILISING A CASE STUDY INVOLVING 

60 MASTER OF TOURISM STUDENTS IN INNOVATION IN 

TOURISM COURSE. RESULTS SUGGEST THAT THE 

COMBINED PEDAGOGIES ARE EFFECTIVE IN 

FOSTERING CREATIVE PROBLEM-SOLVING, SYSTEM 

THINKING, GOAL ORIENTATION, TEAMWORK AND 

NETWORKING. HOWEVER HIGHER EDUCATION 

INSTITUTIONS NEED TO BETTER ADAPT BOTH THE 

ADMINISTRATION AND THE CURRICULUM TO 

ACCOMMODATE DIFFERENT TASKS AND TEACHING 

ROLES. 2020 ELSEVIER LTD
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THE EVEREST MOUNTAINEERING INDUSTRY IS 

BECOMING MORE AND MORE COMMERCIALIZED. THE 

CONCURRENT PHENOMENA OF GARBAGE AMOUNT 

INCREASE, LAND POLLUTION, ECOLOGICAL 

DETERIORATION, LACK OF RESILIENCE IN POLICY 

DESIGN AND LOCAL ENDOGENOUS SERVICE 

SYSTEM, ETC. ALL INVOLVED IN THE CONDITION OF 

MOUNTAINEERING AND TOURISM RESOURCES 

DECLINE. THROUGH CASE STUDIES, LITERATURE 

STUDIES, STRUCTURED INTERVIEWS AND DYNAMIC 

ROUTE ANALYSIS OF RELEVANT FACTORS, THE 

POLICIES, SOCIAL AND INDUSTRIAL CONTEXT OF THE 

LOCAL MOUNTAINEERING INDUSTRY WERE 

DISCUSSED. AFTERWARDS, THE EVEREST 

MOUNTAINEERING TEAM MEMBERS, LOCAL 

MANAGERS, HERDERS AND OTHER STAKEHOLDERS 

WAS TAKEN AS THE MEMBER OF PARTICIPATORY 

DESIGN, WHICH WAS AIMED TO CONCEIVE THE 

FUNDAMENTAL SYSTEM OF WASTE RECYCLING AND 

THE RELATED SUBSYSTEMS OF MANURE DISPOSAL 

BASED ON EVEREST BASE CAMP. IN THIS DESIGN 

CASE, MULTIPLE DESIGN ACTIONS WERE TAKEN TO 

EXPLORE THE POSSIBILITY OF MULTI-METHOD AND 

MULTI-DIMENSIONAL DESIGN PARTICIPATION. THE 

CONCEPT TRY TO MITIGATE STATUS OF SOIL 

POLLUTION IN THE EVEREST REGION, RESPOND THE 

DEMANDS OF STAKEHOLDERS, ACTIVATE THE 

ENDOGENOUS FORCES, AND SYSTEMATICALLY 

OPTIMIZE THE SUSTAINABILITY OF THE EVEREST 

MOUNTAINEERING INDUSTRY AND SELF-ORGANIZED 

SYSTEM. THIS SYSTEMATIC DESIGN IS BASED ON 

THE STUDY OF RELATIVELY EXCLUSIVE SELF-

ORGANIZING SYSTEMS IN THE LOCAL AREA, AND 
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THE PURPOSE OF THE RESEARCH IS TO ANALYZE 

SOCIAL INNOVATION AS STRATEGIES TO 

STRENGTHEN COMMUNITY RURAL TOURISM, 

PROMOTING AN ALTERNATIVE FOR SUSTAINABLE 

TERRITORIAL DEVELOPMENT. FROM A QUALITATIVE 

APPROACH, BASED ON THE DOCUMENTATION, 

ANALYSIS AND CRITICAL REVIEW OF THE 

INFORMATION COLLECTED, A CONCEPTUAL AND 

PRACTICAL STRUCTURE IS BUILT ON SOCIAL 

INNOVATION AND TOURISM, AND THEN FROM 

FIELDWORK, SPECIFY WITH DIFFERENT ACTIVITIES 

AND STRATEGIC INTERVENTIONS RURAL COMMUNITY 

TOURISM FOR THE TOWNSHIP OF SAN CRISTOBAL 

(MEDELLN). THE RESULTS INDICATE THAT SOCIAL 

INNOVATION AND RURAL COMMUNITY TOURISM 

EMERGE AS AN ALTERNATIVE TO MASS TOURISM, 

WHICH SEEKS LOCAL DEVELOPMENT, ADAPTED TO 

THE CAPACITIES AND POTENTIAL OF THE 

TERRITORIES. TOURISM IS AN ALTERNATIVE SO THAT 

RURAL COMMUNITIES WITH NATURAL AND CULTURAL 

ATTRACTIONS, CUSTOMS, TRADITIONS, WAYS OF LIFE 

AND HABITS ARE CONSOLIDATED, CONTRIBUTING TO 

THE SOCIO-ECONOMIC DEVELOPMENT OF THE 

TERRITORIES. EXPLOIT THE TECHNICAL AND 

BUSINESS CAPACITIES OF THE COMMUNITIES AND 

ADOPT STRATEGIES, NOT ONLY FOR SUSTENANCE 

BUT FOR SURVIVAL, TO TAKE ON THE CHALLENGES 

OF AN INCREASINGLY. 2020, UNIVERSIDAD DEL ZULIA. 
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WSEAS TRANS. 

BUSI. ECON.

THIS ARTICLE IS BASED ON A STUDY WHOSE 

OBJECTIVE WAS FOCUSED ON IDENTIFYING THE 

VARIABLES AND KEY ACTORS WITH THE GREATEST 

IMPACT ON THE COMPETITIVENESS OF A LARGE 

ISLAND IN THE ISLAND REGION OF THE ROSARIO 

ISLANDS IN CARTAGENA, COLOMBIA. THE 

IMPLEMENTED METHODOLOGY IS EXPLORATORY, 

BASED ON THE QUALITATIVE PARADIGM, AND HAD 

THREE PHASES. THE FIRST WAS DEVELOPED 

THROUGH A COMPETENCY DIAGNOSIS THAT WAS 

ACHIEVED FROM OBSERVATIONS AND DISCUSSIONS 

WITH THE COMMUNITY. THE SECOND PHASE WAS 

THE IDENTIFICATION OF THE ACTORS TO DETERMINE 

HOW THEY AFFECT THE COMMUNITY. THE FINAL 

PHASE INCLUDED THE IDENTIFICATION OF 

PROBABILISTIC CROSS IMPACTS. THE MAIN FINDINGS 

OF THE RESEARCH INCLUDE THAT THE MAIN 

EXTERNAL FACTOR IS THE SOCIODEMOGRAPHIC 

VARIABLE. IN ADDITION, THE ENVIRONMENTAL 

VARIABLE DIRECTLY INFLUENCES COMPETITIVENESS. 

THE FOLLOWING INTERNAL VARIABLES OF THE 

LARGE ISLAND COMMUNITY WERE IDENTIFIED: 

ECOTOURISM, POVERTY AND MISERY INDEX, 

EXPLOITATION OF NATURAL RESOURCES, SOCIAL 

INNOVATION, TOURISM POTENTIAL AND 

GENERATIONAL CHANGE. FINALLY, IT IS NECESSARY 

TO PERFORM IMMEDIATE ACTIONS IN FAVOUR OF 

THE DEVELOPMENT OF COMPETENCIES. SOME OF 

THESE ACTIONS INCLUDE PROMOTING THE 

DESTINATION AS ECOTOURISM AND DEVELOPING 

CAMPAIGNS TO RAISE AWARENESS OF THE 

IMPORTANCE OF THE ISLAND FOR NATURAL 

RESOURCES AND THAT THESE RESOURCES SHOULD 
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THIS CHAPTER ADDRESSES THE ROLE OF BOTTOM 

UP INNOVATION TO SUPPORT SUSTAINABLE LOCAL 

DEVELOPMENT, IN PARTICULAR IN LOCAL TOURISM 

DEVELOPMENT AS A PRIORITY SECTOR FOR 

ECONOMIC DEVELOPMENT IN WESTERN BALKAN 

COUNTRIES. THE CASE STUDY PRESENTED IN THIS 

CHAPTER IS ABOUT SOCIAL INNOVATION FOR 

SUSTAINABLE TOURISM IN A SMALL TOWN IN 

ALBANIA, NAMELY GRAMSH. AS THE FINDINGS 

SUGGEST, SUSTAINABLE TOURISM CAN BE 

DEVELOPED IN PERIPHERAL TERRITORIES WITH 

TYPICAL PROBLEMS LIKE HIGH RATE OF 

UNEMPLOYMENT, LACK OF INFRASTRUCTURE, 

EMIGRATION, LACK OF INVESTMENTS, AND RATHER 

WEAK LOCAL GOVERNMENT. BOTTOM UP DRIVEN 

TOURISM INNOVATION STRENGTHENS THE 

ENDOGENOUS DEVELOPMENT POTENTIAL. SUCH AN 

APPROACH FOSTERS LOCAL IDENTITY FORMATION 

AND SELF-IDENTIFICATION OF THE CITIZENS WITH 

THEIR OWN TERRITORY AND LOCAL RESOURCES. IT 

IS STUDIED THROUGH THE SOCIAL NETWORK 

THEORY, ANALYSING THE PROCESSES OF 

COMMUNITY ORGANISATION AIMED AT TOURISM 

DESTINATION DEVELOPMENT AND PROMOTION. THE 

LOCAL AUTHORITY SHOULD AUGMENT SUCH 

PROCESSES THROUGH THE PROVISION OF THE 

NECESSARY STRATEGIC FRAMEWORK, INCLUDING A 

SHARED VISION, IN ORDER TO HARVEST ALL 

BENEFITS. THE EXPERIMENT IN GRAMSH CAN NOW 

BE FURTHER ELABORATED INTO A MODEL THAT 

OTHER SMALL TOWNS CAN ADOPT TOO. AS A 

REFLECTION ON LITERATURE, THIS CASE STUDY 

PROVIDES MUCH NEEDED EMPIRICAL INDICATIONS 
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THIS ARTICLE AIMS TO INVESTIGATE THE 

RELATIONSHIP AMONG TOURISM, SOCIAL INNOVATION 

E TERRITORIAL DEVELOPMENT IN THE 

METROPOLITAN AREA OF BOLOGNA. THE CITY IS 

CHARACTERIZED BY A CIVIC AND INNOVATIVE 

TRADITION, AS WELL AS, MORE RECENTLY, BY A 

GROWTH OF TOURIST FLOWS AND TOURISM 

DEVELOPMENT PROJECTS. THROUGHOUT THE 

ANALYSIS OF THREE CASE STUDIES, THE AUTHORS 

HIGHLIGHT HOW TOURIST DEVELOPMENT, 

WHENEVER IT IS LED IN SUCH INNOVATIVE WAYS, 

MAY SUPPORT THE WIDER DYNAMICS OF LOCAL 

DEVELOPMENT, INFLUENCING EMPOWERMENT 

PROCESS AND RE-SHAPING TERRITORIAL 

GOVERNANCE. 2019 FRANCO ANGELI EDIZIONI. ALL 

RIGHTS RESERVED.
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IN THE CURRENT WORLD MOST OF THE POPULATION 

IS CONCENTRATED IN URBAN AREAS, WHERE 

PEOPLE RECEIVE THEIR EDUCATION, WORK AND 

LEISURE ACTIVITIES. THEREFORE, MANY 

CHALLENGES HAVE APPEARED IN CITIES ALL OVER 

THE WORLD RELATED TO GROWTH, OVER- 

POPULATION, URBAN PLANNING, QUALITY OF 

SERVICES, COMPETITIVENESS, ENVIRONMENTAL 

FACTORS AND CITIZENSHIP VALUES, WHICH HAVE 

BECOME MAIN PRIORITIES OF THE MANAGERS AND 

MAYORS OF THESE CITIES. THE SMART CITY 

CONCEPT EMERGES AS A PARADIGM THAT AIMS TO 

SOLVE THESE PROBLEMS AND CHALLENGES, BY 

DEVELOPING POLICIES, INFRASTRUCTURE, SER- 

VICES AND PUBLIC AWARENESS PROGRAMS THAT 

WILL TRANSFORM TODAY CITIES, FOR EXAMPLE A 

FUTURE SELF-SUSTAINING INNOVATION, GROWTH, 

TECHNOLOGICAL DEVELOPMENT, CIVIC AND ETHICAL 

CITIZENSHIP AND SOCIAL PROGRESS. THIS STUDY 

PRESENTS AN EXPLORATORY ANALYSIS IN RESPECT 

OF THE CURRENT GLOBAL SITUATION RELATED TO 

THE CONCEPT OF SMART CITY, COM- PARING THE 

DIFFERENT ESSENTIAL DEFINITIONS AND DIMENSIONS 

DESCRIBED IN RECENT LITERA- TURE BY CITED 

AUTHORS AND RELATED TO THE NOMENCLATURE OF 

THE TERM. THE EFFECTS, CHALLENGES AND 

OPPORTUNITIES THAT SMART CITIES CAN OFFER TO 

THEIR CITIZENS, HAS BEEN PRESENTED, FOR 

EXAMPLE IN DIFFERENT PROGRAMS, PROJECTS AND 

INITIATIVES, THAT CITIES ALL OVER THE WORLD HAVE 

IMPLEMENTED, FOCUSING ON SUSTAINABLE SOCIAL 

INNOVATIONS, ECO- NOMIC GROWTH, 

ENVIRONMENTAL PROTECTION, QUALITY OF LIFE, 
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THE FUTURE OF 

TOURISM: 

INNOVATION AND 

SUSTAINABILITY

THIS CHAPTER PROVIDES A SERIES OF CASE 

STUDIES TO ENHANCE THE CHAPTERS IN THIS 

SECTION OF THE BOOK, PARTICULARLY FOCUSING 

UPON HOW TOURISM INTELLIGENCE UNDERPINS 

CULTURAL AND SOCIAL INNOVATION IN CITY TOURISM 

AND PRODUCT DEVELOPMENT. THESE CASE STUDIES 

EXTEND THE MATERIAL AND CONCEPTS IN THE 

CHAPTERS BY EXAMINING THE ISSUES IN DETAIL. 

WHILST THE CASE STUDY APPROACH HAS SPARKED 

DEBATE IN THE RESEARCH LITERATURE, 

PARTICULARLY FOCUSSING AROUND THE ABILITY OF 

RESEARCHERS TO GENERALISE MORE WIDELY 

FROM SINGLE CASES, IT IS THE AIM OF THIS 

CHAPTER TO BUILD UPON THE CHAPTERS USING 

REAL LIFE EXAMPLES. THE CASE STUDIES WORK 

ESPECIALLY WELL AT THE LOCAL SCALE BY 

DRAWING TOGETHER THE MANY DIFFERENT 

ELEMENTS OF TOURISM, THEIR LINKAGES AND THE 

RELEVANT STAKEHOLDERS AS THEY FOCUS ON ONE 

PARTICULAR PLACE. SPRINGER INTERNATIONAL 

PUBLISHING AG, PART OF SPRINGER NATURE 2019.

BOOK 

CHAPTER

THE FUTURE 

OF TOURISM: 

INNOVATION 

AND 

SUSTAINABILIT

Y

ENGLISH

SPRINGER 

INTERNATION

AL 

PUBLISHING

CASE STUDIES IN 

SOCIOCULTURAL 

INNOVATION

2018

CIGIR K

CORPORATE 

SOCIAL 

RESPONSIBILITY 

(CSR);  

HOSPITALITY;  

LIVING LAB;  

MODEL 

CREATION;  

MODEL 

DEVELOPMENT;  

STIMULATING 

INNOVATION 

CAPABILITY;  

SUSTAINABILITY

JURAJ DOBRILA 

UNIVERSITY OF 

PULA, CROATIA; 

FH 

BURGENLAND, 

EISENSTADT, 

AUSTRIA

WIT TRANS. ECOL. 

ENVIRON.

LIVING LAB IS A USER CENTRED OPEN-INNOVATION 

RESEARCH CONCEPT AND ENVIRONMENT THAT 

INTEGRATES CONCURRENT RESEARCH AND 

INNOVATION PROCESSES. THE INNOVATION 

CAPACITY OF LIVING LABS IS DISCUSSED IN 

ACADEMIA MAINLY IN SECTORS LIKE INFORMATION 

AND COMMUNICATION TECHNOLOGIES (ICT), SMART 

CITIES, AND SOCIAL INNOVATION. IN TRAVEL AND 

TOURISM, LIVING LABS SO FAR ARE ANALYSED IN 

REGARD TO DESTINATION MANAGEMENT TO BOOST 

THE ATTRACTIVENESS OF RURAL AREAS AND AGRI-

TOURISM ACTIVITIES IN COUNTRIES LIKE BULGARIA 

AND CANADA. THIS PAPER AIMS TO APPLY THE 

LIVING LABS METHOD IN THE CONTEXT OF 

SUSTAINABLE AND RESPONSIBLE TOURISM. 

THEREFORE THIS STUDY CONCENTRATES ON MODEL 

CREATION, MAINLY OF LIVING LABS IN TOURISM IN 

GENERAL, AND THEN ZOOMS IN TO THE APPLICATION 

OF LIVING LABS IN THE PARTICULAR CASE OF A 

LEISURE RESORT AND HOTEL. BY VISUALIZING 

DIFFERENT MODELS OF LIVING LAB 

IMPLEMENTATION, THESE FINDINGS CAN CONTRIBUTE 

TO A PRAGMATIC APPROACH TO PROMOTE THE 

UNDERSTANDING OF THE LIVING LAB ENVIRONMENT 

AND ITS METHODOLOGY AND THE ELEGANT 

IMPLEMENTATION OF LIVING LABS IN GENERAL. TWO 

KEY ELEMENTS OF LIVING LABS IN THE HOSPITALITY 

BUSINESS, FIRSTLY THE EMBEDDED CSR SUPPLY 

CHAIN FOR CO-CREATION AND PARTNER 

INVOLVEMENT AND SECONDLY ENGAGING HOTEL 

GUESTS IN USER INVOLVEMENT, WILL BE 

HIGHLIGHTED IN ORDER TO SHOW THE POTENTIAL 

AND CAPABILITY OF LIVING LAB DEVELOPMENT FOR 
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THIS PAPER STUDIES HOW AN EXPERIMENTAL 

APPROACH ENGAGED BY AN ASSOCIATION OF THE 

SOCIAL AND MUTUALLY-BENEFICIAL ECONOMIC 

SECTOR STIMULATES THE CAPACITIES TO INNOVATE 

RESPONSIBLY IN SMALL NETWORKED ARTS AND 

CRAFTS AND TOURISM PARTNER ORGANIZATIONS IN 

SOUTHERN FRANCE BY DEVELOPING THE SOCIAL 

CAPITAL AND LEARNING PROCESSES RESULTING 

FROM VARIOUS EXPERIMENTS. THE STUDY IS BASED 

ON A LONGITUDINAL CASE STUDY WITH EMBEDDED 

DESIGN. IT OPERATIONALIZES THE CONCEPT OF 

DYNAMIC CAPABILITIES IN ORDER TO CLARIFY THE 

PROCESSES WHICH GENERATE OBSERVABLE 

RESPONSIBLE INNOVATIONS. LAVOISIER.
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BY MOST STANDARDS, THE NEW NORDIC FOOD 

PHENOMENON IS NOT A CONTROVERSY. AT LEAST 

NOT IN THE SENSE THAT ITS STAKEHOLDERS ARE 

MOBILIZED BY THEIR DESIRE TO DISPUTE NEW 

KNOWLEDGE CLAIMS, QUESTION POLITICAL 

DECISIONS, OR VOICE THEIR CONCERNS ABOUT 

SOME EMERGING OR UNTESTED TECHNOLOGY. 

UNLIKE CLIMATE CHANGE, FRACKING, GMOS, OR 

IMMUNIZATION SCHEMES, THE INVOLVEMENT OF 

ACTORS IN THE NEW NORDIC FOOD MOVEMENT IS 

NOT PRIMARILY DEFINED BY THEIR DISTRUST OR 

THEIR ALARM, THEIR SKEPTICISM OR THEIR 

DISAGREEMENT, BUT BY RATHER MORE LAUDATORY 

IMPULSES LIKE CULINARY EXPERIMENTATION OR 

SOCIAL INNOVATION. AND YET IT WOULD BE A 

MISTAKE TO THINK THAT THESE ACTORS ARE NOT 

ENGAGED IN SOME FORM OF POLITICAL 

UNDERTAKING. THE NEW NORDIC FOOD MOVEMENT 

HAS AN EXPLICIT AGENDA OF CHANGING NOT ONLY 

THE STATE OF AFFAIRS IN, BUT ALSO THE PREMISES 

ON WHICH WE PERCEIVE AND ENGAGE WITH, A 

RANGE OF CONTEMPORARY ISSUES, MANY OF 

WHICH ARE TRADITIONALLY CONTROVERSIAL, SUCH 

AS SUSTAINABILITY, RURAL DEVELOPMENT OR 

PUBLIC HEALTH. IT IS A FORM OF POLITICS THAT 

DOES NOT TAKE PLACE IN THE ESTABLISHED 

POLITICAL ARENAS, BUT IN THE EVERYDAY 

LABORATORIES OF GROWERS, CONSUMERS, CHEFS, 

TOURISM PROFESSIONALS, FOOD SCIENTISTS, AND 

NUTRITIONISTS. IN THE VOCABULARY DEPLOYED BY 

THE EDITORS OF THIS BOOK, IT IS AN ONTOLOGICAL 

FORM OF POLITICS. GUNNAR THR JHANNESSON, 

CARINA REN AND REN VAN DER DUIM 2015.
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IN TOURISM, INFORMATION TECHNOLOGY HAS BEEN 

A CORE IN CREATING THE FEATURES AND FUNCTIONS 

OF DIGITAL AND SOCIAL INNOVATIONS. THUS, 

PREVIOUS SMART TOURISM STUDIES MAINLY 

HIGHLIGHTED TECHNOLOGY-DRIVEN APPROACH 

(TDA). TO ACHIEVE THE GOALS OF SMART TOURISM, 

HOWEVER, WE NEED MORE ATTENTION TO THE 

SOCIOTECHNICAL SYSTEMS PERSPECTIVE THAT 

EMBRACES TECHNICAL AND SOCIAL ASPECTS, 

BECAUSE CURRENTLY ESTABLISHED DESIGN 

SYSTEMS AND SERVICES OF TDA ARE LIMITED TO 

PREVENT SEVERAL SOCIAL VULNERABILITIES. 

THEREFORE, WE CONDUCTED THE DIGITAL 

OMOTENASHI PROJECT, WHICH DEALS WITH FOREIGN 

TOURISTS' JAPANESE RESTAURANT EXPERIENCES 

WITH A DESIGN THINKING APPROACH. AS A RESULT, 

WE SYNTHESISED EATJOY AS A MOBILE 

APPLICATION FOR SATISFYING USERS' 

SOCIOTECHNICAL REQUIREMENTS. BASED ON OUR 

KEY FINDINGS, THE CONTRIBUTIONS OF THIS STUDY 

ARE CONDENSED AS FOLLOWS:1) DESIGNING 

TOURISTS' INFORMATION SYSTEMS, CONSOLIDATING 

VARIOUS ASPECTS IN TECHNICAL AND SOCIAL 

VIEWS; 2) RETHINKING THE ROLE OF IT APPLICATION 

AS A COMMUNICATION TOOL BETWEEN LOCAL 

STAFFS AND FOREIGN TOURISTS; AND 3) PROVIDING 

A POSITIVE DIRECTION OF HOW USERS COULD 

CREATE KEY CONTENTS IN IDENTIFYING NOVEL AND 

EFFECTIVE SOLUTIONS IN IS DESIGN BY A DESIGN 

THINKING APPROACH.
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THIS CHAPTER PROVIDES A CASE STUDY OF A 

REGIONAL DEVELOPMENT INITIATIVE THAT REFLECTS 

TWO DIMENSIONS OF SOCIAL INNOVATION: THE FIRST 

BEING THE TRANSLATION OF SOCIALLY RESTRICTED 

PRACTICES (SCIENTIFIC RESEARCH) INTO A MORE 

DISTRIBUTED SOCIAL VALUE (POPULAR ACCESS TO 

SCIENTIFIC INSIGHT) IN ORDER TO GENERATE MORE 

DISPERSED ECONOMIC VALUE IN A MARGINALIZED 

COMMUNITY (THROUGH THE GROWTH OF A TOURISM 

INDUSTRY). THE SECOND DIMENSION INVOLVES THE 

RE-ORDERING OF SECTORAL RELATIONSHIPS AND 

ORGANIZATIONAL CAPABILITIES NEEDED TO ACHIEVE 

THIS SHARED SOCIAL PURPOSE. THE ONE 

INNOVATION REQUIRES THE OTHER.THE THRUST OF 

THIS CASE STUDY IS AN ANALYSIS OF THE 

RECIPROCAL RELATIONSHIPS AT WORK BETWEEN 

THE CHIEF PROTAGONISTS IN THE PARTNERSHIP 

THAT FORM THE BASIS FOR THE SOCIAL INNOVATION. 

AN ANALYSIS IS PROVIDED OF WHY AN INITIALLY 

AMICABLE AND CONCORDANT RELATIONSHIP 

BECAME FRACTURED AND CONFLICTUAL WHEN THE 

INITIATIVE TRANSITIONED RAPIDLY FROM A LOW-

YIELD PHASE TO A HIGH-YIELD ONE. THE CASE 

STUDY TRACES THE TRAJECTORY OF THE RE-

ORDERED SECTORAL RELATIONSHIPS, OUTLINING 

THE VALUE PROPOSITIONS OF THE RESPECTIVE 

PARTNERS AND THEIR PARTICIPATORY STRATEGIES. 

AT THE OUTSET, STRONGLY-SHARED COMMON 

PURPOSES SERVED TO CONTAIN DIVERGENT 

INTERESTS, BUT THESE INTERESTS EMERGED 

POWERFULLY AND DISRUPTIVELY DURING A HIGH-

YIELD PHASE. THE ANALYSIS OFFERS A 

CONCEPTUAL LANGUAGE THAT CAN BE USED TO 
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THIS PAPER INTENDS TO ANALYZE THE POTENTIAL OF 

SMART CITIES FROM A LINGUISTIC PERSPECTIVE, 

WITH PARTICULAR ATTENTION TOWARDS ASPECTS 

SUCH AS SECOND LANGUAGE ACQUISITION (SLA), 

SOCIAL INCLUSION AND INNOVATION, BUT ALSO 

POSITIVE INFLUENCES ON SECTORS SUCH AS 

TOURISM AND COMMERCE. AFTER AN INTRODUCTION 

OF THE THEORETICAL FOUNDATIONS, THE POSSIBLE 

DEVELOPING SCENARIOS WILL BE TAKEN INTO 

CONSIDERATION AND ANALYZED MORE IN DETAIL.
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THE ROUTLEDGE 

HANDB. OF 

CULTURAL 

TOURISM

TOURISM HAS BECOME A MAJOR ACTIVITY IN OUR 

SOCIETY AND AN INCREASINGLY IMPORTANT SECTOR 

IN TERMS OF ECONOMIC AND SOCIAL DEVELOPMENT 

(GIAOUTZI AND NIJKAMP 2006). EDGELL (2006) 

SUPPORTS THIS THEORY, SUGGESTING THAT 

TOURISM HAS THE POTENTIAL TO PARTICIPATE IN, 

CHANGE, AND IMPROVE THE SOCIAL, CULTURAL, 

ECONOMIC, POLITICAL, AND ECOLOGICAL 

DIMENSIONS OF OUR FUTURE LIFESTYLES. 

VIRTUALLY ALL NATIONS PRACTISE TOURISM AS A 

DEVELOPMENT STRATEGY USING IT AS A MEANS OF 

EARNING FOREIGN EXCHANGE, CREATING 

EMPLOYMENT, PROMOTING DEPRIVED REGIONS AND 

DEVELOPING INFRASTRUCTURE (SINGH 2003: 41). IT 

HAS BECOME APPARENT THAT THE TOURISM 

INDUSTRY CAN PLAY AN ECONOMICALLY 

SUSTAINABLE ROLE IN COMBATING POVERTY, 

CONSERVING THE ENVIRONMENT, COMMUNITY 

DEVELOPMENT AND POVERTY ALLEVIATION. THIS 

CHAPTER LOOKS AT THE VARIOUS WAYS IN WHICH 

THE PHENOMENON OF SOCIAL ENTREPRENEURSHIP 

IS BEING USED IN THE CONTEXT OF CULTURAL 

TOURISM AND HOSPITALITY IN DEVELOPING 

COUNTRIES TO BRING ABOUT IMPROVEMENTS TO 

THE LIVES OF MEMBERS OF LOCAL COMMUNITIES. 

DEVELOPING COUNTRIES TYPICALLY HAVE 

COMPARATIVE ADVANTAGES IN TOURISM. THEY NOT 

ONLY POSSESS LAND, SUN, SEA AND ADVENTURE 

POSSIBILITIES BUT ALSO ASSETS LIKE WILDLIFE, 

LANDSCAPE AND CULTURAL EXPERIENCES, WHICH 

ARE ALL DEMANDED BY CONSUMERS FROM RICHER 

AND OFTEN MORE DENSELY POPULATED 

COUNTRIES. RECENTLY, IT HAS BEEN RECOGNISED 

BOOK 
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THE SOCIAL WEB IS MORE THAN A TECHNOLOGICAL 

INNOVATION: IT IS A SOCIAL INNOVATION - IT 

CHANGES THE WAY PEOPLE AND COMPANIES 

INTERACT AND COMMUNICATE. NEW BUSINESS 

MODELS, NEW STRUCTURES AND NEW HIERARCHIES 

IN TOURISM ENTERPRISES AND TOURISM 

ORGANISATIONS ARE THE REASON FOR THIS 

TRANSFORMATION. BECAUSE OF THIS 

CIRCUMSTANCE, TOURISM ORGANISATIONS AND 

COMPANIES NOT ONLY MEET TOUGH CHALLENGES, 

BUT ALSO HOLD A MULTIPLICITY OF POTENTIAL. THE 

ENVIRONMENT OF TOURISM IS GOING TO CHANGE 

PERMANENTLY BY THE INFLUENCE OF THE SOCIAL 

WEB ON MEDIA LANDSCAPES, MEDIA CONSUMPTION 

AND THE CONSTRUCTION OF TOURISM IMAGINATIONS. 

THIS ARTICLE VISUALISES THE CHALLENGES IN 

TOURISM ASSOCIATED WITH THE DEVELOPMENTS OF 

THE SOCIAL WEB OUT OF A SCIENTIFIC AND 

PRACTICAL POINT OF VIEW. THE AUTHOR(S) 2012.
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TOURISM AND ENTREPRENEURSHIP: INTERNATIONAL 

PERSPECTIVES PROVIDES AN INNOVATIVE, 

INTERDISCIPLINARY APPROACH. THIS BOOK TAKES 

AS ITS CENTRAL THEME THE ROLE OF 

ENTREPRENEURSHIP IN THE CONTEXT OF REGIONAL, 

LOCAL AND NATIONAL TOURISM DEVELOPMENT. BY 

ENGAGING WITH TOP ACADEMICS IN BOTH TOURISM 

AND ENTREPRENEURSHIP THIS BOOK DELIVERS A 

COHESIVE, INTERDISCIPLINARY EXAMINATION OF THE 

MOST RECENT DEVELOPMENTS IN BOTH TOURISM 

AND ENTREPRENEURSHIP. SEVERAL KEY THEMES 

ARE EXPLORED AND ARTICULATED THROUGH THE 

FOLLOWING CONCEPTS AND ISSUES: TOURISM, 

INNOVATION AND ENTREPRENEURSHIP; THE ROLE 

AND NATURE OF INDIVIDUAL AND COLLECTIVE 

ENTREPRENEURSHIP IN DIFFERENT CONTEXTS; THE 

ROLE OF TOURISM IN RESPONDING TO 

DEVELOPMENT OPPORTUNITIES CREATED BY 

GLOBAL FORCES; AND FINALLY, ISSUES ASSOCIATED 

WITH TOURISM STRATEGIES AND POLICIES. DIVIDED 

INTO FOUR PARTS, THE BOOK REFLECTS ON THE 

MOST RELEVANT AREAS OF TOURISM 

ENTREPRENEURSHIP: UNDERSTANDING THE 

CONCEPTUAL BASIS OF TOURISM 

ENTREPRENEURSHIP. CREATIVE USE OF 

ENTREPRENEURSHIP AND PROCESSES OF SOCIAL 

INNOVATION. TOURISM ENTREPRENEURSHIP 

MEDIATING THE GLOBAL-LOCAL DIVIDE. SECTORAL 

STRATEGIES AND POLICY ISSUES OF TOURISM 

ENTREPRENEURSHIP. TOURISM AND 

ENTREPRENEURSHIP: INTERNATIONAL PERSPECTIVE: 

EXPLAINS THE IMPACT OF TOURISM 

ENTREPRENEURSHIP ON PLACES AND OVERALL 
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TOURISM FIRMS OPERATE IN A BUSINESS 

ENVIRONMENT IN WHICH INNOVATION IS IMPORTANT 

FOR FIRM SURVIVAL. IN SPITE OF THIS, THERE IS AN 

APPARENT LACK OF KNOWLEDGE CONCERNING 

INNOVATION PROCESSES IN TOURISM FIRMS. THIS 

ARTICLE COMBINES CONSIDERATIONS ABOUT THE 

GEOGRAPHICAL CHARACTERISTICS OF TOURISM 

WITH SOCIAL INNOVATION NETWORK AND 

AGGLOMERATION THEORIES SO AS TO DEVELOP A 

THEORETICAL FRAMEWORK OF THE SOCIAL 

INNOVATION NETWORK GEOGRAPHY OF TOURISM. 

THE THEORETICAL FRAMEWORK PRESENTS 

ARGUMENTS FOR DIFFERENT TYPES OF SOCIAL 

NETWORK GEOGRAPHIES AND THEIR INNOVATION 

BENEFITS. AN EMPIRICAL STUDY OF TOURISM FIRMS 

IN DESTINATIONS IN THE PROVINCE OF MALAGA, 

SPAIN ILLUSTRATES THE THEORETICAL FRAMEWORK. 

THE OVERALL CONCLUSION OF THE ARTICLE IS THAT 

THERE ARE SEVERAL SOCIAL NETWORK 

GEOGRAPHIES OF TOURISM. HOWEVER, IN THE 

EMPIRICAL STUDY LOCAL NETWORKS ARE FOUND TO 

BE LOOSE AND DENSE WHEREAS NON-LOCAL 

NETWORKS ARE STRONG AND SPARSE. THIS SOCIAL 

NETWORK GEOGRAPHY SECURES ACCESS TO 

VARIED INFORMATION BENEFITS SUSTAINING 

INNOVATION. THE ANALYSIS OF SOCIAL NETWORK 

GEOGRAPHIES OF TOURISM DOES, HOWEVER, ONLY 

PROVIDE ONE LITTLE PIECE OF THE PUZZLE OF 

UNDERSTANDING INNOVATION IN TOURISM FIRMS.
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FIONTAR, DUBLIN 

CITY UNIVERSITY, 

DUBLIN, IRELAND

J. ENTERPRISING 

COMMUNITIES

PURPOSE TO PROVIDE A GENERAL REVIEW OF 

RELIGIOUS ENTREPRENEURS IN IRELAND FROM THE 

LATE NINETEENTH TO EARLY TWENTYFIRST 

CENTURY. DESIGN/METHODOLOGY/APPROACH THE 

ACHIEVEMENTS OF NUMEROUS MALE AND FEMALE 

RELIGIOUS ENTREPRENEURS' ACTIVITIES AND 

ACHIEVEMENTS ARE DESCRIBED AND DISCUSSED. 

EXAMPLES ARE GIVEN FROM CATHOLIC, CHURCH OF 

IRELAND, PRESBYTERIAN AND QUAKER RELIGIONS IN 

BOTH THE REPUBLIC OF IRELAND AND NORTHERN 

IRELAND. FINDINGS UP TO THE MIDDLE OF THE 

TWENTIETH CENTURY RELIGIOUS LIFE WAS OFTEN A 

PATH TO HIGHER EDUCATION AND THE 

ACHIEVEMENTS OF ONE'S FULL POTENTIAL. UP TO 

THAT STAGE MOST OF THE ENTERPRISES 

ESTABLISHED BY RELIGIOUS ENTREPRENEURS 

WERE SCHOOLS AND HOSPITALS, HOUSING 

ASSOCIATIONS, AND TEXTILE AND LEATHER 

MANUFACTURING. THE ENTERPRISES WERE 

PRIMARILY AIMED ADDRESSING THE NEEDS OF THE 

POORER SECTIONS OF SOCIETY. FROM THE 

SECONDHALF OF THE TWENTIETH CENTURY TO DATE, 

SOCIAL SERVICES, TOURISM SERVICES AND CROSS 

COMMUNITY ORGANISATIONS PREDOMINATE. MANY 

OF THE FOUNDATIONS OF THE SOCALLED CELTIC 

TIGER LIE IN THE PIONEERING WORK OF RELIGIOUS 

ENTREPRENEURS. ORIGINALITY/VALUE IN LINKING 

ENTREPRENEURSHIP WITH RELIGION, THIS PAPER 

HIGHLIGHTS THE VALUABLE ROLE MANY RELIGIOUS 

ENTREPRENEURS HAVE PLAYED IN SOCIAL 

INNOVATION. MANY REFERENCES TO WEB SITES ARE 

PROVIDED, TO ALLOW READERS TO EASILY LEARN 

MORE ABOUT ORGANISATIONS OF PARTICULAR 
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PURPOSE-THE PURPOSE OF THIS PAPER IS TO FIND 

OUT THE SIGNIFICANCE OF THE SOCIAL INNOVATION 

IN TOURISM ACCORDING TO THE BUSINESS 

CONCEPTS OF THE SOCIAL ECONOMY WHICH 

REQUIRES AS MUCH CARE AND CREATIVITY IN THEIR 

GENERATION AS THE SOCIAL IDEAS. THE GOAL OF 

THE SOCIAL INNOVATION HAS TO BE IN TERMS OF 

MEETING SOCIAL NEEDS AND ACHIEVING ECONOMIC 

SUSTAINABILITY. METHODOLOGY-THE PAPER 

EXAMINES CRITICAL FACTORS THAT INFLUENCE ON 

THE ROLE OF THE SOCIAL INNOVATION IN 

ORGANIZATIONAL CHANGE IN TOURISM FIRMS AND 

VALUE CREATION OF THE TOURIST SOCIAL 

INNOVATION PROJECTS IN RURAL AREAS. THE 

PURPOSE OF THIS SYSTEMATIC LITERATURE REVIEW 

IS TO GATHER ALL RESEARCH LITERATURE RELATED 

TO THE APPLICATION OF SOCIAL INNOVATION IN 

TOURISM IN RECENT YEARS, AND TO PROVIDE AN 

OVERVIEW OF IT, AS WELL AS EVALUATING THE 

EFFECTIVENESS OF SOCIAL INNOVATION IN 

ADDRESSING INNOVATIVE BUSINESS MODELS IN 

TOURISM. FINDINGS-THE PAPER CONTRIBUTES TO 

DISCUSSION ABOUT THE INCREASINGLY IMPORTANT 

ROLE OF THE SOCIAL INNOVATION IN TOURISM. IT IS 

GOING FOR THE SERVICE DESIGN PROCESSES THAT 

FORM CREATIVE PROJECTS FROM DIFFERENT FIELDS 

OF TOURISM AND PROVIDE EMPLOYMENT 

OPPORTUNITIES TO YOUNG PEOPLE AND SENIOR 

CITIZENS ALIKE. IN ADDITION, AN INTEGRATED 

SERVICE SYSTEM OF INTERDISCIPLINARY 

KNOWLEDGE, MULTI-STAKEHOLDERS AND LOCAL 

RESOURCES FULFILS VARIOUS REQUIREMENTS OF 

STAKEHOLDERS TO PROMOTE SUSTAINABLE 
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PURPOSE THE PURPOSE OF THIS PAPER IS TO 

DEVISE AN EXPERIMENTAL LAB LIKE 

INFRASTRUCTURE IN THE HIGHER EDUCATION 

CONNECTING SOCIAL INNOVATION WITH 

SUSTAINABLE TOURISM. 

DESIGN/METHODOLOGY/APPROACH IN ORDER TO 

MODEL A LABORATORY OF SOCIAL INNOVATION AND 

SUSTAINABLE TOURISM LAB (SISTOUR-LAB), THE 

METHOD OF AGILE RESEARCH WAS EMPLOYED. THIS 

METHOD INVOLVES THE CREATION OF SUCCESSIVE 

AND ACCUMULATIVE PROTOTYPES OF FOUR KINDS: 

CONCEPTUAL, RELATIONAL, FUNCTIONAL AND 

TRANSFERABLE. THUS, AGILE RESEARCH ENABLES 

THE INTEGRATION OF DIFFERENT SOCIAL 

PERSPECTIVES INTO THE SAME PROTOTYPE IN A 

RECURSIVE MANNER. FINDINGS THE SISTOUR-LAB IS 

A WORK-BASED LEARNING STRATEGY THAT ALLOWS 

FOR THE DEVELOPMENT OF A MAPPING PROCESS 

ON TOURISM VULNERABILITIES (LINKED TO 

OPPORTUNITIES FOR SOCIAL INNOVATION); THE 

DEVELOPMENT OF EXPERIMENTAL TRAINING IN 

PROTOTYPING SOCIAL INNOVATIONS ON 

SUSTAINABLE TOURISM; THE DESIGN OF HYBRID 

SOCIAL INNOVATION BUSINESS MODELS LINKED TO 

SUSTAINABLE TOURISM; AND THE DEVELOPMENT OF 

A RELATIONAL MODEL OF EVALUATION LINKING 

TOGETHER SOCIAL INNOVATION COMPETENCIES 

WITH PROCESSES OF TRANSITION TOWARD 

SUSTAINABLE TOURISM. RESEARCH 

LIMITATIONS/IMPLICATIONS THE SISTOUR-LAB IS A 

PROTOTYPICAL LAB THAT COMBINES SOCIAL 

INNOVATION AND SUSTAINABLE TOURISM IN AN 

EXPERIMENTAL SETTING. THE SISTOUR-LAB HAS 
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COMMUNITY-BASED TOURISM (CBT) HAS BEEN 

PROMULGATED AS A ``NEW'' FORM OF TOURISM THAT 

IS DEFINED AS THE OPPOSITE TO MASS TOURISM. IT 

IS ALSO CONSIDERED AS AN INITIATIVE THAT HAS A 

POTENTIAL FOR SOCIAL TRANSFORMATION AND 

SUSTAINABLE LOCAL DEVELOPMENT. CBT INITIATIVES 

ARE CHARACTERIZED BY THE PURSUIT OF QUALITY 

OF LIFE FOR THE ACTORS INVOLVED, THE SEARCH 

FOR SOCIAL AND/OR ENVIRONMENTAL GAINS AT THE 

LOCAL LEVEL, AND THE DEVELOPMENT OF 

INITIATIVES THAT FAVOR THE COLLECTIVE. IN THIS 

PERSPECTIVE, CBT SEEMS TO BE ALIGNED WITH THE 

POSTULATES OF SOCIAL INNOVATION (SI). HOWEVER, 

IN ACADEMIC CIRCLES, THE UNDERSTANDING OF CBT 

AS A MECHANISM OF SOCIAL TRANSFORMATION AND 

AS A FORM OF SOCIAL INNOVATION IS DIFFICULT TO 

COMPREHEND DUE TO AN ABSENCE OF A 

THEORETICAL FRAMEWORK. THEREFORE, THE 

OBJECTIVE OF THIS PAPER IS TO ANALYZE THE 

CONGRUENCE BETWEEN THE CONCEPTS OF CBT 

AND IS BASED ON THE ANALYSIS OF THE MODEL OF 

SOCIAL INNOVATION PROPOSED BY TARDIF AND 

HARRISON (2005). THE FINDINGS CONFIRM THAT THE 

COMMUNITY-BASED TOURISM CAN BE CONSIDERED A 

SOCIAL INNOVATION SINCE IT CONTEMPLATES THE 

VARIOUS CATEGORIES OF SOCIAL INNOVATION AS 

STATED BY NETWORK OF CONGRUENCES OF THE 

CONSTRUCTS OF THE CONCEPTS DEDUCED FROM 

THE ANALYSIS.
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THE ROLE OF DIGITAL SOCIAL INNOVATION (DSI) 

FACTORS LINKING SOCIALLY RESPONSIBLE 

BUSINESS CLIMATE TO SUSTAINABLE PERFORMANCE 

OUTCOMES IN HOSPITALITY AND TOURISM 

BUSINESSES HAS BEEN UNDERSTUDIED. THIS PAPER 

INTRODUCES DIGITAL SOCIAL INNOVATION WITHIN THE 

THEORETICAL FRAMEWORK OF RELATIONSHIPS 

BETWEEN ORGANIZATIONAL RESPONSIBILITY AND 

SUSTAINABLE BUSINESS PERFORMANCE. USING 

CHURCHILL'S (1979) RECOMMENDED APPROACH FOR 

MEASUREMENT SCALE DEVELOPMENT, THE STUDY 

REPORTS PRELIMINARY SCALE PURIFICATION 

RESULTS OF DSI MEASURES. THE PAPER IS AMONG 

THE FIRST CONTRIBUTIONS TO HOSPITALITY AND 

TOURISM SCHOLARSHIP WHICH EXPLORE 

CONCEPTUALIZATION, MEASUREMENT AND 

APPLICATION OF DSI. IMPLICATIONS AND NEXT STEPS 

FOR THE WIDER RESEARCH STUDY ON 

RESPONSIBILITY-DSI-SUSTAINABILITY ARE 

PRESENTED.
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SOC. ENTERP. J.

PURPOSE - THIS PAPER AIMS TO ANALYZE THE MAIN 

ELEMENTS OF THE PROCESS OF SOCIAL INNOVATION 

BY USING A CASE OF A TOURISM COOPERATIVE 

CREATED BY AN UNDERPRIVILEGED COMMUNITY IN 

NORTHEASTERN BRAZIL WHILE ASSESSING THE 

APPLICABILITY OF THE CONCEPTUAL FRAMEWORK 

PROPOSED BY CENTRE DE RECHERCHE SUR LES 

INNOVATIONS SOCIALES (CRISES) IN THAT CONTEXT. 

DESIGN/METHODOLOGY/APPROACH - THE CASE 

STUDY WAS BASED MAINLY ON CONTENT ANALYSIS 

OF SEMI-STRUCTURED INTERVIEWS WITH 

COOPERATIVE MANAGERS AND MEMBERS, 

COMPLEMENTED BY DIRECT OBSERVATION, 

ANALYSIS OF DOCUMENTS AND DATA FROM 

SECONDARY SOURCES. FINDINGS - THE PROCESS OF 

SOCIAL INNOVATION IN THE TOURISM COOPERATIVE 

PRESENTS DISTINCTIVE CHARACTERISTICS THAT ARE 

NOT ADEQUATELY CAPTURED BY THE DIMENSIONS 

THAT ARE PROPOSED IN THE CRISES FRAMEWORK. 

ALTERNATIVE FRAMEWORKS MAY CONTRIBUTE 

ADDITIONAL PERSPECTIVES TO COMPLEMENT AND 

EXPAND THE CURRENT APPROACH TO THE ANALYSIS 

OF SOCIAL INNOVATION IN DIVERSE CONTEXTS. 

PRACTICAL IMPLICATIONS - THE STUDY INDICATES 

THE NEED FOR MORE APPROPRIATE TERRITORIALLY 

BASED METRICS AND ASSESSMENT MODELS FOR 

PARTICULAR CONFIGURATIONS AND SETTINGS OF 

SOCIAL INNOVATION, SUCH AS IN THIS CASE. 

ORIGINALITY/VALUE - THE PAPER CONTRIBUTES TO A 

BETTER UNDERSTANDING OF THE DIVERSITY OF 

SOCIAL INNOVATION POSSIBILITIES AND HOW EXTANT 

ANALYTICAL FRAMEWORKS MAY BE ADAPTED AND 

EXPANDED TO CAPTURE SUCH DIVERSITY.
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THE COVID-19 PANDEMIC HAS BROUGHT HUNGER TO 

MILLIONS OF PEOPLE AROUND THE WORLD. SOCIAL 

DISTANCING MEASURES COUPLED WITH NATIONAL 

LOCKDOWNS HAVE REDUCED WORK OPPORTUNITIES 

AND THE OVERALL HOUSEHOLD INCOMES. 

MOREOVER, THE DISRUPTION IN AGRICULTURAL 

PRODUCTION AND SUPPLY ROUTES IS EXPECTED TO 

CONTINUE INTO 2021, WHICH MAY LEAVE MILLIONS 

WITHOUT ACCESS TO FOOD. COINCIDENTALLY, 

THOSE WHO SUFFER THE MOST ARE POOR PEOPLE. 

AS SUCH, FOOD SECURITY AND TOURISM POVERTY 

ALLEVIATION ARE INTERLINKED WHEN DISCUSSING 

SOCIAL PROBLEMS AND DEVELOPMENT. WHILE THE 

CORPORATE INTEREST IN TOURISM POVERTY 

ALLEVIATION IS AS OLD AS THE INDUSTRIAL 

REVOLUTION, LITTLE RESEARCH HAS BEEN 

CONDUCTED TO SHOW HOW SOCIAL INNOVATION 

CAN BE LEVERAGED TO REINFORCE FOOD SECURITY 

AND ALLEVIATE POVERTY. THUS, THIS CASE STUDY 

EXAMINES THE FOOD INDUSTRY IN RURAL CHINA TO 

ESTABLISH HOW IT CONDUCTS SOCIAL INNOVATION IN 

FOOD PRODUCTION AND DISTRIBUTION TO FACILITATE 

SOCIAL DEVELOPMENT AND MITIGATE POVERTY.
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J. KNOWL. ECON.

THIS STUDY AIMS TO EXPLORE WHETHER THE TIME-

MONEY CONSTRAINT IN TOURISM CAN BE EXERTED 

TO FOSTER UNCONVENTIONAL SOCIAL INNOVATION IN 

THE TOURISM INDUSTRY. THIS STUDY BUILDS ITS 

CONCEPTUAL FRAMEWORK UPON THE CONCEPT OF 

TIME BANKING AS AN ALTERNATIVE CURRENCY IN 

SPURRING SOCIAL INNOVATION IN THE TOURISM 

ECONOMY. TO EXPLORE THE APPLICABILITY OF THE 

CONCEPT IN TOURISM, WE INVESTIGATED THE 

INTENTIONS AND NEEDS OF THE SUPPLIER AND 

CONSUMER SIDES THROUGH INTERVIEWS AND 

FOCUS GROUPS. TO EXPLORE THE 

ENTREPRENEURIAL PERSPECTIVE, THREE IN-DEPTH 

INTERVIEWS WERE CONDUCTED RESPECTIVELY 

WITH THE CO-FOUNDER OF TIMEREPUBLIK, AN 

INDEPENDENT SOCIAL ENTREPRENEUR, AND A 

SHARING ECONOMY SPECIALIST. THREE FOCUS 

GROUPS WERE ALSO CONDUCTED TO EVALUATE 

AND ELABORATE THE PRACTICAL APPLICATION OF 

THE FRAMEWORK FROM A USER'S POINT OF VIEW. 

WE FOUND THAT USING TIME AS A MEASURE OF 

WORK SHOWS A POTENTIAL TO RECONCILE THE TIME-

MONEY CONSTRAINT ESPECIALLY FOR 

DISADVANTAGED GROUPS. HOWEVER, THIS STUDY 

HAS EXPOSED DISCREPANCIES BETWEEN THE 

INTENTIONS AND THE NEEDS OF THE SOCIAL 

ENTREPRENEURS AND THE USERS, UNDERMINING 

THE FEASIBILITY OF THE CONCEPT IN THE TOURISM 

CONTEXT. NAMELY, THE CHALLENGES INCLUDED THE 

VALUE OF TIME, TRUST AND RELATIONSHIP BUILDING, 

AND NETWORK EFFECTS AND SCALING. AS LONG AS 

THE INNOVATION IS UNABLE TO ACHIEVE INCLUSIVE 

AND SUSTAINABLE GROWTH BUILDING UPON ITS 
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TOUR. PLAN. DEV.

THIS STUDY PROPOSES A FRAMEWORK THAT 

PROVIDES A NEW COMBINED EFFECTIVE STRATEGY 

FOR IMPLEMENTATION OF COMMUNITY 

PARTICIPATION INTO TOURISM PLANNING AS A 

SOCIAL INNOVATION PHENOMENON. THE 

UNDERLYING IDEA IS CREATION OF INNOVATIVE AND 

APPROPRIATE DEVELOPMENT STRATEGIES TO 

INVOLVE LOCAL COMMUNITIES AS A KEY AGENT IN 

THE DECISION-MAKING AND PLANNING OF TOURISM 

DESTINATIONS IN ORDER TO ENSURE POSITIVE 

LOCAL ATTITUDES AND IMPROVEMENT IN 

COMMUNITIES' QUALITY OF LIFE. UTILIZING THE 

INFORMATION GATHERED FROM THE (ECOC), 

GUIMARAES 2012, AS THE CASE STUDY, THIS PAPER 

DISCUSSES A COMPLEX CONCEPT THAT 

ENCAPSULATES THE MAIN DIMENSIONS OF THE 

COMMUNITY TOURISM DEVELOPMENT AND SOCIAL 

INNOVATION IN PRACTICE. COMMUNITY-BASED 

DEVELOPMENT INITIATIVES OF THE CITY OF 

GUIMARAES INCLUDED IN THE DEVELOPMENT 

PROGRAMME FOR THE ECOC 2012 ARE EVALUATED 

IN THE CONTEXT OF GOVERNANCE STRUCTURE, 

NETWORKING AND DIRECT PARTICIPATION OF LOCAL 

COMMUNITIES. RESULTS NOT ONLY INDICATE 

OPERATIONAL CONSTRAINS IN GOVERNANCE 

ARRANGEMENTS AND FLAWS IN COMMUNITY 

PARTICIPATION STRATEGIES, BUT ALSO SUGGEST 

THE NEED FOR COLLABORATIVE INITIATIVES AND THE 

NEED FOR APPLICATION OF A SYSTEM PERSPECTIVE 

THAT INCLUDES ALL ELEMENTS OF SUSTAINABLE 

COMMUNITY INVOLVEMENT.
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CROSS-BORDER FLOWS OF PEOPLE, CAPITAL, AND 

INFORMATION ALONG WITH INBOUND TOURISM 

FLOWS CAN ACT AS AN IMPORTANT VEHICLE THAT 

BENEFITS THE INNOVATION SYSTEM IN TOURISM 

DESTINATION AREAS. THIS STUDY ADDRESSES THE 

UNINTENDED BUT FAR-REACHING IMPACT OF 

INTERNATIONAL TOURISM BY FOCUSING ON THE 

INFLUENCE OF INBOUND TOURISM ON REGIONAL 

INNOVATION IN CHINA. DATA FROM 30 CHINESE 

PROVINCES FOR THE YEARS 2003-2012 ARE USED 

FOR THE EMPIRICAL ANALYSIS, EMPLOYING A 

SPATIAL PANEL DATA MODEL. THE RESULTS SHOW 

THAT INBOUND TOURISM MAY BE A NEW AND 

POWERFUL DRIVING FORCE FOR REGIONAL 

INNOVATION, WHILE THE EFFECT OF INBOUND 

TOURISM ON TECHNOLOGICAL INNOVATION APPEARS 

TO BE WEAKER THAN THAT ON SOCIAL INNOVATION. 

OUR FINDINGS ALSO SHOW THAT A HIGHER MARKET 

PERCENTAGE OF DOMESTIC TOURISM MAY WEAKEN 

THE IMPACT OF INBOUND TOURISM. FURTHERMORE, 

THE IMPACT OF INBOUND TOURISM ON INNOVATION 

TENDS TO BE RELATIVELY STRONGER IN THE RICHER 

AND MORE INTERNATIONALLY ORIENTED PROVINCES 

OF CHINA.
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SOCIAL INNOVATION AND HIGH-QUALITY 

AGRICULTURAL SYSTEMS ARE IMPORTANT FOR 

RURAL DEVELOPMENT. HOWEVER, THERE IS LITTLE 

INFORMATION ON METHODS FOR MEASURING THE 

PROCESS AND OUTCOME OF SOCIAL INNOVATION, 

PARTICULARLY AT THE REGIONAL LEVEL. THIS STUDY 

AIMED TO ANSWER THE RESEARCH QUESTION: 

WHICH SOCIAL INNOVATION METRICS CAN BE 

APPLIED TO ANALYZE RURAL DEVELOPMENT AT THE 

REGIONAL LEVEL? WE CARRIED OUT A SYSTEMATIC 

REVIEW OF THE LITERATURE ON FACTORS AND 

INDICATORS OF SOCIAL INNOVATION, ASSESSED THE 

CHARACTERISTICS OF SOCIAL INNOVATION IN VALUE-

ADDED AGRICULTURAL PRODUCTION SYSTEMS IN 

DEVELOPED COUNTRIES, AND PROPOSED SOCIAL 

INNOVATION INDICATORS FOR EVALUATING VALUE-

ADDED AGRICULTURAL SYSTEMS IN DEVELOPING 

COUNTRIES. KEY ELEMENTS OF THE PROCESS AND 

OUTCOME DIMENSIONS OF SOCIAL INNOVATION 

WERE IDENTIFIED AND USED TO GENERATE 

FACTORS, SUBFACTORS, INDICATORS, AND 

SUBINDICATORS. THE LITERATURE REVIEW SHOWED 

THAT MORE RESEARCH IS NEEDED ON THE 

OUTCOMES OF SOCIAL INNOVATION. FUTURE 

STUDIES SHOULD INVESTIGATE THE SOCIAL 

TRANSFORMATIONS PROMOTED BY RURAL TOURISM 

AND BIODIVERSITY VALORIZATION.
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PURPOSE THE PURPOSE OF THIS PAPER IS TO 

PROVIDE A FRAMEWORK FOR GUIDING SOCIAL 

INNOVATION IN SERVICE (SIS), DEFINED AS THE 

CREATION OF NOVEL, SCALABLE AND SUSTAINABLE 

MARKET BASED SERVICE OFFERINGS THAT SOLVE 

SYSTEMIC SOCIETAL PROBLEMS. 

DESIGN/METHODOLOGY/APPROACH THIS RESEARCH 

PROVIDES A REVIEW AND SYNTHESIS OF 

TRANSDISCIPLINARY LITERATURES TO ESTABLISH A 

BASIS FOR THE CONCEPTUAL FRAMEWORK 

PROPOSED FOR SIS. FINDINGS IT IS ARGUED THAT 

THE PRIMARY UNIT OF AN SIS IS THE SERVICE FIRM 

AND THAT THERE ARE MICRO-, MESO-, AND MACRO-

LEVEL ACTORS AND ENABLERS IN THE ECOSYSTEM 

THAT CAN HELP BRING ABOUT SIS. EXAMPLES FROM 

THE HOSPITALITY AND TOURISM INDUSTRY ARE USED 

TO DEMONSTRATE KEY POINTS. ORIGINALITY/VALUE 

THIS PAPER CONTRIBUTES TO THE SOCIAL 

INNOVATION AND SERVICE LITERATURE BY: 

OFFERING A NEW, SCIENTIFICALLY SUPPORTED VIEW 

OF AN SIS; PROVIDING MANAGERS WITH A 

FRAMEWORK TO GUIDE SOCIAL INNOVATION WITHIN 

THEIR SERVICE FIRM AND FOR THE BENEFIT OF THEIR 

COMPANY AND ITS STAKEHOLDERS; AND DIRECTING 

SERVICE SCHOLARS TO RESEARCH ISSUES 

NECESSARY TO ADVANCE SIS.
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THIS RESEARCH INVESTIGATES EXPLORATORY 

ENVIRONMENTAL INITIATIVES IN TOURISM COMPANIES 

IN MALLORCA OVER FIVE YEARS, WITH SPECIAL 

CONSIDERATION TO THOSE INVOLVING 

PARTNERSHIPS AND SYNERGIES WITH OTHER 

PARTIES (INCLUDING ACADEMIC ONES), IN AN 

EXPLORATION OF SOCIAL INNOVATION (SI) 

APPROACHES IN THE INDUSTRY. THE PAPER STARTS 

WITH AN OUTLINE OF THE GROWING IMPORTANCE OF 

SUSTAINABILITY WITHIN THE HOSPITALITY INDUSTRY 

AND ITS INHERENT RELATION WITH SI. THE STUDY 

DRAWS ITS EMPIRICAL MATERIAL FROM TEN 

INNOVATIVE PRACTICES ON SUSTAINABILITY FROM 

SMALL AND MEDIUM ENTERPRISES (SMES) AND A BIG 

HOTEL CHAIN IN MALLORCA. THE DATA WERE 

COLLECTED BY MEANS OF QUESTIONNAIRES AND 

INTERVIEWS. ALL CASES INCORPORATED SI 

FEATURES (PARTNERSHIPS, SYNERGIES, CIRCULAR 

PROCESSES, SYSTEMIC APPROACH), DEVELOPING, 

THEREFORE, TOWARDS AN INTEGRATED SYSTEM OF 

SI POLICY AND PRACTICE. THE STUDY INDICATES 

THAT EMBRACING ENVIRONMENTAL PRINCIPLES 

ALONGSIDE SOCIAL AND ECONOMIC CONCERNS CAN 

LEAD TO A SYSTEMIC APPROACH AND THESE 

COMMITMENTS CAN BE REGARDED AS A MORE 

SOLID MODEL OF SUSTAINABILITY.
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TURISTICOS-ABET

TOURISM IS WELL KNOWN TO TRANSFORM SPACE 

AND PLACE, ESPECIALLY THROUGH 

COMMODIFICATION OF SPACE AND CULTURE 

DESTINATION IN PERIPHERAL AREAS ARE FACING 

MAJOR TRANSFORMATION. THREE MAIN 

CHALLENGES CAN BE IDENTIFIED: WORKFORCE AND 

DEMOGRAPHIC CHALLENGES, TECHNOLOGICAL 

CHALLENGES AND CLIMATE CHANGE ADAPTATION 

CHALLENGES. NEOLIBERAL DISCOURSES AND 

POLICIES WILL SUGGEST TECHNOLOGICAL 

INNOVATION, GOOD GOVERNANCE AND COMPETITIVE 

DESTINATION MANAGEMENT TO FACE THOSE 

CHALLENGES. BASED ON OUR ACTION RESEARCHES, 

WE TAKE EXCEPTION FROM THOSE DISCOURSES, 

SUGGESTING THAT A LIVING LAB AS A SOCIAL 

INNOVATION PROCESS OFFER THE POTENTIAL OF 

DIFFERENT RESPONSES TO THOSE CHALLENGES 

THAN THE BUSINESS AS USUAL NEOLIBERAL 

DISCOURSES ESPECIALLY IN REFOCUSING THE 

INNOVATION AGENDA ON PEOPLE, PLACE AND USE 

VALUES INSTEAD OF PROFIT AND EXCHANGE 

VALUES. INDEED, OUR RESEARCHES REINTRODUCE 

FUNDAMENTAL ISSUES OF TOURISM AS A BASE ON 

ENCOUNTER AND SHARING OF SPACE, IN PLACE, 

THROUGH PEOPLE. THE EXCHANGE VALUE AND 

PROFIT NOT BEING AT THE CORE OF THE INNOVATION 

PROCESS.
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THIS RESEARCH AIMS TO EXPLORE ABOUT HOW TO 

GROW SOCIAL INNOVATION FROM THE VIEW OF 

ORGANIZATIONAL SCALING AND DIFFUSION. WITH THE 

EMERGENCE OF INNOVATION APPROACH FOR 

SOLVING THE SOCIAL ISSUES, THE CONCEPT OF 

``SCALING UP'' IS INCREASINGLY THE DOMINANT 

FRAMING FOR HOW SUCCESS IS UNDERSTOOD IN 

THE FIELD OF SOCIAL INNOVATION. FOR MANY IN THE 

SOCIAL SECTOR, SCALE IS A TYPICAL CHALLENGE 

INSTEAD OF BUSINESS SECTOR. IT MAY BE ALSO 

MUCH MORE IMPORTANT THAN THE EARLY CREATION 

OR PROTOTYPING OF A GOOD SOCIAL INNOVATION. 

HOWEVER, SCALING-UP APPROACH IS NOT THE ONLY 

WAY OF FRAMING DISCUSSIONS ABOUT THE 

GROWTH OF SOCIAL INNOVATIONS. THERE IS ALSO 

AN EXTENSIVE LITERATURE ON INNOVATION STUDIES 

THAT CONCEPTUALIZE THE GROWTH OF 

INNOVATIONS IN TERMS OF DIFFUSION. WITH THIS 

PERSPECTIVE, THIS RESEARCH AIMS TO DEVELOP A 

SOCIAL INNOVATION MODEL FOR REGENERATING THE 

ECO-TOURISM BASED COMMUNITY IN TAIWAN FROM 

THE PERSPECTIVE OF INNOVATION DIFFUSION, AND 

EXPLORE THE KEY FACTORS AND DEVELOPMENT 

MECHANISM FROM SOCIAL INNOVATION CREATION TO 

DIFFUSION. OUR CASE STUDY FINDINGS PROPOSE A 

THREE-PHASE MECHANISM IN THE TRANSITIONAL 

PERIOD FROM SOCIAL INNOVATION CREATION TO 

DIFFUSION. THE FIRST DEEPENING PHASE MEANS 

THAT THE SOCIAL INNOVATORS NEED TO PROVIDE 

THE TOOLS AND PLATFORM FOR CITIZEN 

EMPOWERMENT AND ENGAGEMENT. THESE VISIBLE 

SOLUTIONS AND TOOLS ARE PROPOSED TO 

ENHANCE CITIZENS' CAPACITY TO ACT ON THE PLACE 
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CROWDSOURCING PRESENTS NEW OPPORTUNITIES 

TO GENERATE SOCIAL INNOVATION. HOWEVER, 

MANY CROWDSOURCING SOCIAL INNOVATION 

INITIATIVES STRUGGLE WITH TURNING THEIR 

PROMISING PROJECTS INTO SUSTAINING 

PLATFORMS. WE STUDIED HOW TO DESIGN 

CROWDSOURCING PLATFORMS FOR SOCIAL 

INNOVATION BY BUILDING AND EXAMINING A 

PLATFORM CALLED TRAVEL2CHANGE. WE 

ILLUSTRATE A FRAMEWORK OF CROWDSOURCING 

PLATFORM BUILDING BLOCKS BASED ON THE 

EVOLUTION OF OUR CASE STUDY FROM A 

COLLABORATIVE COMMUNITY TO A COMPETITIVE 

MARKET. THRIVING PLATFORMS HAVE A CLEAR 

PURPOSE, THEY FACILITATE VALUE-CREATING 

INTERACTIONS FOR WELL-UNDERSTOOD ACTORS 

AND BUILD A VALID BUSINESS MODEL. THE INSIGHTS 

REVEAL DESIGN PRINCIPLES TO GUIDE 

ORGANIZATIONS THAT SEEK TO LEVERAGE 

CROWDSOURCING FOR SOCIAL IMPACT.
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THIS ARTICLE DELVES INTO THE CONCEPTUAL BASES 

OF CULTURAL TOURISM THAT HAS EVOLVED 

TOWARDS NEW TOURIST MODALITIES. THE CULTURAL 

ATTRACTIONS, CULTURAL HERITAGE, HISTORY, 

GASTRONOMY, PARTICIPATION) ARE TAKEN AS A 

BASE FOR THE DEVELOPMENT OF THEIR 

POTENTIALITIES (MUSIC, PARADES, GUERRILLAS AND 

GUNPOWDER, SOCIAL INNOVATION, COSTUMES) 

FESTIVALS OF MOORS AND CHRISTIANS IN VILLENA 

(ALICANTE) AND THE FEASTS OF THE VIRGIN OF 

YECLA (MURCIA). THESE BORDER MUNICIPALITIES 

ARE UNITED BY THEIR GEOHISTORICAL PAST AND, AT 

PRESENT, BY FEATURES OF COMPLEMENTARITY AND 

SPATIAL INTERACTION THAT CAN CONTRIBUTE TO 

GENERATE A THEMATIC OR GEOGRAPHICAL 

DESTINATION BRAND.
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RESEARCH ON INNOVATION IN TOURISM IS 

FRAGMENTED AND CONFINED TO TRADITIONAL 

PARADIGMS. THIS CRITICAL REVIEW PAPER, WHICH 

CROSS-FERTILISES AND DISCUSSES THE RELEVANT 

LITERATURE IN TOURISM AND OTHER THEORETICAL 

DOMAINS, PROPOSES AN INTEGRATIVE THEORETICAL 

FRAMEWORK OF INNOVATION IN DESTINATIONS. THE 

PAPER IDENTIFIES FOUR EMERGING INNOVATIONS 

EXPERIENCE CO-CREATION, SMART DESTINATIONS, E-

PARTICIPATIVE GOVERNANCE AND SOCIAL 

INNOVATION AS EVOLUTIONARY, KNOWLEDGE-

DRIVEN PHENOMENA THAT ARE GENERATED BY THE 

INTERACTION AMONG FOUR DESTINATION ACTORS 

AND FACILITATED BY INFORMATION AND 

COMMUNICATION TECHNOLOGIES (ICTS) AND SOCIAL 

CAPITAL. THE DISCUSSION AND CONCLUSION 

PRESENT SOME THEORETICAL ADVANCES AS 

FOLLOWS: LOCAL CONTEXTS MATTER IN DESTINATION 

INNOVATION WHEN ASSUMING A REPOSITORY ROLE 

OF SPATIAL AND CROSS-SECTORIAL KNOWLEDGE; 

SOCIAL CAPITAL AND ICT INFRASTRUCTURES 

FACILITATE INNOVATIVENESS AND STAKEHOLDER 

ENGAGEMENT; AND EMERGING INNOVATIONS ARE 

PERVASIVE AND THE HOLISTIC RESULTS OF THE 

COLLECTIVE KNOWLEDGE OF FOUR DESTINATION 

ACTORS AND ARE FACILITATED BY ICT AND SOCIAL 

CAPITAL. THE PAPER OFFERS AVENUES FOR FUTURE 

RESEARCH AND CHALLENGES THAT SHOULD BE 

EXPLORED BY ACADEMICS, POLICY MAKERS AND 

DESTINATION MANAGERS.
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SUSTAINABILITY

IN THE SERVICE ERA, MARKETS ARE 

RECONCEPTUALIZED AS SYSTEMS OF ACTORS 

INTERCONNECTED THROUGH NETWORKED 

RELATIONSHIPS BASED ON RESOURCES EXCHANGE 

AND PRODUCING VALUE CO-CREATION. TWO OF THE 

MAIN CONTEMPORARY SERVICE RESEARCH 

THEORIES, SERVICE-DOMINANT LOGIC AND SERVICE 

SCIENCE, PROPOSE DIFFERENT ORGANIZATIONAL 

LAYOUTS FOR PRODUCING AND HARMONIZING VALUE 

CO-CREATION: SERVICE ECOSYSTEMS AND SMART 

SERVICE SYSTEMS. HOWEVER, THESE TWO MODELS 

SHOW SOME LIMITATIONS. SO, THIS WORK AIMS AT 

DRAWING AN INTEGRATED MODEL, THE SO CALLED 

SMART SERVICE ECOSYSTEM THAT CAN BE APPLIED 

TO HYPERCOMPETITIVE AND EXPERIENCE-BASED 

SECTORS. THE MODEL WAS TESTED IN THE TOURISM 

SECTOR BY USING A CASE STUDY METHODOLOGY. 

TEN INTERVIEWS WERE ADMINISTERED TO KEY 

INFORMANTS TO ANALYZE THEIR PERCEPTION ABOUT 

THE MAIN DIMENSIONS OF THE SMART SERVICE 

ECOSYSTEMS. BY ADOPTING A HOLISTIC VIEW, THE 

RESULTS OBTAINED CAN ALLOW THE ELABORATION 

OF A FRAMEWORK WHICH PINPOINTS: (1) THE MAIN 

STAKEHOLDER GROUPS (ACTORS); (2) THE KIND OF 

RESOURCES EXCHANGED (RESOURCE INTEGRATION); 

(3) THE TOOLS EMPLOYED (TECHNOLOGY); (4) THE 

INSTITUTION EXCHANGE AMONG USERS 

(INSTITUTIONS). APPLYING THE MODEL OBTAINED TO 

THE TOURISM SECTOR THIS WORK EXPLORES THE 

MAIN ELEMENT-STEPS FOR MANAGING AND 

OPTIMIZING VALUE CO-CREATION AND 

SUSTAINABILITY IN THE LONG RUN AND THUS FOR 

TRANSITIONING FROM INNOVATION TO SOCIAL 
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THE PAPER ANALYSES VALUE CO-CREATION AND 

SOCIAL INNOVATION FOCUSING ON A NEW 

APPROACH TO THE MANAGEMENT OF NATURA 2000 

AREAS: THE NETWORKS OF RESERVES (NORS). 

NORS HAVE BEEN SET UP IN TRENTINO (AN ITALIAN 

ALPINE AREA) TO CREATE AN ECOLOGICAL 

NETWORK WITHIN THE TERRITORY, WITH A 

PARTICULAR FOCUS ON THE SOCIO-ECONOMIC 

DIMENSIONS OF NATURE CONSERVATION AND WITH A 

BOTTOM-UP APPROACH. THE RESEARCH 

INVESTIGATES THE ROLE OF NORS BY USING A QUALI-

QUANTITATIVE APPROACH TO ANALYSE THE 

ATTITUDES AND AWARENESS OF PRIVATE 

STAKEHOLDERS, PUBLIC ACTORS AND LOCAL 

COMMUNITIES. IN-DEPTH INTERVIEWS WITH NORS 

COORDINATORS AND KEY PLAYERS IN TOURISM 

ORGANIZATIONS WERE CARRIED OUT. 167 ONLINE 

QUESTIONNAIRES WERE SENT OUT TO LOCAL 

STAKEHOLDERS. THE RESEARCH INVESTIGATES 

COMMUNITY PARTICIPATION AND STAKEHOLDER 

ENGAGEMENT IN NORS' PROJECTS AND ACTIVITIES, 

WHETHER AND HOW SOCIO-ECONOMIC 

DEVELOPMENT HAS OCCURRED, AND WHETHER AND 

HOW INNOVATIVE SUSTAINABLE TOURISM OFFERS 

HAVE BEEN CREATED. IT CONFIRMS THE ROLE OF 

NORS IN RELATION TO THE CONSERVATION AND 

VALORISATION OF NATURAL RESOURCES THROUGH 

THE STIMULATION OF ACTIVITIES SUCH AS 

ENVIRONMENTAL INTERPRETATION AND EDUCATION. 

THE RESEARCH DEMONSTRATES THE 

EFFECTIVENESS OF BOTTOM-UP PROCESSES FOR 

THE CO-CREATION OF SUSTAINABLE TOURISM 

OFFERS AND THE FOSTERING OF SOCIAL 
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THE GROWTH OF MODERN ECONOMIC SYSTEMS HAS 

GENERATED MORE NUMEROUS, COMPLEX AND 

URGENT SOCIAL CHALLENGES. THE AIM OF STUDY IS 

TO CLARIFY THE TERM (DEFINITION) AND MEANING OF 

SOCIAL INNOVATIONS AND TO DETERMINE THE TYPES 

OF SOCIAL INNOVATIONS IN THE RURAL AREAS. THE 

RESULTS OF STUDY SHOW THAT THE DEFINITION OF 

SOCIAL INNOVATION IS STILL VAGUE. DESPITE THE 

SOCIAL INNOVATION BEING DEFINED AND 

INTERPRETED DIFFERENTLY, IT PROVIDES THE 

SOCIAL BENEFITS FOR BOTH LOCAL COMMUNITY 

AND/OR SOCIETY IN GENERAL. WHEN ACCEPTING 

BROADER DESCRIPTION OF SOCIAL INNOVATION, IT 

WAS CONCLUDED THAT SOCIAL INNOVATION IS NOT 

THE SAME AS SOCIAL ENTREPRENEURSHIP. 

NOWADAYS, SOCIAL INNOVATIONS, PARTICULARLY IN 

THE RURAL AREAS, FOCUS ON SUCCESSFUL 

SOLUTION OF DIFFERENT SOCIAL, ECONOMIC, 

POLITICAL AND ENVIRONMENTAL ISSUES. THE SOCIAL 

BENEFITS, FOR INSTANCE, REDUCE THE THREAT OF 

CLIMATE CHANGE (E.G. REDUCING GREENHOUSE 

GAS EMISSIONS); MAINTAIN THE BIODIVERSITY, 

ECOSYSTEMS AND LANDSCAPES; OFFER FRESH AND 

HEALTHY LOCAL FOOD ETC., CAN BE PROVIDED BY 

THE SOCIAL INNOVATIONS BASED ON THE 

AGRICULTURAL PRODUCTION AND OTHER RURAL 

ACTIVITIES. THE FOLLOWING SOCIAL INNOVATIONS 

(BUT NOT ALL) ARE OR WILL BE SUITABLE FOR 

LATVIA: SUSTAINABLE OR ENVIRONMENT FRIENDLY 

AGRICULTURAL PRODUCTION; LOCAL FOOD 

SYSTEMS; SOCIAL OR CARE FARMING; SOCIAL 

SERVICES; RENEWABLES (E.G. BIOENERGY); 

ECOSYSTEM SERVICES (INT. AL. TOURISM) AND 

MELECE, L 

(CORRESPONDING 

AUTHOR), LATVIAN 

STATE INST 

AGRARIAN ECON, 

RIGA, LATVIA

PROCEEDING

S PAPER

ECONOMIC 

SCIENCE FOR 

RURAL 

DEVELOPMEN

T: 

INTEGRATED 

AND 

SUSTAINABLE 

REGIONAL 

DEVELOPMEN

T

ENGLISH

LATVIA UNIV 

LIFE 

SCIENCES \& 

TECHNOLOGI

ES

SOCIAL INNOVATION 

AND ITS TYPES IN 

RURAL AREAS

2015

AIRBNB; 

BUSINESS MODEL 

INNOVATION; 

MULTI-SIDED 

PLATFORM; 

SOCIAL; 

INNOVATION; 

TOURISM

BUSINESS MODEL 

INNOVATION; 

SHARING 

ECONOMY; 

CONCEPTUAL-

FRAMEWORK;; 

SUSTAINABILITY; 

ACCOMMODATION

; STRATEGIES; 

CREATION; 

MARKETS; 

SERVICE;; 

HOTELS

PRESENZA, A 

(CORRESPONDIN

G AUTHOR), UNIV 

MOLISE, DEPT 

ECON, VIALE F 

DE SANCTIS, I-

86100 

CAMPOBASSO, 

ITALY.; 

PRESENZA, 

ANGELO, UNIV 

MOLISE, 

TOURISM 

MANAGEMENT, 

CAMPOBASSO, 

ITALY.; 

PANNIELLO, 

UMBERTO, 

POLYTECH UNIV 

BARI, 

MANAGEMENT \& 

E BUSINESS 

MODELS \& 

BUSINESS 

INTELLI, BARI, 

ITALY.; MESSENI 

PETRUZZELLI, 

ANTONIO, 

POLYTECH UNIV 

BARI, INNOVAT 

MANAGEMENT, 

BARI, ITALY.

CREAT. INNOV. 

MANAG.

MULTI-SIDED PLATFORMS (MSPS) HAVE RECENTLY 

GAINED SIGNIFICANT ATTENTION DUE TO THEIR 

DISRUPTIVE INNOVATION CAPACITY, WHICH IS 

INTRODUCING DEEP CHANGES IN SEVERAL 

INDUSTRIES. PREVIOUS WORK HAS STUDIED HOW 

MSPS GROW AND DESIGN THE DEVELOPMENT OF 

THEIR BUSINESS MODELS (BMS). HOWEVER, NONE 

OF THE PREVIOUS WORK HAS STUDIED HOW THESE 

MSPS INNOVATE THEIR BM BY LEVERAGING AND 

IMPLEMENTING SOCIAL INNOVATIONS. IN THIS PAPER 

WE AIM AT FILLING THIS GAP. IN PARTICULAR, WE 

FOCUS ON THE TOURISM SECTOR AND, USING THE 

THEORETICAL LENS OF BUSINESS MODEL 

INNOVATION (BMI), WE EXPLORE THE AIRBNB CASE 

STUDY WITH A QUALITATIVE APPROACH. WE 

IDENTIFY THREE MAIN STAGES THAT CHARACTERIZED 

THE INNOVATION OF THE AIRBNB'S BM. EACH OF 

THEM PRESENTS SPECIFIC PECULIARITIES THAT 

HAVE BEEN ANALYZED. OUR STUDY OFFERS NEW 

INSIGHTS TO UNDERSTAND HOW THE BM OF THE 

MSPS IS EVOLVING TOWARD A MORE 

SOPHISTICATED ONE THAT INCLUDES ALSO A 

DEEPER ORIENTATION TOWARD SUSTAINABLE AND 

SOCIAL GOALS.
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THE SUSTAINABLE TOURISM IS A CONCEPT THAT 

BEGINS TO GENERATE INTEREST FROM THE 

PERSPECTIVE OF ECONOMIC GROWTH AND 

DEVELOPMENT, BY KEEPING THE BALANCE 

BETWEEN PRODUCTION AND NATURAL RESOURCES. 

IN THE CITY OF IBAGUE, THE TOURISM IS A 

FUNDAMENTAL PART OF THE ECONOMIC 

DEVELOPMENT GOAL FOR THE YEAR 2025. AS A 

CONTRIBUTION TO THE CONSTRUCTION OF 

KNOWLEDGE ABOUT THE SUBJECT IN THE REGION A 

STATE OF THE ART IS SET. THAT PERMIT TO 

VISUALIZE THE STRATEGIC CONCEPTUAL ELEMENTS 

ALLOWING TO EXTEND THE ACTION FRAMEWORK. 

WHICH CAN EVALUATE AND MEASURE THE 

SUSTAINABILITY OF TOURISM FOR ITS ECONOMIC, 

ENVIRONMENTAL PROTECTION AND SOCIAL EQUITY 

RAISED FROM THE SOCIAL REALITIES OF THE 

STRATEGIC TOWN OF IBAGUE. ALSO THE 

GENERATION OF A CULTURE IN TOURISM AS A 

FACTOR OF REGIONAL ENTREPRENEURSHIP AND 

SOCIAL INNOVATION.
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FOREST-DEPENDENT COMMUNITIES IN REMOTE 

RURAL AREAS FACE CHALLENGES SUCH AS 

DELOCALIZATION OF INDUSTRY AND LOSS OF 

ECONOMIC ACTIVITIES (ONLY PARTIALLY STEMMED 

BY TOURISM), AGEING, MIGRATION, INCREASING 

POVERTY AND GLOBAL ENVIRONMENTAL CHANGE. 

THE EU HAS INCREASINGLY EMBRACED SOCIAL 

INNOVATION AS A MEAN FOR ADDRESSING THESE 

CHALLENGES AND REBUILDING RESILIENCE. 

HOWEVER, IT IS NOT YET CLEAR HOW TO EVALUATE 

THESE EMERGENT PROCESSES IN TERMS OF 

DYNAMICS, PERFORMANCES AND IMPACTS, E.G. 

ENHANCED HUMAN WELLBEING. SPECIFIC 

METHODOLOGIES FOR SOCIAL INNOVATION 

EVALUATION IN RURAL AND FOREST-DEPENDENT 

COMMUNITIES HAVE NOT BEEN AGREED YET. THIS 

QUALITATIVE PAPER IS BASED ON THE INITIAL 

STAGES OF A SCIENCE-STAKEHOLDER 

COLLABORATION CARRIED OUT WITHIN THE 4-YEARS 

EU FUNDED HORIZON 2020 PROJECT TITLED SOCIAL 

INNOVATION IN MARGINALISED RURAL AREAS (SIMRA) 

ON EVALUATION METHODS. ITS AIMS ARE TO: (1) 

PROVIDE AN OVERVIEW OF WHAT ASPECTS OF 

SOCIAL INNOVATION SHOULD BE EVALUATED, AND (2) 

DESCRIBE THE CHARACTERISTICS OF AN 

EVALUATION METHOD THAT WOULD CAPTURE SUCH 

ASPECTS, WITH A FOCUS ON FORESTRY DOMAIN. 

RESULTS SHOW THAT A SUITE OF QUALITATIVE AND 

QUANTITATIVE METHODS AND INDICATORS ARE 

REQUIRED, AS WELL AS A COMBINATION OF EXPERT 

AND PARTICIPATORY-BASED EVALUATION 

APPROACHES CAPTURING BOTH ELEMENTS OF THE 

SOCIAL INNOVATION PROCESS AND THEIR 
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PURPOSE - THIS PAPER AIMS TO CONTRIBUTE TO THE 

EXISTING LITERATURE ON SOCIAL ENTERPRISES AND 

BUSINESS MODEL INNOVATION. PARTICULARLY, IT 

SHEDS SOME LIGHT ON THOSE FACTORS THAT TURN 

A SOCIAL INNOVATION INITIATIVE INTO A SUCCESS, 

BOTH IN TERMS OF MEETING SOCIAL NEEDS AND 

ACHIEVING ECONOMIC SUSTAINABILITY. 

DESIGN/METHODOLOGY/APPROACH - BY USING A 

GROUNDED THEORY APPROACH, AN INDUCTIVE 

COMPARATIVE CASE STUDY IS CONDUCTED. TWO 

WORK INTEGRATION SOCIAL ENTERPRISES IN THE 

HOSPITALITY AND TOURISM SECTOR ARE SELECTED. 

BOTH COMPANIES ARE LOCATED IN BARCELONA 

(SPAIN) UNDER THE SAME LEGAL REGULATION AND 

ECONOMIC SITUATION AND INITIALLY RUN A 

MANUFACTURING BUSINESS. DUE TO THE ECONOMIC 

CRISIS THEY WERE FORCED TO REINVENT 

THEMSELVES TO SURVIVE. DATA WERE COLLECTED 

FROM DIFFERENT SOURCES AND CODED USING 

CONTENT ANALYSIS PROCEDURES. FINDINGS - 

RESULTS INDICATE THAT THREE FACTORS, NAMELY, 

VALUE PROPOSITION, APPROPRIATE MARKET 

RESEARCH AND STAKEHOLDER INVOLVEMENT, 

HEAVILY CONTRIBUTED TO FIRM'S SUCCESS, 

CORROBORATING PREVIOUS STUDIES. 

FURTHERMORE, OUR STUDY REVEALS THAT SOCIAL 

NEED PRESSURES AND MANAGERIAL TRUST ON 

EMPLOYEES ARE ADDITIONAL FACTORS THAT DRIVE 

SOCIAL BUSINESS MODEL INNOVATION. PRACTICAL 

IMPLICATIONS - CHANGES IN THE DEMAND, THE 

RULES GOVERNING THE MARKET OR ECONOMIC 

DOWNTURNS ARE EXTERNAL DRIVERS FOR DEMAND-

PULL INNOVATIONS. IN SUCH CONTEXT, FIRMS NEED 
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RESPONSIBLE TOURISM INCORPORATES ECONOMIC, 

ENVIRONMENTAL AND SOCIAL IMPERATIVES IN 

KEEPING WITH SUSTAINABLE TOURISM NOTIONS. IT 

CAN BE ARGUED THAT TOURISM ENTITIES, PRIVATE, 

PUBLIC AND NON-PROFIT ALIKE, NEED TO INNOVATE 

IN ORDER TO BE COMPETITIVE FROM AN ECONOMIC 

PERSPECTIVE AS WELL AS IMPLEMENT 

ENVIRONMENTALLY AND SOCIALLY RESPONSIBLE 

PRACTICES, AND IMPACT ON ENVIRONMENTAL AND 

SOCIAL CHANGE. THIS ARTICLE PROPOSES THAT 

RESPONSIBLE TOURISM CAN PROVIDE A 

FRAMEWORK FOR CONCEPTUALISING AND 

CULTIVATING TOURISM INNOVATION IN THE LIGHT OF 

SUSTAINABILITY DEBATES. BASED ON A BROADER 

STUDY OF TOURISM INNOVATION IN THE WESTERN 

CAPE, SOUTH AFRICA, INNOVATION RELATING TO 

ECONOMIC, ENVIRONMENTAL AND SOCIAL 

PRACTICES IS EXAMINED. THE FINDINGS POINT TO 

THE WIDESPREAD IMPLEMENTATION OF BOTH 

INNOVATION AND ENVIRONMENTAL PRACTICES BY 

TOURISM ENTERPRISES. IN ADDITION, SOCIAL AND 

STRUCTURAL INNOVATIONS ARE IDENTIFIED AS 

INNOVATION TYPES WHICH HAVE A PARTICULAR 

BEARING ON RESPONSIBLE TOURISM. IT IS ARGUED 

THAT LOCAL POLICY INITIATIVES ARE NEEDED TO 

STRENGTHEN INNOVATION FOR RESPONSIBLE 

BUSINESS PRACTICES IN TOURISM AND THEREBY TO 

ENHANCE ENVIRONMENTAL AND SOCIAL CHANGE ON 

A LARGER SCALE. OVERALL, THE RESULTS OF THIS 

CROSS-SECTORAL INVESTIGATION CONTRIBUTE TO 

DISCOURSES ON ENVIRONMENTAL INNOVATION IN 

TOURISM BY IDENTIFYING IT AS A PREVALENT TYPE 

OF TOURISM INNOVATION WHICH COMPRISES 
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LITERATURE'S GEOGRAPHY TAKES AN ACTIVE PART 

IN THE CONSTRUCTION OF A SOCIAL AND POLITICAL 

SPACE. IN A POSTMODERN CONTEXT OF INCREASING 

TOURIST OFFER AND DEMAND, LITERARY TOURISM IS 

OFTEN SEEN AS A NICHE; AN ORIGINALITY FACTOR 

AND A GUARANTY OF AUTHENTICITY BY LOCAL 

DEVELOPMENT ACTORS AND VISITORS. THE 

PRESENT ARTICLE, CONSEQUENTLY, IS INTERESTED 

IN THIS DIALECTIC BETWEEN PLACES AND LITERARY 

HERITAGE. THIS PAPER FOCUSES ON A 

PARTICIPATORY ACTION RESEARCH ON CITIZEN 

ASSOCIATIONS THAT PROMOTE LITERARY HERITAGE 

OF THE COUNTY OF ALLIER, FRANCE. WE LOOK AT 

HOW LOCAL ASSOCIATIONS BUILD ON LITERARY 

HERITAGE TO PRODUCE PLACES AND 

REPRESENTATIONS OF THOSE PLACES ARE AIMED 

AT TOURIST CONSUMPTION.
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COLOMBIA IS ONE OF THE COUNTRIES OF LATIN 

AMERICA, WHICH HAS BEEN CUTTING EDGE IN 

SUSTAINABLE DEVELOPMENT POLICIES, BOTH THAT 

PRESENTED, AT THE UN CONFERENCE ON 

SUSTAINABLE DEVELOPMENT IN RIO DE JANEIRO, 

BRAZIL, 2012, CONSIDERABLE PROGRESS IN 

FORMULATING THE SUSTAINABLE DEVELOPMENT 

GOALS (SDGS), WITH A PROPOSAL FOR 

ENVIRONMENTAL APPROACH TO THE PROTECTION OF 

BIODIVERSITY (FORESTS, RIVERS AND OCEANS). IN 

THIS SENSE FOLLOWING THE GUIDELINES OF THE 

SDGS AND THE 2030 WORLD AGENDA, THIS STUDIE 

FIXES ITS GAZE IN USIACURI, RECOGNIZED 

MUNICIPALITY AS THE MANGER OF THE COLOMBIAN 

CARIBBEAN, WHOSE POTENTIAL AS A TOURIST 

DESTINATION WERE CHARACTERIZED IN THE 

STRATEGIC PLAN OF DEVELOPMENT ECOTOURISM, 

TOURISM AND CULTURAL (PEDETC) OF THE 

MUNICIPALITY USIACURI 2007-2017, IN THIS SENSE 

THE OBJECTIVE FOCUSED ON FORMULATING A 

PROPOSAL DEEMED SOCIAL INNOVATION, THE CHAIN 

PARTNER PRODUCTIVE AND INCLUSIVE TOURISM AND 

ITS SUSTAINABLE VALUE TO TOURIST DESTINATIONS 

LOCATED IN THE MUNICIPALITY USIACURI. THE 

RESEARCH IS DESCRIPTIVE AND ANALYTICAL, DATA 

WILL BE COLLECTED THROUGH PRIMARY SOURCES 

(APPLICATION OF SURVEYS REPRESENTATIVES OF 

THE GOVERNMENTAL SECTOR, MEMBERS OF THE 

FOUNDATION FOR THE PROGRESS OF USIACURI 

(COPROUS), COOPERATIVE WEAVER'S) USIACURI 

(COOPUS), THE COMMUNITY IN GENERAL AND 

SECONDARY SOURCES LITERATURE REVIEW AND 

INTERNET SOURCES. RESULTS CORRESPOND TO THE 
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THE MUNICIPALITY OF BAHIA SOLANO POSSESSES 

IMPORTANT TOURIST ATTRACTIONS. THE MAJORITY 

OF THEM CONSIST OF NATURAL WONDERS SUCH AS 

WHALE, DOLPHIN AND BIRD WATCHING. ITS MARINE 

AREA OFFERS DIVING COURSES, ALL TYPES OF 

FISHING, SURFING, OTHER WATER SPORTS ETC. THE 

ENORMOUS AMOUNT OF NATURAL WEALTH STANDS 

IN CONTRAST TO THE LACK OF LOCAL DEVELOPMENT 

AND THE HIGH RATE OF POVERTY AMONG ITS 

INHABITANTS. BAHIA SOLANO HAS ENVIABLE TOURIST 

PROFESSIONS BUT A LOW LEVEL OF COMPETITION. 

THIS RESEARCH PROPOSES A METHODOLOGY OF 

SOCIAL INNOVATION, ELABORATED BY 

RESEARCHERS, THAT INVOLVES NATURE, 

COMMUNITIES AND TOUR OPERATORS, WHERE A 

CONNECTION OF SURVEYS WITH THE EXPECTATIONS 

AND PERCEPTIONS OF THE DIFFERENT ENTITIES 

(INHABITANTS, TOURISTS, AND TOUR OPERATORS) 

HAS BEEN OBTAINED.
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WE ANALYZE THE INNOVATION PROCESS IN THE 

RURAL TOURISM (RT) SECTOR IN ARGENTINA. THE 

IDENTIFICATION OF A DIFFERENTIATED ATTRIBUTE IS 

KEY FOR THE SUCCESS OF RT INITIATIVES. THIS 

OFTEN INVOLVES A COLLECTIVE ACTION AND A SELF-

DISCOVERY PROCESS. AS RT IS A PACKAGE OF 

SERVICES, COMPLEMENTATION AMONG DIFFERENT 

PROVIDERS IS NEEDED. HENCE, PUBLIC POLICIES 

MAY FACILITATE COORDINATION AND COOPERATION 

AMONG RT PROVIDERS. THE FACT THAT RT GROUPS 

ARE FORMED BY SMALL AND MICRO PRODUCERS 

LOCATED IN RURAL AND OFTEN POORLY CONNECTED 

AREAS IS THE MAIN OBSTACLE FOR INNOVATION. THE 

EFFECTS OF RT INITIATIVES ARE HARD TO MEASURE, 

BUT THEY ARE SEEMINGLY IMPORTANT AT THE 

LOCAL LEVEL.
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SUSTAINABILITY

THE PAPER DEALS WITH THE ISSUE OF 

RESPONSIBLE AND SUSTAINABLE TOURISM STARTING 

FROM A SERIES OF ITALIAN (AND ONLY PARTIALLY 

FRENCH) CASES OF ECOMUSEUMS OF PASTORALISM 

AND TRANSHUMANCE AS POTENTIAL DRIVERS FOR 

DEVELOPMENT AND TERRITORIAL REGENERATION, 

AS WELL AS FOR THE PROMOTION OF EXPERIENTIAL 

TOURISM WITH LOW ENVIRONMENTAL IMPACT, 

CAPABLE OF TRIGGERING PARTICIPATORY 

PROCESSES OF INCLUSION AND SOCIAL INNOVATION. 

THROUGH THE ANALYSIS OF TWO ITALIAN REGIONS 

(PIEDMONT AND MOLISE) AND THREE CASES 

(ECOMUSEUM OF PASTORALISM IN 

PONTEBERNARDO, CUNEO; ECOMUSEUM ITINERARI 

FRENTANI, LARINO; AND THE ONGOING PROGRAM OF 

THE INSTITUTIONAL CONTRACT OF DEVELOPMENT IN 

CAMPODIPIETRA, MOLISE) THE AUTHORS PROPOSE 

AN INTERPRETATIVE MODEL BASED ON THREE MAIN 

ISSUES: THE AWARENESS, AGENDA, AND ACTION OF 

A RESPONSUSTAINABLE TOURISM CONCEPT AND ON 

THE THREE DIFFERENT SUBJECTS OF LOCAL 

ACTORS, TOURISTS AND POLICY-MAKERS, OBTAINING 

AS THE MAIN RESULT THE PRE-EMINENCE OF 

INTANGIBLE ACTIONS FOR DEVELOPMENT OVER 

ENVIRONMENTAL RECOVERY AND CONSERVATION 

ACTIVITIES.
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DURING THE 1980S, THE DIFFUSION OF MOUNTAIN 

BIKING IN FRANCE UNDERWENT ITS FIRST PHASE IN 

MOUNTAIN TERRITORIES THAT DISCOVERED ITS 

SOCIOECONOMIC VALUE. OVER AND BEYOND THE 

STRUCTURAL AND ORGANISATIONAL ASPECTS, THE 

MOUNTAIN BIKE ALSO BECAME A FAVOURED MEDIUM 

FOR TECHNOLOGICAL AND SOCIAL INNOVATION. THE 

AIM HERE IS TO REFLECT UPON THE VARIOUS 

UNDERLYING STAKES OF INTRODUCING, INTO ALPINE 

TERRITORY, A NEW PHYSICAL ACTIVITY THAT 

REQUIRED A TWO-WHEELED VEHICLE AND HAD ITS 

ROOTS IN THE SPIRIT AND VALUES OF THE ALREADY 

EXISTING CALIFORNIAN PRACTICES. MORE THAN JUST 

AN ACTIVITY, MOUNTAIN BIKING WOULD BECOME A 

MARKET OVER THE COURSE OF THE DECADE. ITS 

ECONOMIC STAKES WOULD CONTRIBUTE TO ITS 

IMMINENT INSTITUTIONALISATION. FEATURING AMONG 

THE VECTORS OF ITS DEVELOPMENT, THE FIRST 

COMPETITIONS AND/OR EVENTS PLAYED AN 

ESSENTIAL ROLE IN ESTABLISHING A SPECIAL 

RELATIONSHIP BETWEEN SPORT AND TOURISM 

ECONOMY. AS A NEW LEASE OF LIFE FOR A NUMBER 

OF SKI RESORTS UNDERGOING CRISIS AT THE TIME, 

MOUNTAIN BIKING OFFERED THE VARIOUS ACTORS 

(RIDERS, CYCLE DEALERS, POLITICAL AND 

INSTITUTIONAL LEADERS) AN OPPORTUNITY TO 

VALORISE A TECHNICAL AND SOCIAL INNOVATION IN 

MOUNTAIN AREAS.
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THE CONTINUOUS SEARCH FOR RESPONSIBLE AND 

SUSTAINABLE PRACTICES IN THE TOURISM INDUSTRY 

PAVES THE WAY FOR ALTERNATIVE APPROACHES 

TO TOURISM DEVELOPMENT. OFTEN, LOCAL 

COMMUNITIES ARE AT THE FOREGROUND OF THESE 

INNOVATIVE TOURISM ENTREPRENEURSHIP AND 

DEVELOPMENT STRATEGIES. THE EMERGENCE OF 

SOCIAL ENTERPRISES OPERATING IN TOURISM 

REFOCUSES THE AGENDA OF ENGAGING AND 

DEVELOPING DISADVANTAGED AND 

UNDERDEVELOPED COMMUNITIES SUSTAINABLY 

THROUGH THE INDUSTRY. TOURISM SOCIAL 

ENTREPRENEURSHIP (TSE) IS SUGGESTED AS A 

MARKET-BASED STRATEGY TO ADDRESS SOCIAL 

PROBLEMS WHILST MAXIMISING THE BENEFITS AND 

MINIMISING THE NEGATIVE CONSEQUENCES THAT 

TOURISM MAY PROVIDE TO HOST COMMUNITIES. TO 

DATE, THERE IS LIMITED UNDERSTANDING OF HOW 

TSE CAN BE A CATALYST FOR SUSTAINABLE 

COMMUNITY DEVELOPMENT. THE PURPOSE OF THIS 

PAPER IS TO ADDRESS THIS GAP IN KNOWLEDGE BY 

CONCEPTUALISING TSE AS A MORE HOLISTIC 

STRATEGY FOR SUSTAINABLE COMMUNITY 

DEVELOPMENT. BY CRITICALLY ANALYSING THE 

LITERATURE, THIS PAPER SITUATES TSE WITHIN AND 

FOR COMMUNITY DEVELOPMENT. A CONCEPTUAL 

FRAMEWORK THAT INCORPORATES COMMUNITY 

DEVELOPMENT CONCEPTS, GENERIC SOCIAL 

ENTREPRENEURSHIP AND TSE PRINCIPLES, AND 

COMMUNITY CAPITALS PERSPECTIVES, IS 

PROPOSED. THIS CONCEPTUAL PAPER CONTRIBUTES 

TO THE EMERGING LITERATURE ON TSE AND MAY 

ASSIST THE ACTORS IN THE TSE SYSTEM AS THEY 
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JAPAN HAS EMPHASIZED IN THE STRATEGY OF 

SMART CITY WHICH WE BELIEVE AN INEVITABLE 

TREND FOR THE SOCIAL INNOVATION OF JAPANESE 

CITIES. THE CURRENT TREND OF SMART TOURISM IS 

BECOMING ONE OF THE IMPORTANT PART FOR THE 

URBAN RENOVATION DUE TO INTEGRATION OF ICT 

TECHNOLOGY IN TOURISM. HOWEVER, THERE ARE 

PLENTY OF REGIONS WHICH ARE FACING DIFFERENT 

KINDS OF SOCIAL PROBLEMS. FOR EXAMPLE, MOST 

OF THE CITIES IN HOKKAIDO ARE FACING 

POPULATION DECLINE, DECREASING BIRTHRATE AND 

RAPID AGING POPULATION. SIMILARLY, MOST OF THE 

YOUTH FROM RURAL CITIES MIGRATE TO BIGGER 

CITIES LEADING TO BURDEN FOR URBAN 

COMMUNITIES. IN THIS SOCIAL CONTEXT, THE SMART 

TOURISM IS AN IMPORTANT PART AND A PRACTICAL 

ATTEMPT OF THE SMART CITY STRATEGY. THIS NEW 

EMERGING TREND OF SMART TOURISM NICELY FITS 

WITH THE ECONOMIC GROWTH OF JAPAN AND COULD 

BECOME A TOOL FOR HOSPITALITY 

TRANSFORMATION INTO THE NEW HEIGHT. ON THE 

BASIS OF THESE DEVELOPMENTS, THIS RESEARCH 

ATTEMPT TO CONTRIBUTE TO ADDRESS THESE 

ISSUES, ENHANCED SMART TOURISM AND OFFERS 

SOLUTION METHODOLOGIES BY INTRODUCING IOT 

BASED APPLICATIONS. FURTHERMORE, THIS 

RESEARCH ATTEMPTS TO COMBINE STPF FOR THE 

DEVELOPMENT OF REGIONAL TOURISM THEREBY 

CONTRIBUTING TO REVITALIZE THE REGIONAL 

DEVELOPMENT. THIS STRATEGY ATTEMPTS TO 

COMBINE THE INTERNET OF THINGS (IOT) 

TECHNOLOGY WITH THE DEVELOPMENT OF THE 

SMART TOURISM INDUSTRY AND SMART TOURISM 
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SUSTAINED INTERNATIONAL DIPLOMATIC EFFORTS 

CULMINATED IN THE SIGNING OF THE PARIS CLIMATE 

AGREEMENT BY 196 COUNTRIES IN DECEMBER 2015. 

THIS PAPER PROVIDES AN OVERVIEW OF THE KEY 

PROVISIONS OF THE AGREEMENT THAT ARE MOST 

RELEVANT TO THE TOURISM SECTOR: MUCH 

STRENGTHENED AND WORLD-WIDE PARTICIPATION IN 

GREENHOUSE GAS EMISSION REDUCTION 

AMBITIONS, AN ENDURING FRAMEWORK FOR 

INCREASED AMBITIONS OVER TIME, IMPROVED 

TRANSPARENCY IN EMISSIONS REPORTING AND A 

GREATER EMPHASIS ON CLIMATE RISK 

MANAGEMENT THROUGH ADAPTATION. THE 

DECLARED CARBON EMISSION REDUCTION 

AMBITIONS OF THE TOURISM SECTOR AND 

INTERNATIONAL AVIATION ARE FOUND TO BE 

BROADLY COMPATIBLE WITH THOSE OF THE PARIS 

AGREEMENT, HOWEVER, CLAIMS OF REDUCED 

EMISSION INTENSITY IN THE TOURISM SECTOR SINCE 

2005 AND A ROADMAP BY WHICH EMISSION 

REDUCTION AMBITIONS FOR 2020 AND 2035 MIGHT 

REALISTICALLY BE ACHIEVED BOTH REMAIN 

EQUIVOCAL. THE NEED FOR INTERNATIONAL TOURISM 

LEADERSHIP TO IMPROVE SECTORAL SCALE 

EMISSION MONITORING CAPACITY TO MEET THE 

INCREASING REQUIREMENTS FOR TRANSPARENCY, 

CONVENE AN ASSESSMENT OF RISKS FROM 

CLIMATE CHANGE AND CLIMATE POLICY, FOSTER 

GREATER COLLABORATION ON DESTINATION CLIMATE 

RESILIENCE AND ACCELERATE TECHNOLOGICAL, 

POLICY AND SOCIAL INNOVATION TO PUT TOURISM 

FIRMLY ON A PATHWAY TO THE LOW-CARBON 

ECONOMY ARE ALL EMPHASIZED, AS IS THE NEED 
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URBAN PLAN.

BY INVESTIGATING THE OCCURRENCE OF PLACE 

INNOVATIVE SYNERGIES BETWEEN RETAIL AND 

TOURISM IN A SMALL-SIZED SWEDISH CITY, THIS 

ARTICLE ADVANCES KNOWLEDGE ON HOW CITY 

CENTER ATTRACTIVENESS CAN BE ENFORCED IN A 

RURAL CONTEXT WITH COMPETING ONLINE SHOPPING 

AND SUBURBAN/ OUT-OF-TOWN SHOPPING CENTERS. 

PREVIOUS STUDIES OF CITY CENTER 

ATTRACTIVENESS, PLACE INNOVATION, AND SOCIAL 

INNOVATION HELP DISTINGUISH INNOVATIVE 

INTERTWINEMENT OF CORRELATED TRENDS OF 

EXPERIENCING RETAIL AND RETAILING EXPERIENCES, 

AUGMENTING CUSTOMER EXPERIENCES THROUGH 

PLACE-BASED CHARACTERISTICS. INTERVIEWS, 

WORKSHOPS, AND PARTICIPATORY OBSERVATIONS 

WITH ENTREPRENEURS, BUSINESS PROMOTERS, 

AND MUNICIPALITY REPRESENTATIVES REVEAL 

THREE DIMENSIONS OF PLACE INNOVATIVE 

SYNERGIES IN CITY CENTER ATTRACTIVENESS: 1) 

INNOVATIVE VARIANCE IN CITY CENTER RETAIL AND 

TOURISM, 2) INNOVATIVE INTERWOVENNESS 

BETWEEN THE CITY CENTER IDENTITY AND ITS 

CONFIGURATION, CONTENT, AND COMMUNICATION, 

AND 3) INNOVATIVE INTERACTION BETWEEN 

RETAILERS AND TOURISM ENTREPRENEURS IN CITY 

CENTER EVENTS. A KEY QUESTION IS WHETHER 

SYNERGIES IN TEMPORAL EVENTS AND EVERYDAY 

COMMERCE ARE SUFFICIENTLY COMBINED, IN ORDER 

TO ENGENDER ENCOMPASSING RENEWAL.

LINDBERG, M 

(CORRESPONDING 

AUTHOR), LULEA 

UNIV TECHNOL, 

DEPT BUSINESS 

ADM TECHNOL \& 

SOCIAL SCI, S-

97187 LULEA, 

SWEDEN

ARTICLE
URBAN 

PLANNING
ENGLISH

COGITATIO 

PRESS

PLACE INNOVATIVE 

SYNERGIES FOR CITY 

CENTER 

ATTRACTIVENESS A 

MATTER OF 

EXPERIENCING 

RETAIL AND 

RETAILING 

EXPERIENCES

2019



 

RURAL AREA; 

SOCIAL 

INNOVATION; 

EMPLOYMENT 

EXPANSION

LIPTAK, K 

(CORRESPONDIN

G AUTHOR), UNIV 

MISKOLC, FAC 

ECON, MISKOLC, 

HUNGARY.; 

LIPTAK, KATALIN, 

UNIV MISKOLC, 

FAC ECON, 

MISKOLC, 

HUNGARY.

DETUROPE

THE AIM OF THIS STUDY TO ANALYZE THE 

DIFFERENCE BETWEEN THE CLASSIC SENSE OF 

MECHANICAL-TECHNICAL INNOVATION AND THE 

SOCIAL INNOVATION, AS WELL AS THE ANALYSIS OF 

THE IMPACT OF SOCIAL INNOVATIONS ON 

EMPLOYMENT-ENHANCING AND THE ROLE OF IT IN 

THE RURAL DEVELOPMENT. I HAVE ANALYSED THE 

LITERATURE OF THE RURAL DEVELOPMENT AND 

SOCIAL INNOVATION. THE DEFINITION OF SOCIAL 

INNOVATION IN THE LITERATURE IS NOT YET UNIFORM 

AT THE SAME TIME ALL, NOVEL AND INNOVATIVE 

IDEA TO OVERCOME EXISTING SOCIAL PROBLEMS 

CAN BE CONSIDERED AS SOCIAL INNOVATION. THE 

SUCCESSFUL EXAMPLES OF SOCIAL INNOVATIONS 

PLAY A KEY ROLE; THESE CAN BE OBSERVED IN THE 

LOCAL DEVELOPMENT OR IN THE RURAL 

DEVELOPMENT. THOSE DEVELOPMENT STRATEGIES 

BASED ON THE PARTICIPATION OF THE RURAL 

SOCIETY'S MEMBERS CAN BE SUCCESSFUL, WHICH 

EXPECT THEMSELVES AS AN INNOVATION, AND THEY 

SUPPOSE THE RENEWAL OF THE SOCIETY. I HAVE 

COLLECTED SUCH SOCIAL INNOVATIONS 

(HERNADSZENTANDRAS - INNOVATIVE PUBLIC 

EMPLOYMENT PROGRAM INVOLVING THE 

ROMANISES, BELECSKA - SOCIAL LAND PROGRAM, 

NEMESVAMOS - INNOVATIVE MANAGER APPROACH 

AND POROSZLO - INNOVATIVE TOURISM 

DEVELOPMENT) THAT HAVE BEEN DEVELOPED IN 

RECENT YEARS EITHER TO DEVELOP 

UNDERDEVELOPED AREAS OR TO CATCH-UP 

DEPRIVED MARGINALIZED SOCIAL GROUPS AND I 

HAVE ANALYSED THESE INNOVATIONS AND MADE 

SOME COMPARISONS. AS A RESULT, THE SOCIAL 
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SYST.

TOURISM IS ONE OF THE MOST DEVELOPING 

BRANCHES OF SERVICE SECTORS. THE PAPER 

DEALS WITH A KEY AREA OF A CENTRAL-EASTERN-

EUROPEAN COUNTRY (HUNGARY) FROM THE 

EUROPEAN PERSPECTIVE, I.E. TOURISM. TOURISM 

PROVIDES A REMARKABLE RATIO OF GDP, THUS ITS 

IMPORTANCE IS INEVITABLE. TOURISM DESTINATION 

MANAGEMENT (TDM IN FURTHER TEXT) 

ORGANISATIONS ARE LOCAL BUILDING STONES OF 

THIS IMPORTANT BRANCH. THESE ORGANISATIONS 

RECEIVED REMARKABLE DEVELOPMENT FUNDS IN 

THE PREVIOUS BUDGET PERIOD. THE AIM WAS TO 

TURN TOURISM INTO A COMPETITIVE AND INNOVATIVE 

BRANCH. QUADRUPLE HELIX MODEL - APPROACH TO 

INNOVATION SYSTEMS PROVIDES THE OPPORTUNITY 

TO INCLUDE THE FOURTH HELIX - THE MEDIA-BASED 

CIVIC SOCIETY - INTO THE INNOVATION 

PERFORMANCE, THUS ITS PERFORMANCE 

INFLUENCES THE EFFICACY OF THE GIVEN 

INNOVATION SYSTEM. THE PAPER ASSUMES THAT 

THESE TDM ORGANISATIONS, AS MEDIA-BASED CIVIL 

ORGANISATIONS, APPEAR AS ENTERPRISES THAT 

ARE RESPONSIBLE FOR TOURISTIC INNOVATION 

PERFORMANCE. THE RESEARCH OBJECTIVE IS TO 

PROVE, OR DENY THAT THESE INSTITUTIONS ARE 

IMPORTANT WORKSHOPS OF INNOVATION. A SURVEY 

RESEARCH WAS CONDUCTED. IN THE MEANTIME, 

FEEDBACK WAS COLLECTED ABOUT THE 

STRUCTURE, COMPREHENSIVENESS AND THE 

LOGICAL STRUCTURE OF THE QUESTIONNAIRE. 

COOPERATION CHARACTERISTICS, THE 

CORRELATIONS BETWEEN THE INNOVATION 

PERFORMANCES, THE FACTORS GENERATING 
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AGEING AND DEMENTIA ARE MAJOR SOCIETAL 

CHALLENGES AFFECTING MANY COUNTRIES, WITH 

AROUND 46.8 MILLION PEOPLE WORLDWIDE 

ESTIMATED TO BE LIVING WITH DEMENTIA. THESE 

ESTIMATES SUGGEST THAT THE WORLDWIDE 

POPULATION OF PEOPLE LIVING WITH DEMENTIA 

WILL DOUBLE EVERY 20 YEARS TO REACH 131.5 

MILLION BY 2050. RECOGNITION THAT DEMENTIA IS A 

SIGNIFICANT CHALLENGE FOR THE TRAVEL AND 

TOURISM SECTOR IS STARTING TO DEVELOP. THIS 

PAPER CONTRIBUTES TO THIS EMERGING AGENDA 

ON AGEING AND DEMENTIA FOCUSING ON THE 

ACCESSIBILITY NEEDS OF THIS GROUP THROUGH A 

TWO-STAGE RESEARCH STUDY THAT 

DEMONSTRATES THE PRACTICAL NEEDS AND 

LEADERSHIP CHALLENGES THIS POSES FOR THE 

TOURISM SECTOR. USING THE UK AS AN EXEMPLAR 

OF DEMENTIA-READINESS, THE STUDY EXAMINES 

DESTINATION MANAGEMENT ORGANISATION (DMO) 

WEBSITE PROVISION OF ADVICE FOR PEOPLE WITH 

DEMENTIA AND THEIR CARERS. IT THEN REPORTS 

THE FINDINGS OF A SURVEY DMO MANAGERS 

ATTITUDES TOWARDS CREATING DEMENTIA-FRIENDLY 

DESTINATIONS.
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MANY GOVERNMENTS HAVE PROMOTED THE 

DEVELOPMENT OF A CIVIL SOCIETY TO ENCOURAGE 

CITIZEN INVOLVEMENT IN ADDRESSING MANY OF THE 

GRAND SOCIAL CHALLENGES SUCH AS THE 

GROWING PREVALENCE OF DEMENTIA, AS AGEING 

BECOMES A MAJOR TREND IN DEVELOPED 

SOCIETIES. ONE OUTCOME HAS BEEN THE 

DEVELOPMENT OF DEMENTIA FRIENDLY 

COMMUNITIES, CREATED VIA DEMENTIA ACTION 

ALLIANCES (DAAS) IN ENGLAND, TO ENHANCE 

AWARENESS, CARE AND THE EXPERIENCE OF 

PEOPLE WITH DEMENTIA IN ACCESSING SERVICES 

AND FACILITIES. THESE INITIATIVES ARE BASED ON 

ENGAGING THE BUSINESS COMMUNITY AND YET NO 

RESEARCH STUDIES HAVE EXAMINED THIS THEME TO 

DATE. GIVEN THE GROWING SIGNIFICANCE OF 

LEISURE AND TOURISM ACTIVITIES THAT PEOPLE 

WITH DEMENTIA AND FAMILY MEMBERS ENGAGE IN, 

THIS STUDY EXAMINES THE EXPERIENCE OF 

BUSINESS ENGAGEMENT WITH DAAS IN THE VISITOR 

ECONOMY IN ENGLAND. THE NOTION OF SHARED 

VALUE ARTICULATED BY PORTER AND KRAMER (2011) 

IS USED AS A BASIS FOR UNDERSTANDING THE TYPE 

OF BUSINESS ENGAGEMENT.
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PURPOSE THIS STUDY AIMS TO REFLECT ON THE 

INTERACTIONS THAT RESULT FROM THE USE OF THE 

SEACOAST IN A SMALL TOURISTIC TOWN IN 

ARGENTINA. AGENTS IN CONFLICT ARE BOTH BEACH 

USERS: ON THE ONE HAND, TOURISTS THAT ENJOY 

SUNBATHING AND, ON THE OTHER HAND, THE 

ARTISANAL FISHERMEN WHO USE THE SEACOAST AS 

A SPACE FOR THE CIRCULATION OF TRACTORS AND 

BOATS AND COMMERCIALIZATION OF THEIR 

PRODUCTION IN INFORMAL CONDITIONS. THE CASE 

AIMED TO PROVIDE EVIDENCE ON SOCIAL 

INNOVATION AS A MOBILIZER OF THE CREATIVITY OF 

CITIZENS, THE ORGANIZATIONS OF THE THIRD 

SECTOR AND PUBLIC AND PRIVATE ACTORS FOR THE 

DEVELOPMENT OF NEW SOLUTIONS AND BETTER 

USE OF COMMON RESOURCES. 

DESIGN/METHODOLOGY/APPROACH THIS PAPER 

FOLLOWED THE METHODOLOGY OF THE CENTRE FOR 

RESEARCH ON SOCIAL INNOVATIONS (AS PER ITS 

INITIALS IN FRENCH) AS PROPOSED BY TARDIF AND 

HARRISSON (2005). THE FIELDWORK WAS CARRIED 

OUT WITH INTERVIEWS TO THE STAKEHOLDERS, 

VISITS OF RECOGNITION AND DIRECT PARTICIPATION 

IN THE TERRITORY. FINDINGS THE PAPER PROVIDES 

EMPIRICAL INSIGHTS ABOUT HOW AN OVERARCHING 

PROJECT ARISES FROM AGREEMENTS BETWEEN 

STAKEHOLDERS AND A PUBLIC POLICY THAT 

PROMOTES IT. GOVERNANCE MECHANISMS TO 

PROMOTE SUSTAINABLE FISHERIES, TO CREATE 

COOPERATIVE MANAGEMENT METHODS AND TO 

SUPPORT ALTERNATIVE LIVELIHOOD PROGRAMMES 

ARE ESSENTIAL FOR PREVENTING CONFLICTS AND 

MITIGATING THEIR IMPACTS ON FISHING 
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BASED ON THE RESEARCH ACTIVITY WITHIN THE ISLE 

INTERNATIONAL SUSTAINABILITY NETWORK, THIS 

PAPER REPRESENTS A STEP FORWARD AIMING TO 

FIND SOME CONTACTS POINTS IN THE EXPERIENCES 

SOME INTERNATIONAL CASES (USA, BRAZIL, ITALY 

AND FRANCE) HAVE GROWN IN THE DEVELOPMENT 

OF AGRITOURISM IN MOUNTAIN CONTEXTS. DESPITE 

THE SINGULAR DIFFERENCES AND THE NATIONAL 

SPECIFICITIES, AGRITOURISM IS GENERALLY 

CONSIDERED A PARTICULAR FORM OF SOCIAL 

INNOVATION IN AGRICULTURE AND RURAL 

DEVELOPMENT OF MOUNTAINOUS AREAS, AIMING AT 

RECOMPOSING THE NATURAL AND THE HUMAN 

DIMENSIONS WITHIN THE FRAMEWORK OF A NEW 

SUSTAINABLE WAY OF DOING AGRICULTURE. AT THE 

BASIS OF THE RESEARCH IS THE HYPOTHESIS THAT 

AGRITOURISM OPERATIONS ARE SLOWLY AND 

GRADUALLY SHIFTING TOWARDS A NEW 

PERSPECTIVE/MODEL. SOME YEARS AGO, 

AGRITOURISM WAS TRADITIONALLY VIEWED AS A 

WAY FOR FARMERS TO INTEGRATE OR DIVERSIFY 

THEIR INCOMES. NOWADAYS INSTEAD-AS THE 

DIVERSITY OF PRACTICE HAS GROWN AND NEW 

VALUES HAVE EMERGED-THE RANGE OF FARMERS' 

MOTIVATIONS HAS BECOME MUCH BROADER. SOME 

OF THESE MOTIVATIONS INCLUDE NOT ONLY 

ECONOMIC ISSUES BUT ALSO SOCIAL, 

ENVIRONMENTAL AND CULTURAL ONES, WHILE 

ADDRESSING A MORE COMPREHENSIVE IDEA OF 

COMMUNITY-BASED AND SUSTAINABLE 

DEVELOPMENT. CASE STUDIES FROM SOUTH 

CAROLINA (USA), FROM ITALIAN MOUNTAIN REGIONS, 

FROM SANTA CATARINA STATE IN BRAZIL AND FROM 
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THE TOURISM MANAGEMENT LITERATURE HAS 

RECENTLY SHOWN INCREASING INTEREST IN 

EXPLORING THE POTENTIAL OFFERED BY THE SMART 

TOURISM DESTINATION INITIATIVE, CONCEIVED AS 

THE INTEGRATED USE OF ICT SOLUTIONS FOR 

ACHIEVING GREATER EFFICIENCY AND 

SUSTAINABILITY, ENRICHING THE TOURIST 

EXPERIENCE AND BOOSTING DESTINATION 

COMPETITIVENESS. HOWEVER, INNOVATIVE 

TECHNOLOGIES RISK TO BE INEFFECTIVE WITHOUT 

ADEQUATE GOVERNANCE STRUCTURES THAT ARE 

REQUIRED TO ENSURE THE EFFECTIVE 

COORDINATION AND INTEGRATION OF TOURISM 

FIRMS, GOVERNMENT AND COMMUNITIES IN 

IMPLEMENTING A HOLISTIC SMART-ORIENTED 

DEVELOPMENT PLAN FOR DESTINATIONS. THIS 

PAPER AIMS TO INTEGRATE THE RECENT SMART 

APPROACH WITH THE DESTINATION GOVERNANCE 

THEORY TO DEVELOP A GOVERNANCE PROCESS 

FRAMEWORK FOR SMART TOURISM DESTINATIONS. 

THE FRAMEWORK EXPLAINS HOW THE SMART 

APPROACH CAN INFORM THE PLANNING AND 

IMPLEMENTATION OF SMART DEVELOPMENT GOALS, 

AND SPECIFICALLY HOW SMARTNESS PRINCIPLES, 

TOOLS AND METHODS CAN BE APPLIED TO INCREASE 

THE SUSTAINABLE COMPETITIVENESS OF 

DESTINATIONS BEYOND THE MERE TECHNOLOGY 

DIMENSION, MAKING EXPLICIT THE ROLE OF 

COLLABORATIVE STRUCTURES, USER-DRIVEN 

SERVICES, SOCIAL INNOVATION AND LOCAL 

COMMUNITY INVOLVEMENT. AT THE THEORETICAL 

LEVEL, THE PAPER OFFERS AN INTEGRATIVE 

PERSPECTIVE FOR DESIGNING AND IMPLEMENTING 
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DESPITE ITS THEORIZATION IN THE POLITICAL AND 

POLICY SCIENCES IN THE EARLY 1990S, THE 

CONCEPT OF METAGOVERNANCE HAS GAINED 

RELATIVELY LITTLE RECOGNITION IN TOURISM 

STUDIES. NEVERTHELESS, ITS SIGNIFICANCE IN THE 

POLITICAL SCIENCES AND POLICY LITERATURE, 

ESPECIALLY AS A RESULT OF THE PERCEIVED 

FAILURE OF GOVERNANCE SYSTEMS FOLLOWING 

THE RECENT GLOBAL FINANCIAL CRISIS, HAS ONLY 

SERVED TO REINFORCE ITS RELEVANCE. 

METAGOVERNANCE ADDRESSES SOME OF THE 

PERCEIVED FAILURES OF TRADITIONAL 

GOVERNANCE APPROACHES AND ASSOCIATED 

INTERVENTIONS, AND HAS ENABLED THE 

UNDERSTANDING OF CENTRAL-STATE LED REGIMES 

OF SHADOWED HIERARCHICAL AUTHORITIES AND 

LOCAL-LEVEL MICRO-PRACTICES OF SOCIAL 

INNOVATION AND SELF-GOVERNMENT. IN CONTRAST, 

TOURISM STUDIES HAVE TENDED TO RESTRICT 

STUDY OF THE POLITICAL DIMENSION OF TOURISM 

GOVERNANCE AND THE ROLE OF THE STATE UNDER 

THE TRADITIONAL PARALLELISM BETWEEN 

GOVERNMENT AND GOVERNANCE. EXAMINATION OF 

HOW GOVERNANCE IS ITSELF GOVERNED ENABLES 

A BETTER UNDERSTANDING OF THE PRACTICES OF 

PLANNING AND POLICY MAKING AFFECTING TOURISM 

AND DESTINATIONS. IN PARTICULAR, THE 

APPLICATIONS OF CONCEPTS OF GOVERNANCE ARE 

INEXTRICABLY LINKED TO A GIVEN SET OF VALUE 

ASSUMPTIONS WHICH PREDETERMINE THE RANGE 

OF ITS APPLICATION. A SHORT EXAMPLE OF THE 

APPLICATION OF THE METAGOVERNANCE PARADIGM 

IS PROVIDED FROM THE NEW ZEALAND CONTEXT. IT 
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SUSTAINABLE TOURISM SYSTEMS HAVE SEVERAL 

VARIABLES WITH SIGNIFICANT IMPLICATIONS, 

POVERTY BEING ONE OF THE MORE OBSCURE OF 

THEM, WHICH IN CONJUNCTION WITH HUNGER, 

INEVITABLY LEADS IN THE END TO SOCIAL CHAOS. 

THE GENERAL GOAL OF THIS PROJECT IS TO STUDY 

THE STATE OF THE ART IN SOCIAL INNOVATION 

FOCUSING ON THE ELABORATION OF VALID IDEAS 

FOR IT, BASED ON DEVELOPMENTS FOR REDUCING 

POVERTY IN ECOTOURIST COMMUNITIES. ITS 

SPECIFIC OBJECTIVES ARE (1) TO STUDY THE 

MANAGEMENT OF THE ECOTOURISM BUSINESS AS A 

SUCCESSFUL TOOL IN SOCIAL INNOVATION (2) TO 

INDICATE THE SOCIAL TECHNOLOGIES FOR FORMING 

ECO VILLAGES AND SOCIAL INNOVATION IN 

ECOTOURIST COMMUNITIES, AND (3) TO INTERPRET 

THE SOCIAL TECHNOLOGIES ASSOCIATED WITH 

DOMESTIC ORCHARDS AND GARDENS AS A NEW 

ARENA OF SOCIO- SPATIAL PERFORMANCE. IT IS 

BASED ON THE THEORY OF PLANNED BEHAVIOR, 

DERIVED FROM THE THEORY OF RATIONAL BEHAVIOR 

CONSISTENT WITH INFORMATION HANDLING THAT 

ENCOURAGES COLLECTIVE ACTION, MODELS 

INHERENT IN AZJEN AND FISHBEIN'S LIST OF 

MULTIPLE ATTRIBUTES. THIS TASK CALLED FOR 

QUALITATIVE RESEARCH OF A CONSTRUCTIVIST 

NATURE, AS A SIMULATED STUDY OF CASE METHODS 

USED AS PREPARATION TOOLS. THE STUDIED 

POPULATION WAS LOCATED ON THE NORTH COAST 

OF BAHIA STATE (BRAZIL), IN A POPULATION OF 

MAINLY UNASSISTED LOCALS AND VISITORS, WHOSE 

MAIN OBJECT IS TO ENJOY THE SCENERY. THE 

RESULTS OF THIS STUDY OF THE PRESENT STATE OF 
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MANY COUNTRIES AND REGIONS HAVE 

APPROPRIATE AND NECESSARY CONDITIONS FOR 

THE DEVELOPMENT OF TOURISM. FOR 

INFREQUENTLY VISITED PLACES, IT IS ESSENTIAL TO 

SEEK FOR NEW OPPORTUNITIES IN SOCIAL 

INNOVATION. THE FOCUS OF OUR RESEARCH IS AN 

EVALUATION METHODOLOGY FOR DETERMINING THE 

SOCIAL CHARACTERISTICS OF URBAN ENVIRONMENT 

TO REVEAL APPROPRIATE PLACES WITH A GREAT 

POTENTIAL FOR TOURIST SATISFACTION AND TO 

IDENTIFY THE IMPORTANT AREAS THAT SHOULD BE 

INCLUDED IN AN URBAN TOURIST OFFER. A METHOD 

WAS DESIGNED FOR USE IT IN THE COMPARATIVE 

ANALYSIS OF CONCRETE LOCATIONS. AN 

INSTRUMENT (QUESTIONNAIRE) WAS DEVELOPED TO 

SUPPORT THE EVALUATION METHODOLOGY. THE 

APPLICABILITY OF THE METHODOLOGY WAS 

DEMONSTRATED IN SEVERAL TOURIST ATTRACTIONS, 

ONCE DURING THE DAYTIME AND ONCE DURING THE 

NIGHT. A RESPONSE FROM 200 PERSONS (LONG-

TERM TOURISTS) WAS ANALYZED. OBTAINED 

RESEARCH RESULTS PROVIDE USEFUL INFORMATION 

OF THE CURRENT SPATIAL SITUATION NEEDED FOR A 

SUCCESSFUL DEVELOPMENT STRATEGY IN TOURISM. 

PRESENTED METHODOLOGY IS ONLY ONE SEGMENT 

OF THE ENTIRE TECHNOLOGICAL MANAGEMENT 

USED IN TOURISM. IN OUR CASE THE TECHNOLOGY 

MANAGEMENT IS SELECTION PROCESS OF SUITABLE 

LOCATIONS INVOLVED IN SIGHTSEEING TOURS.
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THE COMMUNICATION DESIGN PROJECT CONSUMIR 

LOCAL EXPLORES THE ARTICULATION BETWEEN 

SILVES MUNICIPAL MARKET AND LOCAL COMMUNITY, 

SEEKING TO VALUE LOCALLY PRODUCED AGRO-

FOOD PRODUCTS. COMMUNICATION DESIGN 

PRINCIPLES APPLY TO CULTURE AND SOCIETY, 

USING COOPERATIVE DESIGN STRATEGIES AND 

SOCIAL INNOVATION. IN THE SCOPE OF 

COOPERATIVE DESIGN, IT USES IDEO'S HCD TOOLKIT 

TO LISTEN TO THE PROBLEMS OF THE COMMUNITY 

THROUGH INTERVIEWS, AIMING AT THE SUBSEQUENT 

DESIGN OF A SOLUTION THAT RESPONDS TO THE 

PROBLEM, DIGNIFYING SPACE AND PEOPLE. THE 

VALUATION OF THE CULTURAL HERITAGE OF THE 

MUNICIPAL MARKETS AND OF LOCAL PRODUCTION 

AND CONSUMPTION ALLOW THE TOURIST TO GET 

INVOLVED IN THE LOCAL EXPERIENCE AND TO 

DEVELOP AN ACTIVE CONTACT WITH THE LOCAL 

GASTRONOMY AND PRACTICES. THIS OFFER FITS 

INTO THE SUSTAINABLE TOURISM MODEL BECAUSE IT 

VALUES THE CULTURAL IDENTITY OF THE COMMUNITY 

AND THE ECOSYSTEM IN WHICH IT IS INTEGRATED.
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TOURISM

THE DEFINITION OF ``ENTREPRENEURSHIP'' BRIEFLY 

STANDS FOR SETTING UP A NEW BUSINESS BY 

TAKING FINANCIAL AND OTHER RISKS TO GAIN 

PROFITS. PHENOMENON OF ``SOCIAL 

ENTREPRENEURSHIP'' HAS EMERGED AS A FOLLOW 

UP CONCEPT OF ENTREPRENEURSHIP, AS A CRITICAL 

ISSUE IN THE CONTEXT OF BOTH IMPROVEMENT AND 

WELLBEING OF SOCIETIES. SOCIAL 

ENTREPRENEURSHIP FOCUSES ON SOCIAL 

PROBLEMS RATHER THAN PROFIT MAXIMIZATION AND 

IS ESPECIALLY IMPORTANT FOR GASTRONOMY 

TOURISM DUE TO THE SOCIAL LOCAL BENEFITS AS 

CULTURAL INTEGRATION AND EMPLOYMENT IT 

BRINGS. IN ORDER TO UNDERSTAND THE PROMISING 

RESEARCH AREAS AND EXPLORE THE RESEARCH 

GAP IN THE GASTRONOMICAL SOCIAL 

ENTREPRENEURSHIP APPLICATIONS, BIBLIOMETRIC 

ANALYSIS IS CHOSEN SINCE STUDIES ARE LIMITED IN 

THE GASTRONOMY TOURISM AS WELL AS SOCIAL 

ENTREPRENEURSHIP. THE RESEARCH IN SUBJECT 

AREA CONSISTED ON KEYWORDS THAT ARE USED 

AS SEARCH ITEMS FOR ARTICLES TITLE SECTION TO 

SELECT ARTICLES THAT ARE MORE ACCURATE FOR 

THE AIM OF THE RESEARCH. THE ANALYSIS SHOWS 

THAT THERE ARE 20 ARTICLES WITH THE 

COMBINATION OF RELATED KEY WORD VARIATIONS. 

WHEN THE METHODOLOGIES OF THE RELATED 

ARTICLES IS ANALYZED, IT IS UNDERSTOOD THAT 

QUALITATIVE RESEARCH WITH MULTIPLE AND 

COMPARATIVE CASE STUDY IS CHOSEN FOR ALMOST 

ALL THE RELATED ARTICLES. THE REASON MIGHT BE 

DUE TO THE CHARACTERISTICS OF THE RESEARCH 

TOPIC AND NOVELTY, THUS, RARITY OF TRUE TO LIFE 
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ARCHEOMATICA

CATANIA LIVING LAB IS LOCATED IN THE HEART OF 

THE HISTORICAL CENTER OF THE CITY. IT IS A 

DYNAMIC, MULTIDISCIPLINARY CONTEXT WHERE 

SCIENTIFIC AND TECHNOLOGICAL RESEARCH 

PRODUCE INNOVATION ALLOWING THE COMMUNITY 

TO HAVE ACCESS TO HISTORICALARCHAEOLOGICAL 

DATA. THE LIVING LAB GIVES EVERY CITIZEN THE 

OPPORTUNITY TO KNOW AND DISCOVER THE 

CULTURAL HERITAGE OF CATANIA, THROUGH 

MULTIMEDIA PRODUCTS AND SMART TOURISM 

SERVICES, SUCH AS 3D RECONSTRUCTIONS, 

IMMERSIVE GALLERIES, GEOGRAPHIC INFORMATION 

SYSTEMS AND OPEN SOURCE TECHNOLOGIES 

INTEGRATED TO NEW FORMS OF EMOTIONAL AND 

DIDACTIC NARRATIVE.
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DOTS

PURPOSE - THIS PAPER STARTS FROM THE SMART 

CITY CONCEPT AND ADDRESSES ITS RELEVANCE 

FOR THE TOURISM MANAGEMENT LITERATURE TO 

DEVELOP A PROCESS FRAMEWORK OF ``SMART 

TOURISM DESTINATION GOVERNANCE'' WHICH 

IDENTIFIES THE TEMPORAL STAGES AND THE 

CRUCIAL ACTIONS TO TAKE FOR DESIGNING AND 

IMPLEMENTING A GOVERNANCE MODEL ORIENTED AT 

THE SMART TRANSFORMATION OF DESTINATIONS. 

TOURISM MANAGEMENT LITERATURE HAS RECENTLY 

SHOWED INCREASING INTEREST IN EXPLORING THE 

POTENTIAL OFFERED BY THE SMART CITY CONCEPT, 

MAINLY CONCEIVED AS THE INTEGRATED USE OF ICT 

SOLUTIONS, FOR ACHIEVING HIGHER 

COMPETITIVENESS. HOWEVER, THE PURE ADOPTION 

OF INNOVATIVE TECHNOLOGIES IS LIKELY TO BE 

INEFFECTIVE WITHOUT ADEQUATE GOVERNANCE 

STRUCTURES AND PROCESSES THAT ARE REQUIRED 

FOR ENSURING THE COMMITMENT AND EFFECTIVE 

COORDINATION AND INTEGRATION OF FIRMS, 

GOVERNMENT AND COMMUNITIES TOWARDS A 

HOLISTIC SMART-ORIENTED DEVELOPMENT PLAN 

FOR THE TOURISM DESTINATION. THIS PAPER AIMS 

AT BRIDGING THE SMART CITY PARADIGM WITH THE 

DESTINATION GOVERNANCE LITERATURE: THE 

ELABORATION OF A SMART TOURISM DESTINATION 

GOVERNANCE PROCESS FRAMEWORK PROVIDES A 

VALUABLE CONTRIBUTION FOR UNDERSTANDING 

HOW TO EFFECTIVELY APPLY SMARTNESS 

PRINCIPLES FOR INCREASING THE SUSTAINABLE 

COMPETITIVENESS OF THE DESTINATION BEYOND 

THE MERE TECHNOLOGY DIMENSION, MAKING 

EXPLICIT THE ROLE OF COLLABORATIVE 
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EUR. PLAN. STUD.

SOCIAL INNOVATIONS ARE RECOGNIZED AS A PILLAR 

OF SUSTAINABLE RURAL DEVELOPMENT 

PROCESSES AND ARE STRONGLY CONDITIONED BY 

TERRITORIAL CAPABILITIES. THE OBJECTIVE OF THIS 

STUDY IS TO ANALYZE THE SOCIAL INNOVATIONS 

THAT HAVE ARISEN IN THE COASTAL COMMUNITY OF 

LIRA (GALICIA, SPAIN) SINCE THE EARLY 2000S TO 

PROVIDE A BETTER UNDERSTANDING OF THE ROLE 

OF EUROPEAN FISHERIES POLICY ON REGIONAL AND 

LOCAL DEVELOPMENT. THIS STUDY SHOWS THAT 

THE SOCIAL INNOVATIONS RELATED TO SHARED 

FISHERY RESOURCES MANAGEMENT IN PROTECTED 

AREAS, NEW TOURISM PRODUCTS LINKED TO 

MARITIME HERITAGE, OR EMPOWERMENT OF 

WOMEN'S WORK IN SHELLFISH FARMING, WERE 

STRONGLY CONDITIONED BY THE VOLUME OF PUBLIC 

FUNDS INVESTED IN THE COMMUNITY. THEY HAVE 

PROVIDED PROGRESS THAT NEEDS TO BE 

CONSOLIDATED THROUGH REINFORCING THE 

CAPABILITIES OF FISHERIES LOCAL ACTION GROUP 

(FLAG) STRUCTURES, WHICH HAVE BECOME 

EXAMPLES OF SOCIAL INNOVATION THAT 

STRENGTHEN THE RRI PARADIGM. NEVERTHELESS, 

THE FLAGS MUST OVERCOME LIMITING FACTORS, 

SUCH AS THE RESISTANCE TO CHANGE FROM THE 

LOCAL COMMUNITY, THE DIFFICULTY IN INTEGRATING 

THE WEAKEST ACTORS OR REGIONAL AND LOCAL 

GOVERNMENTS' ATTEMPTS TO CONTROL THE 

DECISION-MAKING BODIES OF THE FLAG.
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THIS WORK DISCUSSES THE ICT SOLUTIONS 

DESIGNED AND DEVELOPED WITHIN THE 

OR.C.HE.S.T.R.A. PROJECT. THE MISSION OF SUCH 

AN INDUSTRIAL AND EXPERIMENTAL PROJECT 

(ORGANIZATION OF CULTURAL HERITAGE AND SMART 

TOURISM AND REAL-TIME ACCESSIBILITY) CONSISTS 

IN DEVELOPING SOME TECHNOLOGICAL SOLUTIONS 

FOR TOURISTS AND INHABITANTS AIMED AT 

APPRAISING THE CULTURAL HERITAGE OF THE 

HISTORIC CENTER OF NAPLES. THE PROJECT IS 

BASED ON A SOCIAL INNOVATION APPROACH WHERE 

SERVICES ARE CREATED ENGAGING ALL THE 

POSSIBLE ACTORS IN AN ECOSYSTEM ORIENTED TO 

SMART CULTURE AND TOURISM (COMPANIES, 

RESEARCH GROUPS AND FINAL USERS). THUS, IN 

THIS WORK SOME INNOVATIVE SOLUTIONS IN THE 

CULTURAL HERITAGE DOMAIN ARE PROMOTED AND 

DESCRIBED IN ORDER TO IMPROVE AT THE SAME 

TIME BOTH THE CULTURAL KNOWLEDGE TO OFFER 

TO DIFFERENT KINDS OF USERS (FOR INSTANCE 

TOURISTS, CITIZENS AND RESEARCHERS) AND ITS 

LEARNING AND ITS PRESERVATION AND PROTECTION 

AS WELL. MORE IN DETAIL, WE DESCRIBE HOW OUR 

DEVELOPED SYSTEM IS ABLE TO ASSIST USERS 

BEFORE VISITING THE CITY, BY SUGGESTING THEM 

THE MOST INTERESTING PLACES TO SEE ACCORDING 

TO THEIR PREFERENCES, AND DURING THE VISIT AS 

WELL, IN ORDER TO MAKE THE TRIP MORE 

INTERACTIVE AND ENJOYABLE.
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PURPOSE - THE PURPOSE OF THIS STUDY IS TO 

PROPOSE A DEFINITION AND MODEL OF SOCIAL 

SUSTAINABILITY WITHIN THE AMBIT OF SYSTEMS 

THEORY AND TO TEST IT ON HOSPITALITY E-

DISTRIBUTORS. THE STUDY SUGGESTS THAT SOCIAL 

SUSTAINABILITY ARISES THROUGH THE 

CONGRUENCE AMONG THE INTERRELATED 

COMPONENTS OF SOCIAL INNOVATION, SOCIETAL 

DEMAND AND SOCIAL STAKEHOLDERS IN A 

TRANSFORMATION MODEL AND IT CAN BE ASSESSED 

TO WHETHER AND HOW THIS CONGRUENCE 

ADDRESSES TO THE EQUITY PRINCIPLES. 

DESIGN/METHODOLOGY/APPROACH - THE STUDY 

PROVIDES A CASE ANALYSIS ON TWO SELECTED 

HOSPITALITY E-DISTRIBUTORS - BOOKING.COM AND 

AIRBNB. THE DATA OBTAINED FROM A VIDEO-BASED 

CONTENT ON MANAGERIAL INTERVIEWS WERE 

TRIANGULATED WITH THE DATA OF CORPORATE 

DISCLOSURES AND EXPERT VIEWS DERIVED FROM A 

FOCUS GROUP STUDY. FINDINGS - THE STUDY 

REVEALS THAT BOTH COMPANIES AFFECT THE INTRA-

GENERATIONAL, PROCEDURAL AND GEOGRAPHICAL 

EQUITY PRINCIPLES ACROSS PHYSICAL AND VIRTUAL 

COMMUNITIES SO LONG AS THEY TAKE THE 

ADVANTAGE OF THEIR STRATEGIC POSITIONS. WHILE 

BOOKING.COM TRANSFORMS ITS OWN INDUSTRY, 

AIRBNB DISRUPTS THE ENTIRE SYSTEM BY BLURRING 

THE BOUNDARIES BETWEEN MARKET AND NON-

MARKET AS WELL AS TOURISTIC AND NON-TOURISTIC 

AREAS. PRACTICAL IMPLICATIONS - THE STUDY 

CONTRIBUTES TO THE PRACTITIONERS BY SHOWING 

HOW TO CONFIGURE AND ASSESS THE SOCIAL 

SUSTAINABILITY OF THEIR ORGANIZATIONS AT THE 
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AS CURRENT EVOLUTIONS MAKE THE SOCIAL 

ECONOMY INCREASINGLY VISIBLE AND IMPORTANT, 

THE PAPER EXAMINES THE ROLE OF NETWORKING IN 

SOCIAL ECONOMY INITIATIVES IN STRENGTHENING 

THEIR INNOVATIVENESS CAPACITIES, AND, THUS, 

INCREASING THEIR POTENTIAL FOR SOCIETAL 

TRANSFORMATION. OUR ANALYTICAL FRAMEWORK 

REFLECTS THE DIFFERENT CLUSTERS OF 

NETWORKING RELATIONS WITHIN AND OUTSIDE 

SOCIAL ECONOMY INITIATIVES, AS WELL AS THE 

ROLES OF COGNITIVE FRAMES, SKILLS AND 

CAPACITIES, GOVERNANCE, ACTIVITIES, AND 

FUNDING UNDER EACH OF THESE NETWORKING 

CLUSTERS. THIS ANALYSIS IS THEN APPLIED IN A 

PARTICULAR SOCIAL ECONOMY INITIATIVE, CRETAMO, 

A CONSUMERS' COOPERATIVE OPERATING A 

GROCERY STORE IN THESSALONIKI, GREECE. THE 

RESULTS INDICATE THAT CRETAMO HAS DEVELOPED 

IN THE CENTRAL NODE OF AN ECO-SYSTEM OF SAME-

MINDED SOCIAL ENTERPRISES IN THE AGRO-FOOD 

SECTOR, OFFERING AN ALTERNATIVE NICHE TO THE 

MAINSTREAM ECONOMIC MODEL. THIS HAS CHANGED 

RELATIONS BOTH WITHIN THE INITIATIVE AND IN ITS 

NETWORKS, WHILE, AT THE SAME TIME, ALLOWS 

FOR INCREASED INNOVATIVENESS CAPACITIES. 

CRETAMO HAS NOT YET THE POWER TO CHALLENGE 

THE EXISTING MAINSTREAM REGIME. YET, IT OFFERS 

A VALID ALTERNATIVE NICHE, WHICH, COMBINED 

WITH THE SOCIO-ECONOMIC CRISIS STILL 

EXPERIENCED IN GREECE AND EXPECTED TO 

INTENSIFY IN THE FUTURE, CREATES STRONG 

POTENTIAL FOR SOCIETAL TRANSFORMATION.
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THIS ARTICLE AIMS TO DISCUSS ASPECTS RELATED 

TO THE FORMATION OF SOCIAL ENTERPRISES AS 

COOPERATIVE SOCIETIES OF TOURIST SERVICES 

AND INTEGRATED BY INHABITANTS ORGANIZED ON 

THE COMMUNITY BASIS AND OF EJIDAL ASSEMBLY IN 

THE SOUTH OF MEXICO. IN THE SEARCH FOR 

ALTERNATIVES FOR ECONOMIC AND SOCIAL 

DEVELOPMENT IN MEXICO, THE CREATION AND 

DEVELOPMENT OF COMPANIES IS CONSIDERED A 

STRATEGIC TASK. HOWEVER, THE PROCESS FACES 

CONSTRAINTS THAT CALL INTO QUESTION SOME 

OPERATIONAL LOGICS. DATA COLLECTION AND 

PROCESSING WAS CARRIED OUT FROM THE 

PERSPECTIVE OF QUALITATIVE RESEARCH WITH 

RESOURCES FROM THE ETHNOGRAPHIC METHOD. 

THE UNITS OF ANALYSIS WERE FOUR GROUPS 

FORMED AS SOCIAL ENTERPRISES WHOSE 

MEMBERS THE EJIDAL ASSEMBLY ASSIGNS PER 

YEAR AND THAT ARE INTEGRATED INTO THE 

NORMATIVE STRUCTURE OF THE COMMUNITY UNDER 

THE NAME OF COOPERATIVE SOCIETIES IN THE 

MUNICIPALITIES OF TZIMOL, LA TRINITARIA AND LAS 

MARGARITAS, CHIAPAS. EVIDENCE WAS FOUND THAT 

THE MECHANISMS FOR IMPLEMENTING 

PARTICIPATORY PROJECTS BASED ON COMMUNITY-

BASED COOPERATIVE ENTERPRISES CONTRADICT 

RURAL DEVELOPMENT PRINCIPLES AND THAT 

EXTERNAL ACTORS ASSUME A LARGE NUMBER OF 

TASKS REQUIRED FOR PROJECTS TO BE 

CONSOLIDATED THROUGH AUTONOMY AND 

PERMANENCE IN TIME. THE BUSINESS MANAGEMENT 

PROCESS REQUIRES A PERSPECTIVE THAT 

CONSIDERS GRADUALITY AND 

ESCOBAR, JAZ 

(CORRESPONDING 

AUTHOR), 

COLEGIO 

POSTGRAD 

CAMPUS 

CAMPECHE, 

PROBLEMAS 

ECON AGROIND, 

CAMPECHE, 

MEXICO

ARTICLE
PERIPLO 

SUSTENTABLE
SPANISH

UNIV 

AUTONOMA 

ESTADO 

MEXICO, FAC 

TURISMO 

GASTRONOMI

A

SOCIAL INNOVATION 

RURAL TOURISM AND 

SOCIAL 

ENTERPRISES 

EVIDENCES FROM 

THE 

SOUTHSOUTHEAST 

MEXICO

2018

CULTURAL 

HERITAGE; 

DISASTER RISK 

MANAGEMENT; 

INTEGRATED 

TOURISM;; 

INTERPRETATION; 

RESILIENCE; 

STORYTELLING

KARZEN, M 

(CORRESPONDIN

G AUTHOR), 

SOCIAL INNOVAT 

LAB, LIJESCE 35, 

HR-10040 

ZAGREB, 

CROATIA.; 

KARZEN, MIRNA, 

SOCIAL INNOVAT 

LAB, LIJESCE 35, 

HR-10040 

ZAGREB, 

CROATIA.; 

DEMONJA, 

DAMIR, INST DEV 

\& INT RELAT, 

DEPT INT ECON 

\& POLIT RELAT, 

IRMO, LJUDEVITA 

F VUKOTINOV 2, 

HR-10000 

ZAGREB, 

CROATIA.

NOVA PRISUT.

A WELL-TOLD STORY HAS ALWAYS BEEN THE 

CORNERSTONE OF GOOD MARKETING AND 

BUSINESS, THAT IS, ``SALES'' AND PRODUCTS AND 

DESTINATIONS. FACED WITH INCREASING 

COMPETITIVENESS AND INCREASINGLY DEMANDING 

VISITORS SEEKING ACTIVE NATURE TOURISM AND 

INTEGRATED FACILITIES, TOURISM STAKEHOLDERS 

FACE THE CHALLENGES OF DESIGNING INNOVATIVE 

TOURISM CONTENT THAT WILL, ABOVE ALL, ``TELL 

THE STORY'' AND CREATE A FULL, MULTISENSORY 

EXPERIENCE. MAIN INGREDIENT OF THIS HOLISTIC 

APPROACH TO DESTINATION DEVELOPMENT 

REFLECTS PRIMARILY IN THE FACT THAT THE 

COMMUNITY IS INVOLVED INTO ALL FACETS OF 

DEVELOPMENT. THE LOCATION TURNS INTO A 

DESTINATION ONCE A LOCATION IS HARMONIZED 

WITH THE NEEDS OF THE TOURISTS. INVOLVING 

VISITORS IN THE LIFE OF THE DESTINATION 

DECREASES THE NEGATIVE IMPACT TOURISM MIGHT 

HAVE AND CREATES SUSTAINABILITY. HOW DOES 

THIS PROCESS WORK IN THE CASE OF NATURAL 

DISASTERS OR PANDEMIC CRISES? HOW CAN 

STORYTELLING BECOME AN IMPORTANT VEHICLE 

FOR CONNECTING PEOPLE AND CREATING A 

DISASTER RESILIENT CULTURAL HERITAGE? WHAT 

ARE THE TOOLS IN DISASTER RISK MANAGEMENT 

ESPECIALLY WHEN WE TALK ABOUT CULTURAL 

HERITAGE? THE UNDERLYING QUESTION IS ALSO: 

HOW DO/MAY SOCIAL INNOVATION/PARTICIPATORY 

GOVERNANCE CONTRIBUTE TO A MORE RESILIENT 

AND INCLUSIVE, CULTURAL HERITAGE AND HOW CAN 

SUCH APPROACHES BE IMPROVED AND APPLIED 

ACROSS EUROPE? THIS PAPER WILL EXPLAIN THE 
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WORLDW. HOSP. 

TOUR. THEMES

PURPOSE THE PURPOSE OF THIS PAPER IS TO 

BETTER UNDERSTAND HOW CARIBBEAN TOURISM 

MICRO, SMALL AND MEDIUM-SIZED ENTERPRISES 

(MSMES) PERCEIVE THEIR CORPORATE 

SUSTAINABILITY AND SOCIAL RESPONSIBILITY (CSSR) 

PRACTICES DURING DESIGN AND IMPLEMENTATION 

OF NEW INNOVATIONS. THIS KNOWLEDGE HELPS 

OUR UNDERSTANDING OF HOW THE UNIQUELY 

TOURIST-DEPENDENT REGION OF THE CARIBBEAN 

CAN, THROUGH THE SOCIAL INNOVATION PRACTICES 

OF MSMES, MAXIMIZE ITS CONTRIBUTION TO 

ATTAINMENT OF THE 2030 SUSTAINABLE 

DEVELOPMENT GOALS. 

DESIGN/METHODOLOGY/APPROACH THIS STUDY 

USES A RESPONSIBILITY-SUSTAINABILITY 

FRAMEWORK PREMISED ON SEVEN CORE SUBJECTS 

OF THE INTERNATIONAL GUIDANCE (ISO 26000) FOR 

SOCIAL RESPONSIBILITY AND GOALS FROM THE 2030 

AGENDA TO ANALYZE INTERVIEW DATA FROM TOUR 

OPERATORS IN FIVE CARIBBEAN COMMUNITY 

(CARICOM) TERRITORIES: ANTIGUA, BARBADOS, 

GRENADA, JAMAICA AND ST. LUCIA. FINDINGS THE 

RESULTS REVEAL THAT WHEN DESIGNING NEW 

PRODUCTS AND SERVICES, CARIBBEAN TOUR 

OPERATORS CONTRIBUTE TO SUSTAINABLE 

DEVELOPMENT THROUGH SOCIAL AND ECONOMIC 

CHANGE, RESPONSIBLE BUSINESS MODEL DESIGN, 

FAIR LABOR AND OPERATING PRACTICES, 

ENVIRONMENTAL SUSTAINABILITY AND HEALTH AND 

SAFETY EDUCATION. THESE BEHAVIORS DO VARY 

AND ARE NOT CONSISTENT ACROSS THE TOUR 

OPERATORS. RESEARCH LIMITATIONS/IMPLICATIONS 

SOCIAL AND BUSINESS PLANNERS AND 
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MULTI-CASE-STUDY RESEARCH CONDUCTED IN SOME 

RURAL VILLAGES OF ARGENTINA AND ITALY IS 

INTENDED TO PROPOSE A MODEL OF ANALYSIS AND 

MONITORING OF THE COLLABORATIVE PROCESSES 

WHICH STANDS BEHIND THE TOURIST ENHANCEMENT 

OF LOCAL ASSETS. BASED ON THE DEFINITION OF 

COLLECTIVE IMPACT, THREE MAIN ISSUES ARE 

ANALYZED: (1) THE SHORTAGE OF SOCIAL CAPITAL, 

TYPICAL OF SOME CONTEMPORARY RURAL AREAS 

AS A SOCIAL PROBLEM; (2) THE COMMITMENT OF 

ACTORS FROM DIFFERENT SECTORS TO THE 

COMMON AGENDA OF TOURIST DEVELOPMENT; (3) 

THE STRUCTURED FORM OF COORDINATION DRIVEN 

BY EXTRA-LOCAL ORGANIZATIONS AND PROGRAMS, 

AIMED AT FOSTERING SUSTAINABLE TOURISM IN 

RURAL VILLAGES. THESE ISSUES ARE DEVELOPED 

INTO KEY CONCEPTS USED FOR THE COMPARATIVE 

DESCRIPTION AND ANALYSIS OF THE CASES AND 

FOR THE DEFINITION OF A COMMON MODEL OF 

MEASUREMENT AND MONITORING OF THE ONGOING 

DEVELOPMENT PROCESSES. THE MAIN RESULTS 

ARE SYNTHESIZED INTO A BIDIMENSIONAL PLOT, 

WHERE THE X-AXIS REPRESENTS THE INTEGRATION 

DIMENSION AND THE Y-AXIS THE COORDINATION. 

EACH VILLAGE IS THEN REPRESENTED AS A POINT 

OF THE CARTESIAN PLAN. THE FINAL IDEA IS TO USE 

THE MODEL TO MONITOR THE PROCESSES WITHIN 

EACH DIFFERENT RURAL VILLAGE AND TO MEASURE 

THE CHANGES OVER TIME.
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PURPOSE THE PURPOSE OF THIS PAPER IS TO 

BETTER UNDERSTAND HOW CARIBBEAN TOURISM 

MICRO, SMALL AND MEDIUM-SIZED ENTERPRISES 

(MSMES) PERCEIVE THEIR CORPORATE 

SUSTAINABILITY AND SOCIAL RESPONSIBILITY (CSSR) 

PRACTICES DURING DESIGN AND IMPLEMENTATION 

OF NEW INNOVATIONS. THIS KNOWLEDGE HELPS 

OUR UNDERSTANDING OF HOW THE UNIQUELY 

TOURIST-DEPENDENT REGION OF THE CARIBBEAN 

CAN, THROUGH THE SOCIAL INNOVATION PRACTICES 

OF MSMES, MAXIMIZE ITS CONTRIBUTION TO 

ATTAINMENT OF THE 2030 SUSTAINABLE 

DEVELOPMENT GOALS. 

DESIGN/METHODOLOGY/APPROACH THIS STUDY 

USES A RESPONSIBILITY-SUSTAINABILITY 

FRAMEWORK PREMISED ON SEVEN CORE SUBJECTS 

OF THE INTERNATIONAL GUIDANCE (ISO 26000) FOR 

SOCIAL RESPONSIBILITY AND GOALS FROM THE 2030 

AGENDA TO ANALYZE INTERVIEW DATA FROM TOUR 

OPERATORS IN FIVE CARIBBEAN COMMUNITY 

(CARICOM) TERRITORIES: ANTIGUA, BARBADOS, 

GRENADA, JAMAICA AND ST. LUCIA. FINDINGS THE 

RESULTS REVEAL THAT WHEN DESIGNING NEW 

PRODUCTS AND SERVICES, CARIBBEAN TOUR 

OPERATORS CONTRIBUTE TO SUSTAINABLE 

DEVELOPMENT THROUGH SOCIAL AND ECONOMIC 

CHANGE, RESPONSIBLE BUSINESS MODEL DESIGN, 

FAIR LABOR AND OPERATING PRACTICES, 

ENVIRONMENTAL SUSTAINABILITY AND HEALTH AND 

SAFETY EDUCATION. THESE BEHAVIORS DO VARY 

AND ARE NOT CONSISTENT ACROSS THE TOUR 

OPERATORS. RESEARCH LIMITATIONS/IMPLICATIONS 

SOCIAL AND BUSINESS PLANNERS AND 
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MULTI-CASE-STUDY RESEARCH CONDUCTED IN SOME 

RURAL VILLAGES OF ARGENTINA AND ITALY IS 

INTENDED TO PROPOSE A MODEL OF ANALYSIS AND 

MONITORING OF THE COLLABORATIVE PROCESSES 

WHICH STANDS BEHIND THE TOURIST ENHANCEMENT 

OF LOCAL ASSETS. BASED ON THE DEFINITION OF 

COLLECTIVE IMPACT, THREE MAIN ISSUES ARE 

ANALYZED: (1) THE SHORTAGE OF SOCIAL CAPITAL, 

TYPICAL OF SOME CONTEMPORARY RURAL AREAS 

AS A SOCIAL PROBLEM; (2) THE COMMITMENT OF 

ACTORS FROM DIFFERENT SECTORS TO THE 

COMMON AGENDA OF TOURIST DEVELOPMENT; (3) 

THE STRUCTURED FORM OF COORDINATION DRIVEN 

BY EXTRA-LOCAL ORGANIZATIONS AND PROGRAMS, 

AIMED AT FOSTERING SUSTAINABLE TOURISM IN 

RURAL VILLAGES. THESE ISSUES ARE DEVELOPED 

INTO KEY CONCEPTS USED FOR THE COMPARATIVE 

DESCRIPTION AND ANALYSIS OF THE CASES AND 

FOR THE DEFINITION OF A COMMON MODEL OF 

MEASUREMENT AND MONITORING OF THE ONGOING 

DEVELOPMENT PROCESSES. THE MAIN RESULTS 

ARE SYNTHESIZED INTO A BIDIMENSIONAL PLOT, 

WHERE THE X-AXIS REPRESENTS THE INTEGRATION 

DIMENSION AND THE Y-AXIS THE COORDINATION. 

EACH VILLAGE IS THEN REPRESENTED AS A POINT 

OF THE CARTESIAN PLAN. THE FINAL IDEA IS TO USE 

THE MODEL TO MONITOR THE PROCESSES WITHIN 

EACH DIFFERENT RURAL VILLAGE AND TO MEASURE 

THE CHANGES OVER TIME.
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THE DYNAMICS OF LOCAL INNOVATION NETWORKING 

ARE UNDER-RESEARCHED IN THE GLOBAL SOUTH AT 

LARGE. WHILE THE CONCEPT OF A NATIONAL 

INNOVATION SYSTEM (NIS) HAS EXISTED IN THE 

SOUTH AFRICAN POLICY DOMAIN FOR TWO 

DECADES, THERE IS LITTLE, IF ANY, EMPIRICAL 

EVIDENCE OF INNOVATION NETWORKING AT THE 

LOCAL LEVEL. THIS PAPER INTERROGATES THE 

SPATIALITY OF NETWORK LINKAGES AND THE 

NETWORKING BEHAVIOUR OF INNOVATIVE 

ENTERPRISES IN RURAL, AS WELL AS URBAN 

SETTINGS IN SOUTH AFRICA. THIS RESEARCH, 

DRAWN FROM TWO UNRELATED STUDIES, 

DEMONSTRATES THAT INNOVATIVE ENTERPRISES 

RELY ON A BROAD NETWORK OF ACTORS. 

ALTHOUGH LOCAL NETWORK EMBEDDEDNESS HAS A 

PARTICULAR FUNCTION, EXTERNAL KNOWLEDGE IS 

SIGNIFICANT FOR NOVEL INNOVATION. A LACK OF 

LOCAL GOVERNMENTAL SUPPORT FOR INNOVATION 

IS ALSO OBSERVED. THE RESEARCH PROVIDES 

COMPELLING INSIGHTS FROM THE SOUTH. IT IS 

ARGUED THE NOTION OF MULTI-SCALAR INNOVATION 

NETWORKS IS VALID FOR SOUTH AFRICA. THIS IS AN 

ALTERNATIVE VIEW ON INNOVATION NETWORKING IN 

PERIPHERAL AREAS.

BOOYENS, I 

(CORRESPONDING 

AUTHOR), HUMAN 

SCI RES COUNCIL, 

ECON 

PERFORMANCE \& 

DEV, 116-118 

BUITENGRACHT 

ST, ZA-8001 CAPE 

TOWN, SOUTH 

AFRICA

ARTICLE

EUROPEAN 

JOURNAL OF 

DEVELOPMEN

T RESEARCH

ENGLISH

PALGRAVE 

MACMILLAN 

LTD

LOCAL INNOVATION 

NETWORKING 

DYNAMICS EVIDENCE 

FROM SOUTH AFRICA

2018

XU A;YIN L;YE 

W;WU J;SUN L

SOCIAL 

COGNITIVE 

THEORY; 

ECOTOURISM 

INDUSTRY; 

ORGANIZATIONAL 

CLIMATE;; TALENT 

CULTIVATION; 

KNOWLEDGE 

SHARING 

INTENTION; 

SOCIAL 

INNOVATION

TECHNOLOGY 

ACCEPTANCE 

MODEL; SHARED 

DECISION-

MAKING; 

PERSPECTIVES;; 

MOBILE; USAGE; 

PLATFORMS; TAM

YIN, LJ 

(CORRESPONDIN

G AUTHOR), 

MINJIANG UNIV, 

SCH ECON \& 

MANAGEMENT, 

FUZHOU 350121, 

FUJIAN, 

PEOPLES R 

CHINA.; XU, 

ANXIN; WU, 

JINGJING; SUN, 

LILI, FUJIAN AGR 

\& FORESTRY 

UNIV, COLL 

MANAGEMENT 

TOURISM, 

FUZHOU 350002, 

FUJIAN, 

PEOPLES R 

CHINA.; YIN, 

LIJUN, MINJIANG 

UNIV, SCH ECON 

\& 

MANAGEMENT, 

FUZHOU 350121, 

FUJIAN, 

PEOPLES R 

CHINA.; YE, 

WEIJIAO, 

CAPITAL UNIV 

ECON \& 

BUSINESS, COLL 

REV. CERCET. 

INTERV. SOC.

THE FIERCE CHANGE IN ECONOMIC ENVIRONMENT 

AND THE RAPID BOOM FLUCTUATION IN PAST YEARS 

HAVE SQUEEZED THE SURVIVAL SPACE FOR 

ECOTOURISM INDUSTRY AND RESULTED IN FIERCE 

COMPETITION IN ECOTOURISM INDUSTRY. THE 

PROMOTION OF ECOTOURISM ADDS NEW VITALITY 

AND NEW MEANINGS TO TRADITIONAL TOURISM AND 

ENHANCES THE CONSERVATION OF NATURAL 

RESOURCES AND THE EXTENSION OF LOCAL 

TRADITION. HOWEVER, THE SHORTAGE OF TALENTS 

RESULTS IN THE AWARENESS OF ECOTOURISM NOT 

BEING IMPLEMENTED. FOR THE DEVELOPMENT 

NEEDS, ECOTOURISM TALENT CULTIVATION HAS TO 

BE CONSTANTLY INNOVATED. AIMING AT EMPLOYEES 

OF ECOTOURISM INDUSTRY IN FUJIAN PROVINCE, AS 

THE RESEARCH OBJECTS, TOTAL 500 COPIES OF 

QUESTIONNAIRE ARE DISTRIBUTED AND 382 VALID 

COPIES ARE RETRIEVED, WITH THE RETRIEVAL RATE 

76\%. THE RESEARCH RESULTS SHOW SIGNIFICANT 

CORRELATIONS BETWEEN 1.TALENT CULTIVATION 

AND ORGANIZATIONAL CLIMATE, 2. ORGANIZATIONAL 

CLIMATE AND KNOWLEDGE SHARING INTENTION, AND 

3.TALENT CULTIVATION AND KNOWLEDGE SHARING 

INTENTION. ACCORDING TO THE RESULTS, 

SUGGESTIONS ARE EVENTUALLY PROPOSED IN THIS 

STUDY, EXPECTING TO HELP ECOTOURISM 

BUSINESSES APPLY TALENT CULTIVATION AND 

COOPERATE THE CULTURE OF KNOWLEDGE 

SHARING TO PRECEDE KNOWLEDGE MANAGEMENT 

OR GENERAL KNOWLEDGE SHARING.
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DEGRADED TERRACED LANDSCAPES ARE ONE OF 

THE MOST CHARACTERISTIC ``LANDSCAPES OF 

ABANDONMENT'' IN THE EUROPEAN MOUNTAINS. 

ESPECIALLY IN THE LAST FEW DECADES, 

INCREASINGLY TERRACES HAVE BEEN LOSING THEIR 

FUNCTIONALITY, UNDERMINING THE STABILITY OF 

SLOPES. PUBLIC INITIATIVES AND SCIENTIFIC 

SURVEYS FOCUSING ON SUCH LANDSCAPES HAVE 

RECENTLY INCREASED, BUT THE PROBLEMS OF 

MAINTAINING AND MANAGING ABANDONED AREAS 

ARE STILL ACUTE. A PROJECT PROMOTING ADOPTION 

OF ABANDONED TERRACES, WHICH BEGAN IN 2010 IN 

THE BRENTA VALLEY IN THE VENETO REGION, ITALY, 

IS A SMALL BUT INTERESTING ATTEMPT TO 

REVITALIZE A TRADITIONAL LANDSCAPE THROUGH 

NEW FORMS OF SOCIAL MANAGEMENT. THE 

SUCCESS OF THIS INITIATIVE PROVIDES AN 

OPPORTUNITY TO REFLECT ON NEW FORMS OF 

FAMILY FARMING IN PERIURBAN EUROPEAN 

MOUNTAIN CONTEXTS THAT RETAIN SOME 

CHARACTERISTICS OF ALPINE CULTURE-GENERATING 

NEW FORMS OF COMMUNITY AND SOLIDARITY, 

FARMING PRACTICES ORIENTED TOWARD 

MULTIFUNCTIONALITY, AND RELATIONS MARKED BY 

MULTISCALARITY. THESE PRACTICES INVOLVING NEW 

FAMILY FARMERS DIFFER FROM BOTH TRADITIONAL 

PRODUCTIVE FARMING AND MODERN MARKET-BASED 

ECONOMY. HOWEVER, IN ORDER TO IMPROVE AND 

EXPAND, SUCH NEW FAMILY FARMING WILL REQUIRE 

INNOVATIVE FORMS OF GOVERNANCE AND 

PARTNERSHIP BETWEEN CITY AND MOUNTAIN 

RESIDENTS, GOING BEYOND THE TOURISM- AND 

CONSERVATION-BASED MODELS OF THE 20TH 
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LOCAL DEVELOPMENT IS A SUBJECT THAT AROUSES 

SIGNIFICANT INTEREST IN THE INTERNATIONAL 

SCIENTIFIC COMMUNITY IN GENERAL, AND IN THE 

IBERO-AMERICAN ONE, IN PARTICULAR. THE 

PROCESS OF GLOBALIZATION HAS TRANSFORMED 

THE MANAGEMENT OF LOCAL DEVELOPMENT, 

ALTERING THE ROLE THAT IS PLAYED BY LOCAL AND 

REGIONAL ENTITIES, AND IT IS THE OBJECT OF AN 

IMPORTANT FOLLOW-UP AND ANALYSIS BY 

ACADEMIA. THIS RESEARCH USES A BIBLIOMETRIC 

METHODOLOGY AND A FRACTIONAL COUNTING 

METHOD, REVIEWING THE 738 ARTICLES FROM THE 

SCOPUS DATABASE IN ORDER TO UNDERSTAND THE 

STATE OF IBERO-AMERICAN RESEARCH ON LOCAL 

DEVELOPMENT, AND ANALYZE THE SCIENTIFIC 

LITERATURE ON THE TOPIC. THE RESULTS SHOW A 

SIGNIFICANT INCREASE IN THE NUMBER OF 

PUBLICATIONS IN THE 21ST CENTURY, WITH SPAIN 

AND BRAZIL LEADING THE WAY. IN ADDITION, THIS 

RESEARCH PROVIDES INTERESTING RESULTS 

REGARDING THE MOST INFLUENTIAL AUTHORS ON 

THIS TOPIC, THE MOST RELEVANT JOURNALS, AND 

THE MOST IMPORTANT INSTITUTIONS AND FUNDING 

ORGANIZATIONS. THERE ARE SEVERAL AREAS OF 

KNOWLEDGE INVOLVED SINCE LOCAL DEVELOPMENT 

IS A TRANSVERSAL FIELD, SUCH AS SOCIAL 

SCIENCE, ENVIRONMENT, BUSINESS, ECONOMICS, 

AND AGRICULTURE. A DEEP ANALYSIS OF AUTHORS' 

KEYWORDS IDENTIFIED NEW TRENDS, LINKING LOCAL 

DEVELOPMENT WITH TOURISM, EDUCATION, 

GEOTOURISM, CLIMATE CHANGE, LOCAL 

SUSTAINABLE DEVELOPMENT, SOCIAL INNOVATION, 

AND CREATIVITY, WHICH PROVIDES ACADEMIA WITH 
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REV. GEOGR. 

ALP.

ALPINE TERRITORIES LOCATED OUTSIDE MAJOR SKI 

AREAS HAVE OFTEN DEVELOPED IN CONTRASTING 

WAYS: ON THE ONE HAND, IMPROVEMENTS ARE 

MADE FOR ALPINE SKIING; ON THE OTHER HAND, 

THERE IS A NEED TO BUILD AN ALTERNATIVE MODEL 

THAT SUPPORTS OTHER PRACTICES AND OTHER 

SEASONS BESIDES WINTER. QUEYRAS HAS 

FOLLOWED THIS CYCLICAL PROCESS BY 

ALTERNATING BETWEEN GOOD PERIODS OF 

DEVELOPMENT DRIVEN BY INNOVATION AND 

PERIODS OF CRISIS. THIS PAPER TRACES THE 

GROWTH OF A HOST ASSOCIATION THAT HAS BEEN 

PROMOTING WAYFARING ACTIVITIES FOR THE PAST 

15 YEARS. THIS ASSOCIATION HAS BECOME AN 

IMPORTANT PLAYER IN PROMOTING THESE 

ACTIVITIES AND IS IDENTIFIED BY TOURISM 

STAKEHOLDERS AS A MAJOR TOOL TO LEVERAGE 

THE FUTURE OF QUEYRAS'S IDENTITY AS A TOURIST 

DESTINATION. THE ASSOCIATION'S DEVELOPMENTAL 

TRAJECTORY IS REGULARLY AFFECTED BY THE 

WITHDRAWAL OF NON-HUMAN ACTORS. WHILE THEY 

HAD PREVIOUSLY STRUCTURED AND BALANCED ITS 

SUPPORT NETWORK, THE LATTER HAS HAD TO BE 

(RE)CONFIGURED AROUND NEW ACTORS AND 

ACTANTS. OUR CONCLUSIONS SUGGEST THERE IS AN 

IMPROVISED EVOLUTION TOWARDS AGILITY AND 

FREEDOM OF ACTION AS THE INSTITUTIONAL ACTOR 

GRADUALLY RETREATS. RECENTLY, THIS EVOLUTION 

HAS BEEN ACCOMPANIED BY VARIOUS TRANSLATION 

PROCESSES AIMED AT RESTORING OVERALL 

COHERENCE THROUGH A SUPERIOR COMMON 

TERRITORIAL PRINCIPLE ASSOCIATED WITH CIVIC AND 

ECOLOGICAL CITIES.
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SUSTAINABILITY

THE LAST DECADE HAS SEEN A FLOURISHING OF 

SOCIAL AGRICULTURE COOPERATIVES AND THE 

EXPONENTIAL GROWTH OF THE CRAFT BEER SECTOR 

IN ITALY. SOCIAL MICROBREWERIES (SOCIAL 

COOPERATIVES THAT OPERATE IN THE CRAFT BEER 

SECTOR) HAVE STARTED EMERGING BUT HAVE NOT 

YET BEEN A FOCUS OF RESEARCH. THIS PAPER 

EXPLORES THE RELATIONSHIP BETWEEN SOCIAL 

AGRICULTURE AND MICROBREWERIES IN ITALY, 

BRIDGING THE GAP BETWEEN SOCIAL AGRICULTURAL 

COOPERATION AND CRAFT BEER PRODUCTION. IT 

DEPLOYS A QUALITATIVE MULTIPLE CASE STUDY 

METHODOLOGY, BASED ON THE IN-DEPTH ANALYSIS 

OF THREE CASE STUDIES: VECCHIA ORSA, ONE OF 

THE OLDEST SOCIAL MICROBREWERIES IN ITALY; 

PINTALPINA, WHICH OPERATES IN A UNIQUE ALPINE 

SETTING; ARTICIOC, ESTABLISHED BY A GROUP OF 

FRIENDS WITH A LOVE OF CRAFT BEER. THIS 

RESEARCH SUGGESTS THAT THE CRAFT BEER 

SECTOR PROVIDES IMPORTANT OPPORTUNITIES FOR 

SOCIAL INNOVATION IN SOCIAL COOPERATIVES, WITH 

A PARTICULAR FOCUS ON THE WORK INTEGRATION 

OF VULNERABLE PEOPLE. IN ADDITION, THIS PAPER 

HIGHLIGHTS DIFFERENT PATHWAYS FOR SCALING 

SOCIAL MICROBREWERIES, INCLUDING FOCUSING ON 

ORGANISATIONAL GROWTH (GROWING THE SIZE OF 

THE BUSINESS), SCALING OUT (IMPACTING GREATER 

NUMBERS) AND SCALING DEEP (IMPACTING 

CULTURAL ROOTS). DIFFERENT SCALING 

APPROACHES ARE UNITED BY A COMMON SCALING 

STRATEGY: NETWORK AND PARTNERSHIP BUILDING. 

THIS EMERGES AS AN ESSENTIAL ACTION TO 

INCREASE THE IMPACT OF SOCIAL 
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THE ADVERSE EFFECTS OF RAPID URBANIZATION 

ARE OF GLOBAL CONCERN. CAREFUL PLANNING FOR 

AND ACCOMMODATION OF ACCELERATING 

URBANIZATION AND CITIZENIZATION (I.E., MIGRANTS 

GAINING OFFICIAL URBAN RESIDENCY) MAY BE THE 

BEST APPROACH TO LIMIT SOME OF THE WORST 

IMPACTS. HOWEVER, WE FIND THAT ANOTHER 

TRAJECTORY MAY BE POSSIBLE: ONE LINKED TO THE 

RURAL DEVELOPMENT PLAN ADOPTED IN THE 

LATEST CHINESE NATIONAL DEVELOPMENT 

STRATEGY. THIS PLAN AIMS TO BUILD RURAL AREAS 

AS ATTRACTIVE AREAS FOR SETTLEMENT BY 2050 

RATHER THAN TO FURTHER URBANIZE WITH MORE 

PEOPLE IN CITIES. WE ASSESS THE POLITICAL 

MOTIVATIONS AND CHALLENGES BEHIND THIS 

CHOICE TO DEVELOP RURAL AREAS BASED ON A 

LITERATURE REVIEW AND EMPIRICAL CASE 

ANALYSIS. AFTER ASSESSING THE RURAL AND 

URBAN POLICY SUBSYSTEM, WE FIND FIVE SOCIO-

POLITICAL DRIVERS BEHIND CHINA'S RURAL 

DEVELOPMENT STRATEGY, NAMELY ENSURING FOOD 

SECURITY, PROMOTING CULTURE AND HERITAGE, 

ADDRESSING OVERCAPACITY, EMPHASIZING 

ENVIRONMENTAL PROTECTION AND ERADICATING 

POVERTY. TO DEVELOP RURAL AREAS, CHINA NEEDS 

TO EFFECTIVELY RESOLVE THREE DILEMMAS: (1) 

IMPLEMENTING DECENTRALIZED POLICIES UNDER 

CENTRAL SUPERVISION; (2) DEPLOYING LIMITED 

RESOURCES EFFICIENTLY TO ACHIEVE TARGETS; 

AND (3) ADDRESSING COMPETING NARRATIVES IN 

CURRENT POLICIES. INVOLVING MORE RURAL 

COMMUNITY VOICES, ADOPTING MULTIPLE FORMS OF 

LOCAL GOVERNANCE, AND IDENTIFYING AND 
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PROCEEDINGS OF 

NORDDESIGN 

2016, VOL 2

THE PAPER PRESENTS A STUDY BASED ON TWO 

VIEWS, I.E. INNOVATION IN TEAMS OF NON-

DESIGNERS AND LIVE CASE INTERACTIONS. THIS 

MEANS THAT A DIVERSE SET OF ROLES ARE 

INVOLVED IN THE INNOVATION ACTIVITIES THAT 

ORIGINATE FROM REAL REGIONAL SITUATIONS. THE 

APPLICATION AREA RELATES TO DESIGN AND 

DEVELOPMENT OF DESTINATIONS, E.G. REGIONS, 

TOURISM AND ATTRACTIVE PLACES. THIS STUDY 

FOCUSES ON TWO MAIN ISSUES, NAMELY (A) IS IT 

POSSIBLE TO MAKE NON-DESIGNERS MOMENTARILY 

BECOME DESIGN THINKERS, AND (B) IS IT POSSIBLE 

TO PRODUCE IDEAS AND `OUT-OF-THE-BOX' VIEWS IN 

GROUPS CONSISTING OF NON-DESIGNERS WITHIN A 

SHORT TIMEFRAME? THE PURPOSE OF THIS PAPER 

IS THUS TO ILLUSTRATE AND EXPLAIN THESE ISSUES 

IN ORDER TO CONTRIBUTE TO A LIVE CASE 

PLATFORM FOR COLLABORATIVE INNOVATION 

AMONG SOCIETY, TRADE AND INDUSTRY, AND 

UNIVERSITIES. THE EMPIRICAL DATA FROM FOUR 

WORKSHOPS, IN TOTAL ENGAGING 179 

PARTICIPANTS, SHOWS THAT THERE ARE SEVERAL 

CHALLENGES RELATED TO THE EFFORTS TO 

TRANSFER TECHNIQUES AND METHODS FOR DESIGN 

THINKING AND INNOVATION INTO THE HEADS AND 

HANDS OF NON-DESIGNERS. FOR EXAMPLE, TRADE 

AND BUSINESS CAN RARELY ALLOCATE REGULAR 

WORKING HOURS FOR PARTICIPATORY DESIGN 

THINKING, SO THEY ACT BASED ON TRADITIONAL 

PROFESSIONAL ROLES. ALSO, SESSIONS TURN INTO 

(UNPRODUCTIVE) DISCUSSIONS IF THE PARTICIPANTS 

ARE NOT FIRMLY FACILITATED AND ENCOURAGED. 
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J. RURAL STUD.

SOCIAL INNOVATIONS (SIS) ARE NEW IDEAS THAT 

CREATE COLLABORATION OR NEW SOCIAL 

RELATIONSHIPS AND THUS MEET LOCAL NEEDS. THE 

PURPOSE OF THE RESEARCH IS TO UNDERSTAND 

THE ROLE OF SIS AND COMMUNITY-BASED 

QUADRUPLE-HELIX ACTORS IN RURAL DEVELOPMENT. 

THE RESEARCH QUESTION IS HOW DO COMMUNITY-

BASED QUADRUPLE-HELIX ACTORS CONTRIBUTE TO 

THE FORMATION OF SI NETWORKS IN THE CONTEXT 

OF RURAL DEVELOPMENT? THE TRIPLE HELIX MODEL 

REPRESENTS INNOVATIONS AS EMERGING IN 

COOPERATION BETWEEN THREE HELICES 

(UNIVERSITY, INDUSTRY, AND GOVERNMENT). THE 

QUADRUPLE HELIX (QH) ADDS CIVIL SOCIETY AS A 

FOURTH HELIX. USING THE QH MODEL IN RURAL 

DEVELOPMENT REQUIRES A BROAD DEFINITION OF 

THE HELICES. IN ADDITION TO UNIVERSITIES, ALL 

TYPES OF EDUCATIONAL AND RESEARCH INSTITUTES 

ARE IMPORTANT. IN ADDITION, DIFFERENT TYPES OF 

PUBLIC ORGANISATIONS ARE IMPORTANT, NOT JUST 

THE GOVERNMENT. WE DEFINE THE FOURTH HELIX 

AS REPRESENTING CIVIL SOCIETY AS A COMMUNITY, 

NOT JUST INDIVIDUAL CITIZENS. OUR MAIN ARGUMENT 

IS THAT THE QH MODEL FOSTERS UNDERSTANDING 

OF THE VARIETY OF FORMAL AND INFORMAL WAYS 

IN WHICH SI ENABLES SOCIETAL DEVELOPMENT IN 

RURAL AREAS. WE EXAMINE THE RELEVANT 

RELATIONSHIPS WITH THE HELP OF THE STRANDS OF 

LITERATURE ON SI AND QH, AND ALSO A CASE STUDY 

ON PROJECTS CONDUCTED UNDER THE LEADER 

PROGRAMME (AKTION OSTERBOTTEN) IN FINLAND. 

THE CASE STUDY IS BASED ON A NARRATIVE 

APPROACH INSPIRED BY THE LEARNING HISTORY 

NORDBERG, K 

(CORRESPONDING 

AUTHOR), ABO 

AKAD UNIV, REG 

SCI, 

STRANDGATAN 2, 

VAASA 65100, 

FINLAND

ARTICLE

JOURNAL OF 

RURAL 

STUDIES

ENGLISH

PERGAMON-

ELSEVIER 

SCIENCE LTD

COMMUNITYDRIVEN 

SOCIAL INNOVATION 

AND QUADRUPLE 

HELIX COORDINATION 

IN RURAL 

DEVELOPMENT CASE 

STUDY ON LEADER 

GROUP AKTION 

OSTERBOTTEN

2020

CHAE U;LEE 

I;LEE J

4TH INDUSTRIAL 

REVOLUSION; 

IP(INTELLECTUAL 

PROPERTY); 

CONTENTS 

CLUSTER;; NEW 

BUSINESS; 

KNOWLEDGE 

CREATION

CHAE, U 

(CORRESPONDIN

G AUTHOR), AJOU 

UNIV, DEPT IND 

ENGN, SUWON, 

SOUTH KOREA.; 

CHAE, URI; LEE, 

INSOO; LEE, 

JOOYEOUN, 

AJOU UNIV, DEPT 

IND ENGN, 

SUWON, SOUTH 

KOREA.
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IN THE ERA OF THE 4TH INDUSTRIAL REVOLUTION, 

CONVERGENCE OF CONTENT IP HAS BECOME 

IMPORTANT, AND EFFECTIVE SUPPORT IS NEEDED TO 

ACTIVATE CONVERGENCE. IN ORDER TO PROPOSE A 

SOLUTION FOR THIS, AN ANALYSIS OF POLICIES AND 

TRENDS FOR THE ESTABLISHMENT OF AN IP 

CONVERGENCE CONTENT CLUSTER WAS 

CONDUCTED. THE PURPOSE OF THIS THESIS IS TO 

PROPOSE AN EFFICIENT AND COMPETITIVE PLAN 

BASED ON THIS BY ANALYZING KOREA AND OTHER 

COUNTRIES STATUS AND POLICY IMPLICATIONS. THE 

RESEARCH WAS CONDUCTED WITH KOREA AND 

OTHER COUNTRIES POLICY ANALYSIS, CONTENT 

INDUSTRY, CLUSTER, AND KOREA AND OTHER 

COUNTRIES ANALYSIS. IN THE POLICY ANALYSIS, THE 

HIGH-LEVEL POLICIES OF THE MINISTRY OF CULTURE, 

SPORTS AND TOURISM AND RELATED MINISTRIES 

WERE ANALYZED, AND RELATED POLICIES OF OTHER 

COUNTRIES' WERE ANALYZED. CONTENT INDUSTRY 

ANALYSIS DERIVES THE CHANGING ASPECT OF THE 

CONTENT INDUSTRY AND THE DIRECTION OF 

CONVERGENCE. CLUSTER TRENDS ANALYZED THE 

RECENT TRENDS PURSUING SOCIAL INNOVATION. THE 

KOREA AND OTHER COUNTRIES CASE ANALYSIS 

INVESTIGATED THE GENERAL STATUS AND LOCATION 

ENVIRONMENT OF EXISTING FACILITIES AND CONTENT 

CONVERGENCE SUPPORT ORGANIZATIONS. AS THE 

CONTENT INDUSTRY IS PLANNING TO ACTIVELY 

NURTURE THE CONTENT INDUSTRY AS A NEW 

GROWTH ENGINE FOR THE FUTURE, WE HOPE THAT 

IT WILL BE ESTABLISHED AS A LANDMARK FOR 

GLOBAL CONTENT CONVERGENCE THROUGH 

COOPERATION BETWEEN EACH MINISTRY AND LOCAL 
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ENABLING RESOURCES ARE THE ARRAY OF 

TANGIBLE AND INTANGIBLE ASSETS THAT SOCIAL 

ENTREPRENEURS MOBILIZE OR CREATE TO BRING 

FORWARD NOVEL PLACE-BASED INITIATIVES, TO 

RESPOND TO UNMET SUSTAINABILITY CHALLENGES 

AND IDEALLY CONTRIBUTE TO VIRTUOUS PROCESSES 

OF SOCIO-ECONOMIC TRANSFORMATION. 

UNDERSTANDING THE ROLE OF RESOURCES IN 

CONSTRAINING OR ENABLING THE DEVELOPMENT OF 

SOCIAL ENTERPRISES HOLDS IMPORTANT 

IMPLICATIONS NOT MERELY FOR THE INITIATIVES, BUT 

ALSO FOR THE PLACES WHERE THEY ARE 

EMBEDDED. EXISTING STUDIES FAIL TO PROVIDE A 

COMPREHENSIVE, EMPIRICALLY GROUNDED 

ACCOUNT OF RESOURCES FOR PLACE-BASED 

SOCIAL ENTREPRENEURSHIP. THIS PAPER AIMS TO 

FILL THIS GAP, BY EXPLORING THE ARRAY OF 

RESOURCES THAT ENABLE AND CONSTRAIN THE 

DEVELOPMENT OF GREEN CARE PRACTICE, I.E., 

NATURE-BASED ACTIVITIES WITH A SOCIAL 

INNOVATION PURPOSE. THREE COMMUNITIES OF 

FINNISH PRACTITIONERS-A NATURE-TOURISM 

COMPANY, A CARE FARM, AND A BIODYNAMIC FARM-

WERE INVOLVED OVER THE SPAN OF 3 YEARS IN 

RESEARCH ACTIVITIES CONDUCTED WITH AN IN-

DEPTH QUALITATIVE APPROACH. PARTICIPANTS 

WERE ENGAGED IN SEVERAL STAGES OF ITERATIVE 

LEARNING COMBINING CONVENTIONAL AND ACTION-

RESEARCH METHODS: SEMI-STRUCTURED 

INTERVIEWS, PARTICIPATORY MAPPING, AND A CO-

CREATION WORKSHOP. RESULTS SHOW THAT 

ENTREPRENEURS RESORT TO A GREAT VARIETY OF 

ENABLING RESOURCES, INCLUSIVE OF BOTH 
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MOUNTAIN SOCIAL -ECOLOGICAL SYSTEMS (SES) 

SUPPLY IMPORTANT ECOSYSTEM SERVICES THAT 

ARE THREATENED BY CLIMATE CHANGE. IN 

MOUNTAIN SES THERE IS A PARADOX BETWEEN HIGH 

COMMUNITY CAPACITY TO COPE WITH EXTREMES, 

AND GOVERNANCE STRUCTURES AND PROCESSES 

THAT CONSTRAIN THAT CAPACITY FROM BEING 

REALISED. CLIMATE ADAPTATION THAT MAINTAINS 

LIVELIHOODS AND SUPPLY OF ECOSYSTEM 

SERVICES CAN CATALYSE THIS INNATE ADAPTIVE 

CAPACITY IF NEW ADAPTIVE GOVERNANCE 

ARRANGEMENTS CAN BE CREATED. USING THE 

FRENCH ALPS AS A CASE STUDY, WE OUTLINE A 

PARTICIPATIVE FRAMEWORK FOR TRANSFORMATIVE 

ADAPTATION THAT LINKS ADAPTIVE CAPACITY AND 

GOVERNANCE TO PROVIDE SOCIAL INNOVATION AND 

ECOSYSTEM-BASED ADAPTATION SOLUTIONS FOR 

MOUNTAIN SES. GRASSLAND MANAGEMENT WAS 

THE MAIN ENTRY POINT FOR ADAPTATION: BUNDLES 

OF ADAPTATION SERVICES SUPPLIED BY THE 

LANDSCAPE MOSAIC OF BIODIVERSE GRASSLAND 

TYPES CAN MAINTAIN AGRICULTURAL PRODUCTION 

AND TOURISM AND FACILITATE INCOME 

DIVERSIFICATION. DELIBERATE MANAGEMENT FOR 

CORE ADAPTATION SERVICES LIKE RESILIENT 

FODDER PRODUCTION, EROSION CONTROL, SHADE 

OR AESTHETIC VALUE GENERATES CO-BENEFITS 

FOR FUTURE TRANSFORMATION ABILITY. PEOPLE 

ACTIVATE BUNDLES OF ADAPTATION SERVICES 

ALONG ADAPTATION PATHWAYS AND REALISE 

BENEFITS VIA CO-PRODUCTION WITH OTHER FORMS 

OF CAPITAL INCLUDING TRADITIONAL KNOWLEDGE OR 

SOCIAL NETWORKS. COMMON AND DISTINCTIVE 
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Fonte: própria autora a partir do biblioshiny. 
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A MODERN, INCLUSIVE, FLEXIBLE AND COMPETITIVE 

LABOUR MARKET EMBRACES A BROAD SPECTRUM 

OF ACTIVITIES. STIMULATING OPEN, ACCESSIBLE AND 

FLEXIBLE LEARNING (BOTH FOCUSING TRANSVERSAL 

AND VERTICAL SKILLS) AND PROMOTING 

PARTNERSHIPS BETWEEN PUBLIC AND PRIVATE 

INSTITUTIONS (TO ENSURE APPROPRIATE CURRICULA 

AND SKILLS PROVISION) REPRESENT THE PILLARS OF 

THE ``RETHINKING EDUCATION 2030'' EU STRATEGY 

AND FRAME, AS ALSO RECALLED IN THE RECENT EU 

PROGRAMME FOR EMPLOYMENT AND SOCIAL 

INNOVATION (EASI). SMART (SKILL MATCHING FOR 

REGIONAL DEVELOPMENT) IS A LLLP-LEONARDO DA 

VINCI TOI PROJECT AIMED AT SUPPORT THE DYNAMIC 

MATCHING OF COMPETENCES AND JOBS DEMAND BY 

ADDRESSING TWO MAIN DIMENSIONS: THE SKILL 

MATCHING MODELS AND THE ANTICIPATION OF 

PROFESSIONAL SCENARIOS. SMART MODEL AND 

SYSTEM ARE BASED ON THE NEED OF GETTING A 

SYSTEMATIC FIT AMONG LEARNING OUTCOMES AND 

JOB REQUIREMENTS BY DYNAMICALLY IDENTIFYING 

COMPETENCES, KNOWLEDGE AND SKILLS REQUIRED 

AND ADAPTING THE LEARNING OUTCOMES IN THE 

EDUCATIONAL REGIONAL SYSTEM. IN FACT, THE 

IDENTIFICATION OF NEW EMPLOYMENT POSSIBILITIES 

WILL ALSO ALLOW TO REACT IN THE PREPARATION 

OF NEW EDUCATIONAL PATHWAYS, MAINLY IN THE 

HIGHER EDUCATION CONTEXT AND FORMAL 

VOCATIONAL TRAINING. MOREOVER, THE 

TECHNOLOGY ENHANCED SMART SYSTEM WILL 

ALLOW US TO ENHANCE TRANSPARENCY, 

RECOGNITION OF NON-FORMAL COMPETENCES IN 

REGIONAL CONTEXT AND THE EXTENT TO AN 
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